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3 

4 SUBMISSION OF 

a CANADIAN ETHNIC PRESS CLUB, ONTARIO 


a 


6 APPEARANCES: 


7 MR. JULIUS BAIER, President 
8 MR. BRUNO TENHUNEN, Past-President 
9 


MR. TENHUNEN: Mr. Chairman, I am past Presiden 
of the Canadian Ethnic Press Club, and Vice-President 
of the Federation. 

The Canadian Ethnic Press Club is a member 
of the Canada Ethnic Press Federation, which has at the 
present time, its headquarters in Winnipeg, Manitoba, and 
its President, Judge W. J. Lindal. 

The immediate Past President of the Club, Mr. 
Bruno Tenhunen is the First Vice-President of the Canada 
Ethnic Press Federation. 

The Canadian Ethnic Press Club of Ontario, 
with its headquarters in Toronto, represents the largest 
ethnic area in Canada, with 28 member publications who, 
for some years to come will play a distinctive part in 
Canada's life and culture. 

The distribution of the ethnic publications 
in Ontario is well over 200,000 copies, but the 
readership is approximately four times this number, as 
they are read by every member of the family and in many 
eases, by others in the household as well, and even 


sent to their homelands. 
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These loyal publications give their readers 
constructive information, “atid the Canada Ethnic Press 
Federation, the Canada Ethnic Press Club of Winnipeg, 
and our own Canadian Ethnic Press Club of Ontario, 
within their publications, are providing one of the 
strongest and most effective weapons to preserve 
freedom, and counteract any foreign ideologies. 

We understand it is Canada's endeavour to 
build up its export business, yet in bringing in 
American publications and periodicals it is building 
up imports, and some of our members, engaged in 
publishing books, find themselves effected by the 
import-of American books and periodicals with large 
coverage. 

We feel that the points raised in the Brief 
presented by the Canada Ethnic Press Federation cannot 
be too highly stressed, particuarly Item IV, "Undermining 
Facts" 25 - 

"Although details of specific problems should 

be left to the clubs and publishers, the 

Federation feels that the Commission should, 

in its report, refer to the following facts 

which are undermining the whole ethnic press 
industry and threatening the continuation of 
present publications: 

A - Increased costs of production. 

B - Decrease in advertising revenue due to mass 


coverage media. 
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C - Loss in advertising revenue due to local 
restrictions. 

D - Loss in advertising revenue due to unfair 
competition by American and other foreign 
media with a wide coverage in Canada." 

The problems of influx of American publications 
which confront the industry as a whole is the same 
problem with regard to those who publish books and 
periodicals through the ethnic groups in their mother 
tongue. 

We feel that this Royal Commission in looking 
into the subject of the Canadian periodical publishing 
industry, should definitely not overlook the protection 
and interest of the ethnic publishers. 

Submitted on behalf of the Canadian Ethnic 
Press: Club. 

THE CHAIRMAN: Thank you. One of the represen- 
tations made to us in Winnipeg by the Ethnic Press 
was that mats are coming in from the East German Republic, 
into Canada, and being used by a certain newspaper 
out there: does that affect you in Toronto as well? 

It is coming in duty free, apparently. 

MR. BAIER: That may be the fact in Western 
Canada. So far as Ontario is concerned, we have not 
noticed any mats from the eastern part of Germany yet, 
but I have information which I believe is true that 
in Winnipeg especially, and in Vancouver, it does happen. 

THE CHAIRMAN: You say you have 28 member 


publications in Ontario: are these weeklies or monthlies 
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or dailies? 

MR. BAIER: Mostly weeklies, but we have 
semi-weeklies and a few monthlies. About 16 or 17 
are weeklies. 

THE CHAIRMAN: Are these mostly published in 
Toronto? 

MR. BAIER: Mostly ino Pepohte, but also one 
in St. Catharines, and Markham and Hamilton -- that is 
the Dutch paper. 

THE CHAIRMAN: How many languages are they 
published in? Are they in English? 

MR, TENHUNEN; They are ail in various ethnic 
languages. 

THE CHAIRMAN: How many would there be? 

MR. TENHUNEN: I can't quote offhand, but over 
a dozen at least. 

THE CHAIRMAN: How do you finance them? 

MR. BAIER: By subscriptions and by selling 
them on the newsstands. In Toronto the majority are 
sold on the newsstands, Papers are sold at 220 up to 
250 on the newsstands in Toronto. 

MR. TENHUNEN: I would add to that, sir, that 
there are quite a 8 papers which are nationally 
circulated and therefore their bulk subscriptions -- 
they would be trade’ gubscriptionsrandinotcSold on the 
newsstands. There are quite a number of papers with 
a majority of circulation subscriptions. 

‘THE CHAIRMAN: You say you would have well 


over 200,000 copies-in Ontario alone? 
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MR.  BAIER:.: Yes, sir. 

THE CHAIRMAN: 200,000? 

MR. BAIER: It is over 200,000. 

COMMISSIONER JOHNSTON: That is weekly? 

MR. BAIER: Weekly. 

THE CHAIRMAN: What is your trouble? What 
is your competition, for example -- fair or unfair? 

MR. BAIER: The greatest competition is 
possibly we are not recognized by the public as an 
existing newspaper with a clear and true Canadian 
attitude. The large media such as other newspapers 
and television and radio, which is all in the Engiish 
language -- and we are just a little existing group 
and we are not considered and peomenaeed in the way 


we believe we deserve and in the way of what is coming 


to us. 
THE CHAIRMAN: In the way of advertising? 
MR. BAIER: In the way of advertising. 
THE CHAIRMAN: Do you get any government 
advertising? 


MR. BALZER: . Yes. 

MR. TENHUNEN: I would say insofar as 
recognition of the Ethnic Press is concerned, the govern- 
ments of the day were the first to acknowledge the 
importance of the Ethnic Press in Canada. Up to several 
years ago the general attitude was an attitude of 
apathy and of ignoring the Ethnic Press, but since the 
end of the war, with the influx of immigration to such 


a large extent, it brought the ethnic sector of the 
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population into special focus, and politically I would 
say that the various parties found that the ethnic 
groups insofar as they became Canadian citizens were 

a factor ae contended with, and therefore the 

peor aie of the various governments -- I am not mention- 
ing any parties as of such -- changed quite radically | 
in regard toithe Ethnic Press. But I would say also, 
apart from the political view of the matter, the 

general understanding of the Canadian public has changed 
quite a lot during the last thirty years. 

THE CHAIRMAN: Changed for the better? 

MR. TENHUNEN: Changed for the better, abso- vtec 
lutely. 

THE CHAIRMAN: Do the ethnic groups have 
their own schools in this province? 

MR. BAIER: On a private basis. 

THE CHAIRMAN: Yes, I mean that? 

MR. BATER: Yes, some ethnic organizations, 
like the German, Ukranian and Polish, have Saturday 
afternoon schools for language in their mother tongue. 

MR. TENHUNEN;: The churches also have their 
sunday Schools. 

THE CHAIRMAN; But the children in the main 
go to the public schools or the separate schools? 

MR. BAIER: All of them -- no exceptions. 

They go either to pubic school or separate school. 

THE CHAIRMAN: In how many languages would you 

publishyour éthnic newspapers -- German, Polish, Ukranian 


MR. BAIER: German, Polish, Ukranian, 
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Lithuanian, Estonian, Finnish, Italian, Serbian, Danish) 
Greek -- maybe a dozen main groups -- also Russian. 

THE CHAIRMAN: Some Russian? 

MR. BAIER: White Russians; also Slovanian -- 
there are many in the Slovac languages which are 
close but exactly the same. 

THE CHAIRMAN; These are all democratic 


papers? They support the democratic system? 


MR. TENHUNEN: All those that belong to our clu 
arevfairly.weli screened. We have no knowledge of an 
anti-social attitude towards Canada. 

THE CHAIRMAN: What is your disability, then? 
What is your main trouble? What could be done to help 
you? You speak of public recognition: what form would 
that take, in a concrete way? 

MR. TENHUNEN: It is very difficult to place 
a finger on any definite fact, but: in regard to adver- 
tising, for instance, the truth was until fairly lately 
that due to the circulation of the Ethnic Press being 
divided amongst so many small papers they were more 
or less not counted in regard to the advertising of 
any national products, and so on. With the exception 
of some of the main groups, they did not receive any 
national advertising at all. The only remedy we were 
able to see in order to change that picture was to have 
the papers united, and through a combined circulation, 
through the medium of a combined circulation, we could 
approach the national advertisers. That made it necessar 


to approach what you could call middle men, and our 
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club about ten years ago made an arrangement with one 
advertising agency which deals exclusively with the 
Ethnic Press and through this agency they were able to 
approach the national advertising agencies in turn. 
That was the only way we were able to enter the field 
of national advertising. 

THE CHAIRMAN: Have you your own printing 
presses? 

MR, TENHUNEN;: Most of them have, yes, but 
there are some who do publish in other presses. The 
press I represent -- the Finnish language press -- 
has been published for -- it will be thirty years 
next year. We have owned our own printing plant since 
1934; se, that is over twenty=five years. 

THE CHATRMAN: Do you subscribe to any of the 
news agencies like Canadian Press or United Press? 

MR, TENHUNEN: There may be some of the larger 
papers which do, but I doubt if there are very many. 

THE CHAIRMAN: How do you get your news from 
your former countries? 

MR. TENHUNEN: We get the news through the 
daily papers mostly -- the larger papers of the home 
countries; that is, in regard ne home country news. 
Usually a newspaper here will have an airmail subscrip- 
tion with one of the papers, and therefore through that 
medium we will be able to get fairly quickly news from 
the old country. But, the older papers -- their 
percentage of news they use from the old country is 


only a fraction of the material they publish. They are 
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truly Canadian papers and they follow the Canadian 
news and all the happenings of Canada both on the social 
level and the political level, and they try to foliow 
as much as possible, according to. the space that permits. 

MR. BAIER: I may point out there are a 
few papers who have press service from the old country 
which comes every day or three times a week. We pay 
a heavy price for it, but I think it is the only way 
to receive it and the speediest way too: for instance, 
the Italian and German papers are not behind the Iron 
Curtain or influenced by it and therefore are easier 
to reach. There are others on mat service -=- maybe an 
actual picture which has to come by airmail. In Canada 
we receive a lot of news about Canada by the government, 
by the Canadian scene, which is a very respected- 
information office. We are very happy about that. 

THE CHAIRMANs Do you receive the bulletins 
from the Soviet Embassy in Ottawa? 

MR. TENHUNEN: We receive all their material, 
wut they usually go into the dust bag. 

MR. BAIER: They have stopped sending it to 
Me . 

COMMISSIONER JOHNSTON: About your obtaining 
advertising, the life blood of any paper, I suppose: 
you have a man who you call an agent. Wouldn't he 
be more generally known as a publisher's representative - 
that is, he goes to the advertising agencies and seeks 
advertising? 


MR, TENHUNEN: That is quite true, but he 
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justifies his existence by taking care of all these 
individual small accounts in the various papers, arrang- 
ing for the translation of the advertising into each 
different language, which the national advertising 
agents have never bothered very much to go into. Mr. 
Baier says that in this respect these agents are not 

in any way connected with our press club. 

COMMISSIONER JOHNSTON: No. Do you find 
a resistance on the part of the advertising agencies 
to advertise in your newspapers? 

MR. BAIER: To a certain amount, yes. There 
are a few who are gladly recognizing the value of our 
advertising and co-operate and work with our paper or 
with our representatives. But often we are just over- 
looked by them -- "it is only a small group." But, 
especially the bigger groups like the Italian and 
German and Polish and Ukranian, they have more considera- 
tion. But, as a German myself, I would say the advertis- 
ing value is everywhere in several little papers, because 
you have many papers where the people find it harder 
to learn Bnglish and they stick to their own mother 
language to the very end, especially in reading, They 
may speak English, but can't read it. Many of the smalle 
groups are often ignored and not receiving any advertis- 
ing, and I believe, especially to these groups, oe 
existence of this paper is very important. Often these 
people areyimore open to conversations, and it is only 
the printed word which can bring him right to the stand- 


point of being a true and dependable Canadian citizen, 
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and therefore the importance of the small paper cannot 
be stressed enough. 

COMMISSIONER JOHNSTON: When. you have persuaded 
an advertising agency: to give you an ad, you still 
have to translate it in all probability? 

MR, TENHUNEN: Well, our advertising agent 
takes care of that in most cases; not in all cases, 
but in many cases he makes arrangements for the transla- 
tion. | 

COMMISSIONER JOHNSTON: You pay the regular 
advertising agency fifteen per cent? 

MR, TENHUNEN: Commission, that is right. 

COMMISSIONER JOHNSTON: And two per cent for 
the cash discount in addition? You pay Cockfield, Brown 
and Company, as an example, fifteen per cent plus two 
per cent; is that correct? 

MR. BAIER: That is right. 

COMMISSIONER JOHNSTON: What do they do for 
you for that fifteen plus two? 

MR. BAIER: We suppose they will approach 
private industry and get advertising to place in the 
paper. 

COMMISSIONER JOHNSTON: Are they enthusiastic 
in their willingness? Do they dispiay a willingness to 
go ahead, or do you have difficulty selling? 

MR, TENHUNEN: Most papers would not be in 
direct contact with the national advertising agencies. 
They would be only in contact through the medium of 


their advertising agent. 
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COMMISSIONER JOHNSTON: Do you ever go direct 
to the Ces ie ene the distributor of nationally 
advertised goods? Do you ever go direct to them? 

MR. TENHUNEN: Yes; efforts were made prior 
to the present arrangements that have been organized 
to approach the national advertising agencies, but 
I don't think therresults have been very good. 

THE CHAIRMAN: Does your government advertising 
come through an agency? 

MR. TENHUNEN: It does. 

COMMISSIONER JOHNSTON: Thank you. 

MR. BAIER: May I say one more thing: this 
aes beverage advertising is a great handicap -- 
and I don't think the Federal Government has too much 
influence there because it is a provincial matter, but 
there is no dotbt the American magazines are coming in 
from the United States carrying the alcoholic béverages 
produced and manufactured in Canada in big advertising. 
This we see really as a great threat to our existence, 
that we cannot have at least a certain percentage -- 
maybe even a small percentage -- where the greatest 
amount of money is going to the American media with 
full pages in high paid magazines, when we as a true 
Canadian organization can just look at thése: wordeful 
ads in the American papers, and that is all we see. If 
there gould be some policy by the government on this 


matter it would be a wnriderful thing. 
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MR. TENHUNEN: On this problem of 
advertising revenue I would like to add that all 
the ethnic papers are not dependant on national 
advertising - Tney nave existed mainly from their 
subscription revenue and through the advertising 
that they have received through their national 
groups. Many of these papers are institutional 
papers which are supported by their institutions 
and so forths those that are not on a purely private 
business basis Wert; Bone papersi; who have existed 
for a long time have developed other sources of 
revenue to keep the papers going; other businesses 
have maintained the papers. Even if the newspaper, 
as such, may for one year present a loess in its 
operation they may have a bookstore or some papers 
may have a travel agency and so forth. Other papers, 
again, may be in the publishing business, they 
may publish both the newspaper and do job work which 
aids in maintaining: them finanéially. This problem 
of national advertising is not a uniform problem 
existing right through the whole ethnic press. 

THE CHAIRMAN: Are these political papers? 
Do they support political papers in Canada? 

MR. TENHUNEN: Most of them are on a 
nen political basis. They take an impartial view 
towax@és the various parties except, ai mace say, 


towards communism. However, in regard to the other 


political parties they take an impartial attitude. 
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Some of them hay fwourthe one party or another 
in regard to their editorials and especially in 
regard to the attitude towards certain social 
problems. The attitude of the various political 
parties towards the social problems and so forth. 
_The attitude of the paper may be what the attitude 
of the party is whether the paper favours that 
attitude or not of the certain party. 

THE CHAIRMAN: But they do make a choice? 

MR, TENHUNEN: They do make a choice. 

WR. BAIER: It may be of interest for me 
to say that the three matin Canadian political parties, 
Conservative, Liberal and C.C.F., their whole history, 
what they are going to do, their goals and so forth 
is explained to the newcomers so they have the 
opportunity to form their own judgment. Most of 
these people admire the Canadian standpoint and 
I think these are examples of really true Canadian 
papers. 

THE CHAIRMAN: Thank you very much for a 


very interesting presentation. 
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SUBMISSION ON BEHALF OF THE PERIODICAL DISTRIBUTORS 
ASSOCIATION OF CANADA, 
APPEARANCE: 


MR. E, COLEBOURNE, President. 


These submissions are made on behalf of 
those persons and companies who are responsible 
for the distribution of periodical literature to 
retailers in Canada. 

None of these are subsidiaries of 
national distributors or publishers. A distributor 
carries on business in a city or area. In any area, 
normally, of later years, there has heen only one, or 
at the most, two or three wholesale distributors of 
periodicals. The reason for this (as will be shown in 
greater detaillater) is, that the margin or profit, 
or the opportunity for profit, is very small. 

The wholesale distributor has contractuaiZ. 
relations with and buys from, about twenty-six 


publishers and, from national distributors. 


Contents of Brief 
This brief is confined to the following 
subjects; 

(a) The rights of the retailer to return 
literature. 

(db) Present subsidies and indulgences 
granted to publishers by the 
Government of Canada and the inequity 


which results therefrom. 


ae 


es 


A al A MT 


ih wel wet" ate hay ae) 10? socobe sit 
ao ii cotwen ee Cee day fae (oat 


Raa ih Pa a at eo ivd bettie bs ‘ j bie ‘* 


ipernt oud bet 


Paws 


Dh - 2 af = ma ie x 
i ao. ‘ ou a ASE Dae’ 


“3 oe 


, bi pare yiraw ot | EER ond eaten cS e 


«ha ydore wd suodie ier’ | “ating, We | 


ated bee i oe 


pe WHOL Let # 
rap va | ea) iz et ot wy. 


Sonshinbet Ovals | 


any oe " 


ANGUS, STONEHOUSE & CO. LTD. 347 
TORONTO, ONTARIO Colebourne af 


Rights of Retailer to Return 
Literature 
The matters in the heading immediately 
above, appear to be great public interest. We 
seek to make the following abundantly clear: 
(a) No retailer is obliged to display or 
sell any Beiter isi unless he desires to do se. He 


displays and sells what he wishes and nothing more. 


That which he does not wish to display and sell, he 


may return at no cost to himself. That which he does 


not sell, he may return at no cost to himself. 


(b) Thus, it follows, that every retailer 

may reject at no cost to himself any piece of liter- 
ature which for any reason he does not wish to exhibit 
er sell. 


Subsidies and Indulgences 
Enjeyed by Publishers 


For all practical purpeses, there are 
two methods of distributing periodical literature, 
namely, by retail and by mail subscriptions. 

Sages by retail involves the wholesale 
distributor buying from the publisher or national 
distributor and in tumn, selling to and servicing the 
retaller. Oo” the members of our Association, the 
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Dealers supplied. ...... . 17,783 


Gress sales (this 
includes the next 
fellewing figure) . . $36,596,307.00 per ann 
Gress sales -Canadian 
Magazines .... . . »$4,976.837.00 
It has been said and it is acknowledged 

by virtually all publishers, that the true measure of 

the worth of any magazine or periodical is shown by 

single copy sales at retail. A single copy of a 

magazine is purchased at the full retail price by a 


reader who desires to read the particular issue 


purchased or whose interest in the magazine 4s such that 
he will read consistently, most of its material. 

On the other hand & subscriber to a 
magazine who purchases his subscription at a bargain 
rate, may not find time to read all the issues repeived, 
or he may not have sufficient interest to do so. Accord 
ing to a recent report, advertisers pata different 
types of subscription procurement as to their worth as 
follows: | 

Mail at full price without premiyms. . . 1 


Agency salesmen without premium 
of, aponsorship. ’* 2965.42". 2." ae  PueAARe 


Mail at full price with! premiums. oes 


Catalogue agencies or independant | 
agents. e e “¢€ e e e e e e e e e e e ae e 4 


Mall at..cutwates 2.7... wee eee 


Sponsored by schools, churches, 
fraternal and similar organizations. . . 6 


Agency salesmen with premiums. .....7 


The costs and profits of wholesale 
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distributors vary according to volume of sales. 
There has been a recent study (1959) of costs and 
profits of Canadian and American wholesale distributors. 
Our best estim,ate of the profit of an efficient 
wholesale distributor is as follows: 

(a) 8 wholesale distributor with gross sales 

of $500,000 per year makes a net profit, before 
taxation, per do@lar of saates ; of 2.3 cents. 

Such a wholesale distributor has a warehouse, 
office, approximately eight trucks and twenty-one 
emplyees. He is obliged to maintain a gomplete 
office organization; to receive publications from twent 
six different sources; to service approximately one 
hundred and sixty retailers;to bill and collect from 
these retailers;to attend fpan retailers and receive 
returns and rejects; to return to the publishers proof 
of returns.His wage scale can only be described as av- 
erage, due to the very small margin of gross profits. 
and the surrounding circumstances, the notable of 
which is the unfair competition to which reference 
will be made hereunder. 

(b) A wholesale distributor with gross sales in 
excess of $1,000,000.00 per year makes a net profit, 
pefore taxation, per dollar of sales, of 1.8 cents. 
Such a distributor has a proportionately larger 
undertaking.Qnce again, his wage seale can only be 
described as average due to the very small margin of 
gross profits and the surrounding circumstances,the 
notable of which is the unfair competition to which 
reference will be made hereunder. 


In Canada,sventeen distributors have gross 
sales under $250.000.00:sixteen have sales from 
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$250,000.00 to $500,000.00; six have sales from 


$709 888-88 to $750,000.00; five have sales from 
50,000.00 to $1;060,000.00; ten have sales in 


excess of $1,000,000.00. A total of 54 distributors. 


Postal Rates 


We propose to put before your Commission 
the official publication of the Post Office Department 
of the Dominion of canada dealing with postal rates. 
Stripped of complication, they are as follows: 

(a) For local delivery in the place of 

mailing, the dispatcher of ‘printed matter' is charged 
2 cents for the first 4 ounces, plus 1 cent for each 
additional 4 ounces. | 

(b) "Printed matter! for mailing outside 

the city is 8 cents per pound plus 2 cents for each 
additional 4 ounces or portion thereof. 

Example: 

Life Magazine, a weekly publication, 
normally weighs about 18 ounces. At normal rates, 
forrprinted matter, a dispatcher of Life Magazine 
in Toronto for delivery in Toronto, would pay 5 cents 
and a similar dispatch for outside Toronto would 
cost 10 cents. 

we cannot say as to how realistic this 
rate is from the standpoint of the Post Office, 
but presume that it is fairly realistic. 

Stripped of complicated detail, it can 
be stated, that an approved publisher can dispatch 
by postal service in Canada from any one part of 


Canada to any other part of Canada (save to elsewhere 
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in the city or place of crigin) a magazine at a special 
rate given to the publishers of $3.00 per hundred potinds 
This means that the publishers of Life Magazine can 
deposit at the Post Office at Toronto, one hundred 
pounds of individual Life Magazines, weighing about 18 
ounces each and, for $3.00, have their anu odd 
maghei nes delivered bo ninety odd addressees at ninety 
odd different places in Canada. 

“Viewed in another light, the Post Office 
receives less than 3,4 cents for deliveringls ounces 
of Life Magazine, whereas a postman could deliver about 
Cincy -rous first class letters at 5 cents per letter. 
(for the same weight) but bringing to the Post Office, 
$3.20 in revenue. If a postman carried one dozen Life 
Magazines weighing 13 pounds, 8 ounces, the Post 
Office receives 39.6 cents. If the same carrier 
carried the same weight of first class letters, the 
Post Office would receive $38.40. 

The most efficient: and least costly 
sale which the publishers of Life Magazine can make, 
is to the wholesale distributor. | 
Example: (An actual case) 

X News Company, Limited, of blank, buys 
about about 7,400 issues of Life’ Magazine per week.This 
4s one shipment of over three and one-half (34) 
tons. X pays the publishers of Life Magazine 11 cents 
per copy;:then sells and delivers and services the 
retailer at 14 cents per copy, who in turn sells at 
retail for 19 cents per copy. 


At the same time, the publishers of 
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Life Magazine in various forms, by subscription, sell 
to individual subscribers, Life Magazine at 94 cents 
per copy, or 14 ie per copy less than that paid 
by X, which takes delivery of over three and one-half 
tons (33) in one transaction. In other words, the 
publishers of Life Magazine can deliver toa single 
adaressee at his home, at a street address in 
Chilliwack, British Columbia, or any other place in 
Canada, a magazine for a per copy price 14 cents less 
than that which the wholesaler pays. 

How is it that the publishers of Life 
Magazine and other publishers can do this? Only and 
precisely, because instead of paying the second sound 
rate of 10 bane per copy to the Post Office, they pay 
less than 3.4 cents per copy, a differential ares 
cents per copy. 

We who put these submissions before this 
Royal Commission, cannot object to fair competition. 
We do object to unfair competition and to substantial 
subsidization from public funds of unfair competition. 
Each person who places a 5 cent or a 4 cent stamp upon 
a letter, or who pays normal, realistic rates for 
postal carriage and delivery, is being taxed so that 
a speeial group can havea special blessing and 
indulgence which is it using to create unfair 
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Gentlemen, that is the end of the brief. I 
would like to put before you as Exhibit No, 1 the Canada 
Official Postal Guide, and as No. 2 a typical offer to 
the public by Life which appears in various forms, but 
notably as an eae copies to be sold by the retailer 
No. 3, @ publication of the Stari Neweay which shows 
conveniently sales at retail and sales by mail subscrip- 
tion of all principal periodicals in Canada. 

I point out to this Commission that our’ bbtef 
was very short. However the matters in it, seriously, 
are of great importance to pericdical distributors in 
Canada. We cannot put in detail before you just how 
much it costs our Government to put in the haila of 
publishers the means .to sell thetr product unfairly to 
individuals. This would require very careful study by 
a senior officer of our Postal Department. We can only 
point out that it must be a large amount, and it is 
being used for a purpose which the Post Office authoritie 
obviously didn't have in mind when this was made up. 
Thank you, gentlemen. 

THE CHAIRMAN: Thank you very much, Mr, 
Johnston wishes to ask you some questions. 

COMMISSIONER JOHNSTON 3 Mr. Colebourne, is it? 
Is that your name? 

MR. COLEBOURNE: Colebourne, C-o-1-e-b-o-u-r- 
n-e. | 

» COMMISSIONER JOHNSTON: And your initials? 
“MR. COLEBOURNE: Ernest. | 


COMMISSIONER JOHNSTON: You mentioned Life 
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particularly. Do you use that example because it probabl 
weighs more than the others? Doesn't Macleans magazine 
use the same means of distribution? 

MR. COLEBOURNE: That is right, sir. There was 
no specific reason why I used Life, I was just woiutind 
out that Life, as it happens, does weigh approximately 
one pound each issue and that is the main reason why I 
used that. 

COMMISSIONER JOHNSTON: Well, the publishers of 
Canada at Pant’ and perhaps other countries, have always 
had a low postal rate? 

MR. COLEBOURNE: That is quite correct. 

COMMISSIONER JOHNSTON: On the eneedvukban the 
distribution of eee ee was in the public interest. 

MR, COLEBOURNE: I am glad you said thistyvene I 
didn't say it. 

COMMISSIONER JOHNSTON: Well, that is the theory. 
The country weekly papers! rate is LO miles free. Have 
you made any representations to the Post Office? 

MR. COLEBOURNE: No sir, no. That is why we 
submitted this point in our brief to you, -hoping that you 
would do something. 

COMMISSIONER JOHNSTON: Speaking of distribution, 
we already have copies of the Postal Guide, and personall 
I wouldn't want to carry any more in my brief case than i 
has got in it right. now. 

MR . COLEBOURNE: Quite correct. 

THE CHAIRMAN: All these matters have been 


taken up with the Post Office by us and are being studied 
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at the present time, and all of these figures have been 
available to us and have been submitted to the Post Office. 
Is eke case here that if the Post Office charged more 
that the distributors would have @ better deal? 

MR. COLEBOURNE: It would make it more fair 
competition in selling to your 17,000 retailers. 

THE CHAIRMAN: Your real case is that the 
Post Office is in: competition with you, and this prevents 
you ou making more money, is that it? | 

MR. COLEBOURNE: The cut-rate subscription 
business, as you probably know, and eos in this 
room knows, is very vicious at the present time, and if 
the postal rates were inqeased, I am sure - I will give 
you a good example; in England mae 

THE CHAIRMAN: You are sure that the distribu- 
tors would do better? 

MR, COLEBOURNE: I will come back to that. 
Subscriptions in England are @ither the same price retail 
or one-and-one-half times, because the person or the 
consumer is getting better service. We feel as whodesale 
distributors that if there was no cut-rate subscriptions 
and the Post Office didn't help them in the price that 
they are giving them to mail across the country, then it 
would be much fairer competition for the retailer and 
the wholesale distributor in Canada. 

THE CHAIRMAN: That is your case? 

MR, COLEBOURNE: Yes. 

THE CHAIRMAN: Thank you. 


COMMISSIONER BEAUBIEN: On page 2 of your 
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brief, paragraph (a) you say here, "That which he doesn't 
wish to display and sell, he may return at no cost to 
himself." 

MR. COLEBOURNE: That is right. 

COMMISSIONER BEAUBIEN: Would you deliver 
magazines, for instance, that a retailer wouldn't have 
asked for? 

MR. COLEBOURNE: Yes, 

THE CHAIRMAN: Why do you do that if he hasn't 
asked for them? | 

MR. COLEBOURNE: Gentlemen, if I was to write 
down the functions of the wholesale distributor you would 
be here until next Christmas. I will say to you seriousl 
that if by chance you have any time at all between now 
and when you finish this Commission that I personally 
would grant it an honour if you fellows were to visit 
one of our wholesale distributing agencies and see what 
goes on. 

THE CHATRMAN: We have had that from other 
distributors, and I must say their story was not the - 
same as yours. 

| MR. COLEBOURNE: Wholesale distributors, sir? 

THE CHAIRMAN: Yes, and very big ones, too. 

I must say that this was in the Province of Quebec, but I 
don't see how - do you compel people to take magazines 
which they haven't asked for? 

MR. COLEBOURNE: No. 

THE CHAIRMAN: Why do you deliver them, then, 


if they don't.ask for them? Do you offer a package deal 
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to them? 

MR, COLEBOURNE: No. Let me give you an 
example. I see Mr. Chalmers sitting over here. We are given 
6,000 copies of Canadian Homes and Gardens to distribute 
to our retailers in the various areas; right? Now, I as. 
a wholesaler and with the knowledge I am supposed to have 
I am supposed to try and get the best sale imaginable out 
of that 6,000 copies, so in my particular area I have 
160 retailers; some retailers can't sell Canadian Homes 
and Gardens because they have a poor room, or something 
else, or they don't get Canadian Homes and Gardens, but 
we have to make a distribution to the retailers pretty 
well totally in order to create the sales for the publi- 
sher whom we represent, 

| THE CHATRMAN: Do you in this state your 
preference, do you advise the retailer how to display his 
magazines? 

MR, COLEBOURNE: The retailer, sir, is not --- 

THE CHAIRMAN: Do you? I am just asking the 
question. 

MR. COLEBOURNE: No. He is helped by the whole 
Saler, 

THE CHAIRMAN: How do you mean "helped"? 

MR, COLEBOURNE: He is helped by the volume of 
sales. 

THE CHAIRMAN: What do you mean-by "helped", 
and don't tell me the volume of sales. Do you advise 
him how to display particular magazines on his stands? 


MR. COLEBOURNE: Yes, at certain times. 
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THE CHAIRMAN s Do you send around inspectors 
to see he does so display them? 
MR, COLEBOURNE: We don't send around inspector 
we send around what we call check-up men, 
THE CHAIRMAN: But you check his stand? 
MR, COLEBOURNE: Yes. | 
THE CHAIRMAN: To see how he displays magazines 
which you deliver to him? 
MR. COLEBOURNE: That is right. 
THE CHAIRMAN: That is all I asked you, sir. 
COMMISSIONER JOHNSTON: hue you under pressure 
from time to time from any magazine? 
MR.COLEBOURNE: We are under no pressure, sir; 
we run our own business, we are independent Ar ce Som 
COMMISSIONER JOHNSTON: All right. Has any 
magazine in the last five years approached you and asked 
you to push that particular magazine*to the disadvantage 
of another? 
MR. COLEBOURNE: No. 
COMMISSIONER JOHNSTON: That is all. 
COMMISSIONER BEAUBIEN: On page 3, paragraph 8, 
you claim, "It has been said mar it is acknowledged by 
virtually all publishers, that the true measure of the 
worth of any magazine or periodical, is shown by single 
copy sales at retail.” What do you mean by "worth"? Do 
you jutlce the value of the magazine just in terms of the 
number of dollars it will pring back? 
MR. COLEBOURNE: Do I? You are asking me as 


an individual? 
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COMMISSIONER BEAUBIEN: Weil, that is what you 
have in the brief. 

MR. COLEBOURNE: Well, all the reports that I 
have read - being in the business - are that the adver- 
tisers, shall we say, like Coca-Cola or Proctor and 
Gamble feel that the best possible piece of advertising 
is in a publication where the person actually goes him-. 
self and buys it because he sante that publication. That 
is what I meant by "worth". 

: COMMISSIONER JOHNSTON: If he bought something 
small to read on a ‘plane and put it in his pocket, would 
that be regarded as being of particular "worth"? 

MR. COLEBOURNE;: That, sir, I cannot answer, 

COMMISSIONER BEAUBIEN: On page 4, paragraph 
(a), halfway through the paragraph + say, "So service 
one hundred and sixty retailers; to bill and collect 
from these retailers;"  toehent you people sold for 
eash? 

MR. COLEBOURNE: No sir. Magazines are on a 
guaranteed sale, They are delivered one week, in most 
cases, and the returns are defucted off the next week, 
and that is what you collect, the net amount of ae they 
have sold. They are on puebenteea sales, but don't get 
that tt xed up with consignment; it is guaranteed sale. 

COMMISIONER BEAUBIEN: I think the information 
we got in Guskes me 

“ng MR, COLEBOURNE: I don't know what information 
you got in Quebec. 


“COMMISSIONER BEAUBIEN: The information we got 
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in Quebec was to the effect that they were selling for 
cash. ; | 

MR. COLEBOURNE: We do have publications on a 
non-returnable basis. We do have, for dasuaens most of 
your British ae aaa and the European publications, 
and they are given to us as a wholesaler on what we call 
a non-returnable basis, and then they are ordered by 
somebody specifically. For instance, if you came over 
from the Old Country and wanted to read the Manchester 
Guardian, then you weniauecaes that publication, It is 
non-returnable to us and to the retailer, but the maga- 
zines that we have from Canada and the United States are 
On @ guaranteed sale basis. 

COMMISSIONER BEAUBIEN: I have one last question. 
On page 4, paragraph (Ka quote 1.8 cents as being the 
return on sales. | 

MR. COLEBOURNE: Yes. 

COMMISSIONER BEAUBIEN: Well, 1.8 cents is not 
very much, but you realise, of course, that supermarkets 
can make a fair amount of money on a low return but it 
depends on the turnover, so that 1.8 cents itself doesn't 
mean very much. 

MR, COLEBOURHE: Unfortunately, I don't do 
that so I couldn't ay es how much money he has left in 
that box at the end of the year, I don't know. 


THE CHAIRMAN: Thank you very much. 
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SUBMISSION OF THE STAR WEEKLY 
Appearances: Beland H, Honderich 
John Claire 

THE CHAIRMAN: Will you identify yourself for 
the record, please? | | 

MR. HONDERICH: Mr. Chairman and members of the 
Commission, my name is Beland Honderich and I am vice 
president and editor-in-chief of the Toronto Star. I am 
appearing here today on behalf of the Star Weekly, and 
with me is Mr. John Claire, executive editor of the Star 
.Weekly, who will assist me in answering any wueretcas 
which you gentlemen may have. 

As the members of the Commission are aware,-we 
have filed a rent eaien outlining the history and opera- 
tions of the Star Weekly. Unless the Commission feels 
that it is eetaseery I will not take the time this 
morning to read the submission, except to say that we of 
the Star are proud of the role which the Star Weekly has 
Played in the last 50 years in the development of Canadian 
writers and; artists, and perhaps more important , in the 
- development of the strength of Canadian thought. 

We have also filed with the Commission a supple - 
mentary memorandum which I shall refer to in my oral 
statement. I have the exhibits here, and I would ask 
that they be filed with the Somml anion: 

My, Chairman, if I may I would like to take 
the opportunity of placing before you at this time a copy 
ae bue current issue of the Star Weekly, which I hope you 
will have an opportunity of looking at. I am nee sure 


that you or Mr. Johnston to your left will necessarily 
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agree with the political opinions that we sometimes 

' express on the editorial pages of the Star Weekly. 
However, I feel that both you and Mr, Johnston - and Mr, 
Beaubien, too ~ will agree that a Canadian magazine that 
can seal almost 11,000 , 000 copies each week without the 
benefit of cut-rate subscriptions, certainly has somethin 
to commend it to the Canadian people. 

Turning now to my oral submission, I would like 
to recall a statement made to this Commission on 
November 14th by the Periodical Press Association. That 
Ui cd taus Oibcu tdetnldiba chyecwedad’ cleans: 

"Tf the present trend in foreign encroachment 

on Canadian periodicals is allowed to continue, 

our member publications will fade away, one by 
one, until, in the easily forseeable future, 
all periodicals available to Canadians will be 
under foreign domination." 

The Star Weekly is not a member of the Periodi- 
eal Press Association but we fully endorse this piven 
Indeed, on the basis of our knowledge of the industry, we 
suspect that the position of Canadian magazines is even 
more precarious than most publishers would care to admit 
publicly. 

In our own case, we say without qualification 
that the Star Weekly is not a profitable publication. 
Despite our large circulation, our aggregate earnings 
before taxes in the ten years from 1950 to 1959 were only 
one half of one per cent on sales of $82,492,475. Should 


the Commission wish, we will be pleased to make our 
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financial records available so you may satisfy yourselves 
as to the true position of our publication, 

We appreciate, Mr. Chairman, that the Commis- 
sion is not primarily concerned with the financial 
plight of individual magazines and certainly I am not 
appearing here ree out a any plea for special assistance 
for The Star Weekly, We are fully prepared to compete 
on an equitable nits with any and all magazines sold in 
the Canadian market and, if we cannot do s0, we do not 
deképrdl¢e remain in business, 

The compesition, however, is not on an equitabl 
pasis. Canadian publications must recover sufficient 
revenue from Canadian advertising and circulation to 
cover the full cost of their editorial content and other 
expenses cheeses with che publication of magazines. 

Our competitors face no such necessity. 

First , Let me deal with the Canadian editions o 
American magazines - and I refer specifically to Time and 
Reader's Digest, The bulk of their editorial content has 
been prepared by their parent organizations in the United 
Wevayen and the cost of the material has been recovered in | 
large part, if not entirely, from American sales. 

The position in which Canadian magazines find 
themselves can best be illustrated this war ieua’ us assume 
that a Canadian publisher desired to produce a weekly news 
magazine similar to the Canadian elit ion of Time, . In 
addition to the news services he would ek to purchase, 
he would have to maintain an extensive news-gathering 


organization of his own with bureaus and staff reporters 
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all around the world. At home he would require a large 
staff of editors, writers, photographers, artists and 
layout men to process the news and prepare it for publica 
tion. ? 

The cost of maintaining this news operation 
would be tremendous by Canadian standards, At a guess, 
it might run to $6,000,000 or $7,000,000 a year. What- 
ever the figure ; this money veula shave to be recovered 
almost entirely from Canadian advertising and circulation 
A Canadian news magazine produced for Canadians by 
Canadians with a distinctive point of view could not 
expect to gain a large sale outside the country. 

Now compare the position of this Diet Meee with 
that of the Canadian edition of Time. The Sanadian 
edition of Time does not have to maintain a world-wide 
news gathering orgentzation. This is done for it by its 
parent firm in the United States, All it must do, in 
fact, is provide the editorial content for four or five 


pages of Canadian news. 
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Now, Mr. Chairman, it will be obvious to you 
as a newspaperman, that the publisher of ovr Canadian 
news magazine would quickly find himself on the road 
to bankruptcy. With his editorial costs of $6,000,000 
or $7,000,000, he simply could not afford to sell his 
advertising at the same rate as the Canadian edition 
of Time whose editorial costs, by comparison, are 
almost nil. Yet, unless he was prepared to meet Time's 
rates, he could not hope to sell much advertising. 

After all, why should any advertiser pay, say, $15 a 
line for advertising when he can secure the same 
coverage in a similar magazine for $5 to $6? 

So the publisher of our Canadian news magazine 
would be doomed to Pailure., He simply could not hope 
to compete with a Canadian by-product of an American 
magazine. Moreover, he would fail for the very reasons 
that may force existing Canadian magazines to suspend 
publication. 

The editorial costs of a general Canadian maga- 
Zine are not as high as our imaginary Canadian news 
magazine. But so far as the large Canadian magazines 
are concerned, they are still much higher than the editor 
ial costs of the Canadian edition of Time or Reader's 
Digest. 

Canadian magazines must recover from 
Canadian sales sufficient revenue to cover their entire 
editorial and publishing costs. Time and Reader's 
Digest are faced with Soe publishing costs but their 


editorial costs are very much lower. 
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I appreciate that Time and Reader's Digest 
would probably argue that their Canadian operations 
pay a proportionate share of the cost of maintaining 
their world-wide operation that provides their editor- 
ial content and that, therefore, they are not dumping 
editorial content into the Canadian market. 

But this is not the test. The test of whether 
Time and Reader's Digest are dumping would be to 
determine what a fair market value of such editorial 
content would be if The Star Weekly or some other 
purchaser was to buy it in the, United States. 

The fact is that the Canadian edition of 
Time and other American magazines occupy a favored 
competitive position in Canada. They are able, by 
reason of their American parents, to compete in this 
market without the necessity shared by all Canadian 
magazines of obtaining virtually the whole of their 
operating expenses from the Canadian market. 

If Canadian secondary industry was faced with 
the type of competition we have :-ijn_.the magazine industry, 
I suggest we would have little or no Canadian-owned 
secondary industry. 

The reason that this type of competition has 
not developed in other industries, of course, is our 
tariff and anti-dumping legislation, which 2 enacted 


to protect Canadian manufacturers from unfaip competi- 


tion from abroad. 
If, instead of magazines, we were *soncerned 


here with ordinary commercial products, there would 
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be no problem at all. An American manufacturer who 
attempted to dump tools and dies into Canada after 
he had finished with them - and this, in effect, is 
what the American magazines are doing - would be 
required to pay dumping duties based on the fair 
market value of the goods at the place of export. 

It is true that even without the unfair com- 
petition of American publications, the Canadian magazine 
industry would not be free of problems. Like the 
periodical press in the United States and in Britain, 
we are going through a difficult period. Television 
is taking an increasing share of advertising dollar 
with the result that there is a smaller share available 
for print media. 

But we believe at The Star Weekly, that if 
this was our only problem, we could surmount it with 
efficient management and an aggressive sales policy. 
The unfair competition of American magazines, however, 
makes the problem that much more difficult and may 
in the end force Canadian magazines to suspend_publica- 
tion. 

It no doubt will be argued by some that 
Canadian magazines are not operating efficiently and 
that if they were, they would not be in very much 
difficulty. Speaking for ourselves, our circulation 
has risen in recent years, which indicates that The 
Star Weekly has an appeal for Canadians, and we have 
increased our advertising revenue. So this is not a 


case of our having failed to take aggressive steps that 
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are necessary to sell our product in Canada. Our traubiel, 
and that of other magazine publishers, is that our 
revenues are not keeping pace with our costs and 

our experience as publishers indicates that the only 
solution to this problem is to get a larger share of 

the advertising dollar. To the extent that advertising 
revenue is taken elsewhere, our future is jeopardized. 

Notwithstanding the precarious financial 
position in which we find ourselves, let me say most 
emphatically that The Star Weekly does not believe that 
the solution to this problem Should be found in any 
action that would exclude American publications from the 
Canadian market. The Star Weekly is sold as a Canadian 
magazine in American communities along the international 
border. For the same reason that we belive it is good 
for Americans to read about Canada, we think Canadians 
should know more about Americans and American view- 
points. 

However, we do not believe that American 
magazines should be permitted to have an unfair advantage 
over Canadian publications in the Canadian market. 
Appropriate government action could eliminate this advan- 
tage, enabling Canadian magazines to compete on equitable 
terms. This would make possible a continued diversity 
of information and opinion available to Canadian readers. 
It could not reasonably be called interference with 
freedom of the press. 

The only way in which I can see that freedom 


of the press is involved in these hearings is from 
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the standpoint of Canadian magazines. And here the 
question is whether Canadian magazines will continue 

to be free, in an economic sense, to offer distinctive 
Canadian ideas and opinions. No one is more concerned 
with freedom of the press than I am. But as a Canadian, 
it seems to me that the principle of freedom of the 
press will not be helped much by maintaining economic 
conditions which make it impossible for Canadians to 
express their views in a Canadian magazine. 

This, Mr. Chairman, is the crux of the matter. 
We want American magazines in Canada but we also want 
Canadian magazines and if we are to have both, a 
fairer basis for competition must be found. 

We regard the Canadian editions of American 
magazines as unfair competition. We are also concerned, 
to a lesser degree, with overflow circulation in 
Canada of American magazines. With so many of our 
Canadian businesses owned by parent companies in the 
United States, there is a growing tendency on the 
part of these firms to depend on the overflow circula- 
tion in Canada to advertise their Canadian products. 
Without this overflow circulation, this advertising 
would be done in Canadian media. 

It is now common practice in magazines, to sell 
advertising regionally. Various sets of printing 
plates are made and advertisers can run a different 
advertisement in the East from the one he runs in the 
West. A number of American publications will allow 


changes in an advertisement for that part of their 
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clreculation sold in Canada. 

Saturday Evening Post, with a circulation of 
230,664 in Canada, can change a color plate for $1350, 
or a cost of $5.85 per thousand Canadian circulation, 

The equivalent cost per 1,000 for the two English 
speaking magazines in Canada for the same page size, 
Maclean's and Chatelaine, is $9.43 and $8.43 respectively 

Canadian publishers, faced with the competition 
of Canadian editions of American magazines and the 
overflow circulation of American magazines, find 
themselves in an untenable position. They are unable 
through their own efforts to meet this competition 
and if they do not meet it, they will go out of business. 
The question, then, is whether it is appropriate for 
the government to adopt measures which will enable 
Canadian magazines to compete on an equitable basis. 

Mr. Chairman, I have no hesitation in answering 
this question in the affirmative. What is at stake 
here is not merely the private interest and profit of 
Canadian magazine publishers, but also a substantial 
matter of public interest. 

The Canadian people, although increasingly 
world-minded as the times demand, keenly desire that 
Canada should be a nation in fact and not just a name. 
Perhaps they believe, as I do, that Canada can be 
more useful in international councils as a distinct 
voice rather than as an echo of another country. 

The talents for moderation and compromise, which 


Canadian history has compelled us to develop, are evident 
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in our diplomacy; these talents are acutely needed 
in a divided and explosive world. 

But of course we cannot be a true nation,. 
shaping our own destiny and speaking with a distinct 
voice, unless we have a national consciousness, a 
unifying sense of our own identity and concerns. 

For this, a strong indigenous magazine press is 
indispensable, just as a Canadian-owned daily newspaper 
press and a national broadcasting system are indispen- 
sable. 

Canada, according to the Periodical Press 
Association, is the only country of any size in the 
world whose people read more foreign periodicals than 
they do periodicals published in their own land - local 
newspapers excluded. We think it an excellent 
thing that many Canadians are thus stimulated to take 
an interest in the United States and its affairs. But 
we do argue for the survival of a Canadian periodical 
press as well, to stimulate and inform Canadians about 
Canadian affairs. 

The daily newspapers and the national 
broadcasting system cannot do the job unaided. 

A newspaper concentrates on the events of the 
last 24 hours, and its writers and editors may have 
to meet four or five deadlines a day. They may do an 
able job of “backgrounding" the news and supply 
intelligent comment on it, but they simply do not have 
the time for the reflection and research that can be 


put into magazine articles and editorials. A big 
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national story which the daily press must cover by bits 
and pieces can be pulled together in a magazine article 
so that its real significance dawns on the reader for 
the first time. The defence controversy is a good 
example. 

Again, the newspaper serves primarily a local, 
or at most a regional, readership. Its coverage of 
national news and news from other parts of the country 
is, of course, an essential aid to national conscious- 
ness. But there are no "national" newspapers in 
Canada - none which have substantial circulation and 
influence across the country. 

This fact greatly enhances the importance of 
magazines. They alone of the printed media have a 
nationwide readership. Thus they occupy a position 
comparable to that of the national broadcasting system 
in visual and sound communication. It is hard to 
imagine how a strong national consciousness could be 
promoted and maintained in the absence of either. 

But magazines will contribute to national 
consciousness and understanding only if they approach 
national (and international) subjects from a Canadian 
point of view; only if they lift local and regional 
stories to the level of national attention. 

And here we come to the Great Divide between 
the magazines currently available to Canadians - the 
division between those which feed national consciousness 
and those which do not. 


The Star has surveyed the coverage given to 
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eight subjects of national interest or importance by thre 
Canadian magazines and by the Canadian editions of two 
American magazines. Our findings, and the material on 
which they are based, are submitted in a separate 

memorandum, but I would like to summarize them briefly. 

The Canadian magazines in our study were 
Maclean's, Saturday Night and The Star Weekly. The 
American magazines were the Canadian editions of Time 
and Reader's Digest. 

After examining some 400 articles in these 
five magazines, we concluded that only in Canadian 
magazines did we find articles which attempted to 
dig deeply into Canadian affairs and provide readers 
with a distinctive Canadian opinion on important 
national and international issues. 

The Reader's Digest is correct when it says 
that it "makes no pretence of being a magazine to 
inform Canadians about Canadians". In the last four 
years and ten months the Digest has carried no 
article giving a Canadian viewpoint on any of the 
eight subjects of national importance we selected, and 
has carried only four articles dealing with subjects 
primarily Canadian: , 

Time is a newsmagazine whose main function 
is to summarize the highlights of the week's news. 

Tts Canadian section does this job well. Hut-it does 
not, as Canadian magazines frequently do, examine 


national subjects in depth. 


Therefore our first major conclusion is that 
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if Canadian magazines were forced out of business, 
Canadians would be left without any national magazines 
that explored Canadian problems in depth. 

Although Time's total wordage on some subjects 
compares favorably with that of Canadian magazines, 

a difference of approach is evident in its treatment 

of matters which bear on Canadian-American relations. 
For instance, the Canadian magazines are highly critical 
of recent joint defence arrangements and strategy, 
whereas Time, to the extent which it indicates an 
editorial position, reflects the official U.S. line. 

Our second conclusion is that without 
Canadian magazines, Canadians would be deprived of 
distinetive Canadian comment. They would have to rely 
on magazines owned abroad and taking their editorial 
direction from abroad. 

We have tried to be as objective as possible 
in making this survey. Nevertheless, I would hope 
that members of the Commission might examine the material 
and satisfy themselves as to the correctness of our 
eonclusions. 

The history of Canada has been a continuous 
struggle to maintain our identify against the strong 
pressures which beseige us from without, particularly 
from the United States. Were it not for the fact 
that successive governments have been prepared to 
adopt special means, such as the creation of the 


Canadian Broadcasting Corporation, to meet our special 


one . 


7 . @ in oo 
7 =e Je a 
ain a ie 2 \ ae 
ree aati BR Thy ys 
; Re SK s - 
agi a rhs 
, eee fawg To wus bert. wis 4 rr 


contingen Lariam et! tutta bee aha eaenehe eh 


cone 
tied ay venaibilirkty nachna heart lg 
we 


ee a gh) werele 


au) 


Tu? oe 
+ i aye 


6 Did Ai lee ee ieee he 
Nile. A ed Ph 


fio et eanene 


esha Fg iy nt at. 


] 


i 4 > 
te Lee 
Poa eA hy 


28 


29 


ANGUS, STONEHOUSE & CO. LTD. Honderich AS 
TORONTO, ONTARIO A 
Claire 


7 


eircumstances, the struggle would have been lost long 
AZO. 

We believe the time has come for special 
measures to ensure the survival of the Canadian period- 


ical press. 


-=--Short Recess. 


‘ ey i o ri ’ fs AM 
A i Mais: i San i ih 


ie: ? 
ie dh on 


ae 


i 1 rn 


ny Vy 


ANGUS, STONEHOUSE & CO. LTD. Honderich a u6e< 


TORONTO, ONTARIO 


THE CHAIRMAN: Mr. Johnston will ask a 
few questions first. 

COMMISSIONER JOHNSTON: Mr. Honderich, you 
and I have nd agreed very often in th past but we 
seem to be in pretty good general agreement today. 

I was interested in one place here where you said, 
towards the end of your brief, you thought Pime did 
a pretty good job of highlighting the canadian 
views of the week. 

MR. HONFERICH: I think I used the word 
summerize. 

COMMISSIONER JOHNSTON: Is that professional 
courtesy or do you believe it? 

MR. HONDERICH: ‘Well, as an editor [I 
know how much of our own work can be subject to 
criticism and I am rather careful about criticizing 
the work of others. 

COMMISSIONER JOHNSTON: Well, I am not so 
eareful; T am-afraid. As a matter*or-fact "7 do-not 
read Time, I pay someone to read it for me and point 
out things that are important. One of the early 
witnesses before this Commission said that if we had 
no magazines there would be no Canada. Do you believe 
that? 

MR. HONDERICH: I think that that perhaps 
is an extreme statement. I would like to emphasi Ze 


the point I made in my submission that we in this 


country do not have:national newspapers. The only 
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national medium you have in the printed field are 

your magazines. I think it would be much more difficult 
and, bearing in mind the pressures that we are under 
today, I would suggest our chances of retaining a 
separate identity would be very seriously aggravated. 

COMMISSIONER JOHNSTON: It has been my 
observation through the years and reading what 
history you can get of early Canada that we are 
always on the verge of becoming Americans. But, 
like Gilbert and sgullivan's hero, in spite of 
temptations to belong to other nations we insist 
on remaining Canadians. Is that so? 

MR. HONDERICH: Perhaps as a generalization, 
yes, but 1 nave no hesitation in saying that in my 
opinion in the last fifty years we have gone a long 
way towards losing our independence. 

COMMISSIONER JOHNSTON: And now, the 
Peridical Press Association made a statement that 
I do not think they have substantiated. They said, 
and you quoted without taking the entire responsibility 
form Lt: 

"Canada, accarding to the Periodical Press 

"Association, is the only country of any 

"size in the world whose people read more 

"foreign periodicals than periodicals 

"orinted in their own land, local news- 


"papers excluded." 


Have you checked with regard to Belgium or 
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Switzerland? 

MR. HONDERICH: We have our representatives 
in London making a special study of five or six 
countries in Europe but unfortunately although we 
asked this study to be made immediately after the 
commission was set up, the research has not been 
completed to the point that I can make a statement 
on my own. That is why I quotedithe Periodical Bress 
Association. 

COMMISSIONER JOHNSTON: I hope the public 
goes along with your statement that what is at stake 
is not merely private interests and profit of 
Canadian magazine publishers but also a substantial 
amount of public interest. I would not like to be 
party to a report that merely tended to favour you 
or Maczean's or any other publication. I am sure 
that this Commission will play it straight down 
the middle to find out what we can, what should be 
done and what can be done. I think it may be worth 
While to emphasise that. Do you suppose that from 
your journalistic experience that if Time had not 
four pages of Canadian summary that they would 
lose many subscriptions in Canada? 

MR. HONDERICH: They would lose a 
proportion of them but howlarge a proportion I 
do not think I would be competent to say. In my 


own personal opinion it is the fact that Time 


represents itself as a Canadian magazine that gives 
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its pull to both Canadian readers and advertisers. 
I think if you compare the readership of the 
Canadian edition of Time with Newsweek you would 
probably get your answer. lI am not able to provide 
the figure but I have seen them. Newsweek does not 
represent itself as a Canadian edition although it 
does devote a column or a column and a half of 
each issue to Canadian news. 

COMMISSIONER: JOHNSTON: You are not a 
reader of Newsweek? 

MRiS HONDERICH:. Yes,7l Look.at it;.T look 
at Time too. 

COMMISSIONER JOHNSTON: I had one survey 
made that indicated that Newsweek prints more 
Canadian news in its United States edition which is 
their only edition, I think, than Time does. 

MR. HONDERICH: I am not familiar with that. 

COMMISSIONER JOHNSTON: Do’ you think that 
if Time produced a magazine that did not call 
itself a Canadian edition that it could sell as 
much advertising in Canada as it does now: 

MR. HONDERICH: No, it could not. 

COMMISSIONER DHNSTON: It could not‘ 

MR. HONDERICH: No , because I am assuming 
that without the Yanadian views its circulation 
would drop and without the circulation it would 
be a very much less advertising medium. 


COMMISSIONER JOHNSTON: Do you approve of 


the Canadian Government using Reader's Digest and 


Time for advertising? 
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MR, HONDERICH: I would have the selfish 
reason, as an editor of a magazine, for disapproving 
but I would like to speak as a Canadian and I would 
like to say as a Canadian that I disapprove. 

MR. JOHNSTON: You disapprove? 

MR. HONDERICH: Very much so, 

MR. JOHNSTON: It seems to me that our 
terms of reference indicate that the present 
Government disapproves of Canadians advertising 
in such papers for domestic consumption -- I at 
alluding to such advertising as may be put out for 
the purpose of promoting the tourist trade -- the 
terms of reference which I never can find when l 
want them seem to indicate that the Government thinks 
one way and the Government advertising agencies 
think another. Who is the more powerful? Up to date 
it seems to be the advertising agencies, would you 
agree? 

MR. HONDERICH: Well, if I were spending 
the dollars I think I would insist on making the 
basic decisions. 

COMMISSIONER JOHNSTON: I think that is 
all, thank you. 

COMMISSIONER BEAUBIEN: In your brief 
on page 10, the bottom paragraph you say: 

"Canada, according to the Periodical 


Press Association is the only country of any size 


in the world whose people read more foreign 
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periodicals than periodicals published in their 
own land, local newspapers excluded." 

How about Belgium and Ireland and 
Switzerland‘: 

MR. HONDERICH: Well, I have incomplete 
figures on Belgium. we made a study on Belgium, 
Switzerland and one other country in Europe and 
perhaps I should not even mention these figures 
but on the information that is given to me so far 
I believe this is an accurate statement. Again, 
because [I could not check it by myself, I based this 
more on the statement of the association 

COMMISSIONER BEAUBIEN: Well, this is 
leading to your statement to the effect that we have 
gone a long way towards losing our identity. Yould 
you point to any indeces that canada is losing its 
identity? Granted we are being flooded with foreign 
literature but actually is identity actually 
suffering or is that just an opinion on your part? 

MR. HONDERICH: I think if there is such 
a thing as a distinctive Canada identity I would 
state it is pretty hard to define. At times I 
think it is suffering from propaganda and I use 
that word in a very wide sense, that has enveloped 
this country not only from the United States By 
printed matter but by television and radio. If 


I might use an illustration here, I referred in my 


brief to what we thought was the essential difference 
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between the articles on Canada that you read 

in Canadian magazines and American magazines or 
Canadian editions of American magazines now on the 
question of defence which I suggest is a matter 

of some importance to Canadians. All Canadian 
magazines ask serious and searching questions about 
the defence arrangements that have been made with 

the United States. In contrast to that in the American 
magazines or the Canadian editions of American 
magazines there was a general acceptance that what 
Americans were doing was right. “hile I would disagree 
that these magazines do reflect a distinctive 

Canadian opinion I would suggest to you that in the 
absense of these magazines it would be difficult 
to generate a distinctive Canadian opinion on the 
matter of defence. 

THE CHAIRMAN: Mr. Honderich, you said that 
in ten years between 1950 and 1959 the Star Weekly 
made one half of one percent on sales of $82,000,000.00 
How were you doing the five years before that, let 
us say before Weekend came into being? 

MR. HONDERICH: Weekend started in 1951 
Ato Hecall, correctly. 

THE CHAIRMAN: That is right. 

MR. HONDERICH: I do not have the figures 
in my mind but in the five years prior to that 1 
would imagine that, if 1 recall the facts correctly, 
that we were making a reasonable profit. 


THE CHAIRMAN: You were doing better 
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before Weekend came into being’? 

MR. HONDERICH: Yes but I should point 
out there have been factors that influenced the 
introduction of Weekend. The format of the magazine 
was also changed in 1956 to meet competition and 
that has been a factor too, 

THE CHAIRMAN: Would you regard Weekend 
as a perhaps more formidable competitor in your 
class of advertising than Reader's Digest or Time 
magazine? 

MR. HONDERICH: Weekend magazine is a 
good competition; Reader's Digest with circulation 
of approaching 1,000,000 is also very strong 
competition. Also, Time wouldte less competition 
than the first two you mentioned. 

THE CHAIRMAN: I asked the question because 
mos of our periodicals when they speak of loss of 
revenue in recent years are inclined to attribute 
it to Reader's Digest and weekend and seemingly 
take little account of the coming of the C.B.C. and 
of a publication like Weekend. Surely the C.B.C, 
has taken a vast amount of advertising revenue which 
they are taking now, something like $70,000,000.00. 
Surely it must have made a great difference to a 
publication like the Star Weekly? 

MR. HONDERICH: As I said in my oral 
Submission, television has become a very serious 


competitor and I think we acknowledged too that 
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Weekend is a serious competitor but the point 

I made was this, that the only way we can hope 

to solve our problems meeting this kind of competition 
pus American competition, which we regard as being 
unfair, is to try and get a larger share of the 
Kxisting Canadian advertising dollar. Now, the 

American competition may be likened to the last 
straw which breaks the camel's back. 

THE CHAIRMAN: I was delighted to see your 
somewhat realistic attitude on the freedom of the 
press in relation to this question. Mr. Johnston, 

Mr. Beaubien and myself were even more delighted 

to see the Toronto Star coming out for a policy of 
protection. I am sure if this goes to Ottawa this 
afternoon there will be great rejoicing but not on 
one side of the House. 

MR. HONDERICH: Does that call for a comment? 
THE CHAIRMAN: Yes indeed. 

MR. HONDERICH: All I will say is that 1 
think there is a difference between protection and 
protection against unfair competition. 

THE CHAIRMAN: That is always the argument. 

COMMISSIONER JOHNSTON: A nice distinction. 

THE CHAIRMAN: An historic argument. 

I think your ers excellent and I want to cong- 
ratulate you on it.There was one thing that amused 
me and rather interested me and it is on page 11 


at the end of your second paragraph. You said there: 
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"A big national story which the daily 

"press must cover by bits and pieces can 

"be pulled together in a magazine article 

"so that its real significance dawns on 

"che readers for the first time. The 

"defence controversy is a good example." 

Why did you exulude that when you came to 
it? 

MR. HONDERICH: That was merely an oversight 
because I think it is a splendid example of the 
point I tried to make. 

THE CHAIRMAN: I am afraid it is one case I 
must disagree with ydu violently. Some magazine 
articles I read on the defence controversy muddied 
the waters hopelessly. 

MR. HONDERICH: Well, in the Star weekly 
we may have muddied the waters too. To present 
what we regarded, what we considered the complete 
picture on the defence problem required two stories 
of 7,000 words. I suggest to you as an editor there 
will be very few occasions in which you can find 
space for 7,000 words in one edition. 

THE CHAIRMAN: I agree that you tried 


feebly. 
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COMMISSIONER JOHNSTON: Mr. Chairman, there is 
one question I intended to ask and forgot. How is the 
Star Weekly distributed? 

MR. HONDERICH: The Star Weekly is distributed 
- I have the figures here. 59% of the Star Weekly circu- 
lation is sold through distributors on newsstands; 40% 

He ae by carrier boys and .25% is sold by mail subscrip 
tion. 

COMMISSIONER JOHNSTON: You and Mr. Colebourne 
would be quite happy together; he likes the newsstand 
Leela eae and you have probably no ee subscription. 

MR. HONDERICH: Well, sir, we would perhaps 
agree in some things and perhaps disagree in others, 

3 COMMISSIONER JOHNSTON: I think you said some- 
where - or did you - that you didn't cut prices? 

MR. HONDERICH: Cut-rate subscriptions. 

COMMISSIONER JOHNSTON: Don't you have special 
offers? 

MR. HONDERICH: Yes, there are special offers 
at times when the Star Weekly is sold in September and I 
think again earlier in the year when there would be an 
offer through the supermarket, where it may be sold for 
10 cents for one issue. 

THE CHAIRMAN: Don't you sell it in connection 
with newspaper campaigns? Didn't we at the Ottawa Journal 
have some kind of an arrangement with the Star Weekly? 

MR. HONDERICH: In our case we get our full 
price; the same price which we would sell to a wholesaler, 


If there is any reduction in price, it is given to you! 
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COMMISSIONER JOHNSTON: I would like to put on 
the record some figures from the Canadian Broadcasting 
Corporation's annual report. I think, Mr. Chairman, that 
you were a few millions out, but in the C.B.C., the part 
that doesn't carry programmes with advertising, for the 
year ended March 31st, 1960, the cost was $32,580,000, 
and the commercial revenue gross was $38,000,000, which 
seems to indicate that --- 

THE CHAIRMAN: That is the C.B.C. alone, or 
with T.V. too? 

COMMISSIONER JOHNSTON: That is the Canadian 
Broadcasting operation, and it includes T.V., and this 
is even more difficult to read than that of a corporation 
report where the management is trying to conceal things 
from the shareholders; there are not many of those, but 
there are a few. 

Now, the commercial revenue is $38,000,000, 
and it says "gross", so presumably there is the inevitable 
15 and 2 per cent to the advertising agency which is 
included in that, and it would be a reduction from the 
total commercial revenue. 

MR. HONDERICH: Is that a question? 

THE CHAIRMAN: No, it wasn't a question. Thank 
you both, gentlemen, very much. I think we will adjourn 


now for lunch and will return at 2.15 this afternoon. 


--- Luncheon adjournment. 
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“w7eOr nOcumineg at 2:15 D.l. 


SUBMISSION OF 
CANADIAN CHURCHMAN 
APPEARANCES: 


THE REVEREND A. GORDON BAKER, 
Editor and General Manager 


THE REVEREND H, R. ROKEBY-THOMAS , 
Advertising Manager. 


ea Mr. °Chairman, this brief is in 
two parts, one part to be presented by my advertising 
manager. I am the Reverend A. Gordon Baker, editor 
and general manager of the Canadian Churchman. 

REV. “ROKEBY-THOMAS: Mr. Chairman, I am the 
Reverend H. R. Rokeby-Thomas, advertising manager. 

nae ieen: Her Majesty's Royal Commission 
on Publications (PC 1960 - 1270). Gentlemen. The 
power of the printed word has never been more in 
evidence than in our own day. The thinking of men 
and nations is shaped by what they read and therefore 
the publishers of periodicals are called to exercise 
their responsibilities to the reading public with an 
integrity based upon the highest ideals. 

The terms of this commission refer to both 
the economic and cultural prospects of periodical 
publishing in Canada. In presenting this brief by 
Canadian Churchman (national publication of the Anglican 
Church of Canada) I propose to deal in this section I, 


with the cultural aspects, while in section II, The 
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Rev. H. R. Rokeby-Thomas (Advertising Manager) will 
deal specifically with the economic question. 

The story of what has happened in this 
century has been often told. Literacy, communication, 
emancipation have advanced rapidly. People have freedom 
today which was undreamed of forty years ago. At the 
same time it must be noted that people are becoming 
less free with each passing year. It would seem that the 
technological parts of our culture have outstripped 
our morality, and that progress has in many instances 
become indigestible. 

The results are all around us. The disintegra- 
tion of society as revealed through marriage break-up, 
juvenile delinquency, political irresponsibility in 
many communities, almost universal dishonest advertising 
practices, educational chaos, and so on, are matters 
of concern for all Canadians in positions of authority 
and leadership. All these factors contribute to what 
might be called the ‘national character! of Canada. 

To say, as many do, that things are not as bad in Canada 
as elsewhere in no sense lessens the cause for concern. 

Mental health has become a byword in our 
culture. People find it increasingly difficult to come 
to terms with our way of life. Mental hospitals 
are full, mental health clinics are springing up 
like daisies, and for every individual who is hospitalize 
or who seeks assistance, there are two more who need 
it. Many social scientists look upon North American 


culture, of which Canada is a part, as a sick society. 
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Allusion to this background in no sense 
places blame at the door of the periodical publisher 
in Canada. To make such an accusation would be 
absurd. However it would also be absurd not to point 
out that publishers have a responsibility in this chaos, 
and that in the past decade or more irresponsible maga- 
zine literature may well have contributed to the present 
state of affairs. 

The profit motive is not a high enough ideal 
for publishing. There must be ideals and goals which 
when realized within the life of a publication will 
add to the stature of the 'national character! through 
the publication's readership. 

In the publishing history of our country, 
the great periodicals have been those with an idealistic 
'axe to grind'. Today, too many of our national 
publications lack the fire of idealistic conviction, 
and often sacrifice accuracy of fact for a 'so-called'! 
"good story". When taking them altogether it doesn't 
matter which one is read because there is a sameness 
about them. They all aim at reflecting the reader to 
himself, and making a dollar. 

On the open market, such magazines must take 
their place with others from wherever they come. Herein 
lies one of the major difficulties. National periodicals 
must pay their way, and a decisive point of view may ofte 
mean going out of business. There is obviously a need 
for serious consideration here as the economic position 


is balanced against the cultural position. The extent 
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to which Canadian periodicals promote development of 
a Canadian culture will influence the economic prospects 
of these publications. 

There is a further matter of cultural concern 
in periodical publishing and distribution in Canada. 

I refer to those magazines which seem to have as their 
prime purpose the propagation of lewd pictures and the 
kindling of indiscriminate sexual passions. While there 
are a certain number of these publications printed 

in Canada, the greater number come from the United States 
They are, with a few minor exceptions, cheaply printed, 
poorly edited, and aimed at arousing freely-floating 
sexual desires. 

These periodicals are to be found on any 
magazine counter in Canada. They outnumbér the 
Serious magazines in variety, and probably have a 
greater influence on the great mass of people and their 
standards. 

There is no doubt that Canadian culture must 
stand up to the culture. of other countries, but must 
this sort of American cultural influence be imported 
wholesale into Canada? Must its effect on our national 
character be accepted uncritically in the name of 
some distorted understanding of freedom of the press? 
What about the responsibility of the press which is the 
foundation of its freedom? 

It has been shown many times that continuous 
reading of such magazines has effected social thinking. 


A visit to any of our restraining institutions reveals 
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what happens to people whose only reading has consisted 
of pulp-magazines dedicated to perversion and violence. 

In a subtle way these publications affect 
all the people of Canada by the unbridled subversion 
of all the moral and ethical standards upon which our 
country has been puis They openly assault all the 
established canons of decency, sexual self-control and 
responsible, monogamous marriage. 

Of late a new field of exploration has become 
popular and is shamelessly presented; sexual perversion. 
That such a serious problem should be so lightly and 
irresponsibly treated by publishers exemplifies a 
freedom which is no longer free - it is license, irre» 
sponsible and unbridled. 

No good purpose would be spent in further 

pursuing this topic, as I am sure the Commissioners are 
as aware of these facts as anyone else. However it 

did seem important that such considerations should 

be part of the record of this Royal Commission. 

The Commission has asked for suggestions and 
recommendations. I would like to present some broad 
principles which I would hope that the Commission might 
see fit td include in their report. As representing 
a Church publication I do not feel it is proper to 
speak other than in the field of general principles, 
because our interest is not governed in any sense 
Dywavprofit or business motive, but by a general concern 
for the cultural development of Canada, and we pray 


that it might so develop under God. 
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2 We would hope that the Commissioners might 
3] recommend: 

4 1) that Canadian publishers should give 
5 special attention to materials contributing to the 

6 solidarity and stability of family life in their 


7 magazines. That competent writers be encouraged to 


express their considered views on the many subjects 
which contribute to Canadian culture. 


2) That Canadian publishers be asked to 


Zine. That once their motive is clearly established 
they be encouraged to stand out, and alone if necessary, 
to realize whatever ideal they espouse. Such is the 
responsibility of a free press. 

3) That Canadian publishers be asked to 
consider the fundamental unity of peoples in our world 
as vacbasie policy in their editorial planning. «In 
Canada, with our ever increasing mixture in population, 
increased understanding among the different peoples 
is necessary to any cultural growth which can be called 
truly Canadian. World affairs cry out for the same 
treatment and understanding. Our national cultural 
development must take place in the context of world 
affairs, not just in a North American context. 

TD) Our final recommendation in this section 
of the brief is a difficult one to make because of 
the very touchy subject of censorship. It refers to 
the magazines which are dumped into Canada each month 


from the United States containing nothing which 


review their motives for publishing any particular maga- |) 
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contributes to the development of Canadian culture, 
but rather having the contrary effect of destroying the 
values on which our culture is based. 

Before proceeding to the recommendation I 
Should like to quote from an address of the Archbishop 
of Canterbury, the Most Reverend Dr. Geoffrey Fisher, 
to the Church Assembly of the Church of England. The 
Archbishop reported that he was constantly being 
asked to denounce this or that evil. He remarked: 

"Some are perfectly reasonable requests if it was my 
job to denounce evils. Some are completely lunatic... 
There is a danger of people thinking that whenever any- 
thing goes wrong they have to ask the Church to denounce 
it. The right people to denounce evil are the citizens. 

"We in the Church are here to train citizens 
to live. It is always a weakness to my mind when the 
Church iteelf has in an official way to denounce some 
evil. It only ought to do that when the moral sense 
of the community is not strong enough to do it for 
itseiro" 

These remarks of Dr. Fisher reveal the 
difficulty in which Churchmen find themselves in dealing 
with 'modern-day' sin. I believe that Canadian people 
generally are unaware of the subtle influence of the 
magazines dedicated to sex. I also believe that the 
Government of Canada is aware of a problem here, and that 
present legislation against obscene literature is 
an example of their concern. However the time seems to 


have come for some further regulation. The Government, 
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representing the people, has the responsibility of 
drawing the line in the interests of the Canadian people 
and of the development of Canadian culture along 
creative lines. Where the line should be drawn is 

not for me to say, although I might suggest that publica- 
tions which promote abnormal sexual experiences might 
reasonably be dropped from our Canadian scene. We would 
respectfully suggest that the Commissioners might 

have some recommendation to present in their report 
about the place to draw such a line, considering the 
cultural welfare of Canada, the country which has first 
claim on our love and loyalty. 

We would also suggest that Canadian publishers 
might consider developing and subscribing to a code 
of cultural morality through membership in some such 
organization as the Periodical Press Association. 

This code, self-developed and self-administered, would 
undoubtedly benefit the whole nation, 

REV. ROKEBY-THOMAS: Her Majesty's Royal 
Commission on Publications (PC1960-1270). Gentlemen. 
This is the second part of a brief submitted by 
Canadian Churchman (national publication of The Anglican 
Church of Canada) and deals specifically with the 
economic position. (Our Editor and General Manager, 

The Reverend A. Gordon Baker, having dealt with the 
cultural position in the first part of the br&ef.) 

The undersigned has been Advertising Manager 
of the Canadian Churchman since November 1958 (and 


incidentiy has keen since 1949, and still is, Advertising 
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Manager of Huron Church News (official publication of 
The Anglican Diocese of Huron - which with a circulation 
of some 14,000 is one of a group of diocesan papers 
associated with Canadian Churchman.) Canadian Churchman 
during 1960 has had a monthly average circulation consid- 
erably over 280,000. 

Since early in 1959 the undersigned has been 
in communication with the Government of Canada in rela- 
tion to the advertising position of Canadian Churchman. 
This communication has included a general brief submitted 
to The Rt. Hon. John G@. Diefenbaker, Prime Minister, 
on the 24th February, 1959 and submissions to members 
of the Cabinet and private members, both by correspondenc 
and interview. Such submissions have been especially 
directed to the Honourable William McLean Hamilton, 
Postmaster General, in his capacity as Chairman of 
the Government Committee on Advertising. It is proper 
that I should say that these submissions were received 
by the Postmaster General with kindness and consideration 
and should express my gratitude for his open and un- 
prejudiced approach to the whole matter. In these 
sentiments I would also like to include Harry O. White, 
Esquire, M.P. for South Middlesex, who gave me much 
help and time in presenting these matters. 

To deal with the economic position of 
Canadian Churchman:- Canadian Churchman has no profit 
motive in seeking national advertising. 

Canadian Churchman does have a cost motive. 


It is both necessary and just that part of the publjshing 
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cost should be covered by advertising. 

Yet until this moment I have not yet sueceeded 
in getting reasonable consideration of advertising for 
Canadian Churchman from any governmental agency. A 
large amount of the governments advertising appropriation 
is spent in Canadian editions of American publications. 

Canadian Churchman hopes to live in sympathy 
and fellowship with other Canadian publications 
which also have a contribution to make to our heritage, 
and accepts the maxim: "live and let live." 

This brief is not the place for presenting 
an economic analysis of the relationship of advertising 
to publishing cost. We presume the necessity of 
advertising to newspapers and periodicals is accepted 
by all associated with such publishing. 

I would like to stress that publications have 
an obligation to aim at constant improvement of 
content and format, as a measure of service to their 
readership. 

Canadian publications must be worthy of Canada, 
and their Canadian readership. 

In return they should have the first loyalty 
of the Canadian people, both sentimental and economic. 

The writer does not propose in this brief, 
which is on behalf of Canadian Churchman as one of the 
national publications of Canada, to introduce details 
of his experience in soliciting advertising for 
Huron Church News over a period of twelve years - 


except to say this: that in that experience there were 
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the same problems on a smaller scale, so that experience 
entirely supports the views I have formed in relation 
to Canadian Churchman. 

Competition is a guarantee of the truth 
reaching the people. The writer shares with many deep 
concern at the recent elimination of three major 
newspapers in Great Britain. This does not in any way 
imply endorsement of the editorial viewpoint of any of 
them. It does acknowledge that their demise was 
due to the economic difficulty of effecting a balance 
between publishing cost and advertising revenue. There 
have been similar instances on the North American 
continent. 

In an economic sense, competition on equal 
ground is fair. Publications owned, edited, printed 
in Canada, will live with one another, and will derive 
from their own field revenue to maintain and improve 


themselves. 
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It is not equal ground, when publications 
from outside Canada, with the resouces of large finance 
and Ee eaietton behind them, can come in without 
penalty or restriction to a market, to which in 
the last analysis they have no lo@lty. Many instances 
could be quoted when Canadian thinking has been 
influenced by views originating outside the country. 
This is very definitely the case with United States 
publications which come into Canada, especially 
those which are called Canadian editions. 

I have very warm friendship both for many 
personal friends in the United States and for that 
great nation as a whole. I want that warm friendship 
to continue, but I do say for the record, its contin- 
uance requires that the people of the united States 
respect the indepedence of the Canadian people and do 
not take advantage of its larger population to attempt 
domination of the Canadian scene. 

The writer can say, with all honesty, and 
with the highest searching of conscience, that 
when I have been presenting the claims of Canadian 
Churchmen, with its large circulation reaching into 
every part of Canada, the strongest and most 
aggressive competitive presentations quoted to me, 
both client and agency, have been claims of 
publications of non-Canadian ownership. Readership 
surveys of these publications have been quoted to 
me, which I am convinced were misleading, because 


they were obtained by skillfully selecting the field 
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in which the survey was done. 

There may be a school of thought which 
regards high pressure selling methods as a business 
necessity. May 1 express the hope that honesty and 
honour may be prized most highly in Canadian economic 
2.06), 

May I assure the members of the Royal 
Commission on Publications, of Canadian Churchman's 
loyalty to those past values on which our nation has 
been built and which should be dear to the heart of 
every one of us. 

May I submit with loyal duty, to Her 
Majesty's Commissioners, a request that they may 
see fit to include in their findings: 

1) Some recommendation, that a fair share 
of national advertising is an economic. necessity for 
major national religious publications; that for this 
they offer a medium of the highest integrity, and 
special appeal: and that they déserve inclusion on 
their own merits in the broad picture of Canadian 
publishing. 

2) A recognition that Canada is primarily 
a field for publications that are Canadian in every 
sense. In this we add, for the record, our support 
to general representations on this subject that 
have been made by other Canadian publishers. 


3) To recommend the need for some measure 


(tax or otherwise) to establish equal competition 


between Canadian publications and foreign publications 
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circulating in Canada. Such a regulation being 
directed towards the so-called "Canadian editions" 
of foreign publications. That the legislation should 
be made clear that it is not enacted with a revenue 
producing motive, but as an anti-dumping deterrent 
to such publications and for the purpose of 
establishing fair and equal competition. 

COMMISSIONER JOHNSTON: Mr. Baker, for 
whom do you speak? 

MR. BAKER: I speak for the Canadian 
Churchman as a publication officially in the sense 
that it carries the sub-title of"Phe National Baper 
of the Anglican Church of Canada but in this part 
as an independent wing within the church, the 
publication having an independent editorial policy. 

COMMISSIONER JOHNSTON: Have you a boss? 

MR. BAKER: I have a Board of Trustees. 

COMMISSIONER JOHNSTON: Are they responsible 
to any particular division in the eee house? 

MR. BAKER: They are responsible to the 
general synod of the Anglican Church. 

COMMISSIONER JOHNSTON: Not the Sishop who 
is ean of --? 

MR, BAKER: No, isir. 

COMMISSIONER JOHNSTON: Then you speak for 
yourself really? 

MR, BAKER: Yes. 

COMMISSIONER JOHNSTON: You do not claim 


to speak for anyone else? 
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MR. BAKER: I do not claim to speak for 
the Anglican Church of Canada. 

COMMISSIONER JOHNSTON: As an Anglican 1 
find it hard to believe when people say that "the 
Anglicans believe" because I do not think they are 
in agreement on anything. 

THE CHAIRMAN: They will be after the 
visit of the Archbishop of Canterbury. 

COMMISSIONER JOHNSTON: We are in the 
minority in this Comission as you have probably 
guessed. 

COMMISSIONER JOHNSTON: You anit people 
have freedom today which was undreamed of 4o years 
ago; I was under the impression we have less freedom. 

MR, BAKER: I think that is true. The thinking 
here is that with the development within our culture 
people have the moral courage, moral fibre and if 
it ws developed within them they have the freedom 
to go ahead and do things. However, pecause of the 
lack of courage they find themselves in more of a 
prison. It is a different type of prison to what 
they were in 50 years ago. 

COMMISSIONER JOHNSTON: But still a prison? 

MR. BAKER: Oh, it is Er ee 

COMMISSIONER JOHNSTON: Well, I think we 
have less economic freedom then we had 40 years 
ago -- of course, you were not around 40 years ago. 


MR. BAKER: True. 
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COMMISSIONER JOHNSTON: Now, as a person 
very much interested in advertising you say “almost 
universal dishonest advertising practices"? 

MR, BAKER: I do, sir. 

COMMISSIONER JOHNSTON: Do you really 
think that is true? 

MR, BAKER: Well, looking at the field 
of automobiles, movies and even to the field of 
advertising that is done for magazines, for soap, 
for kleenex, for any number of items, it is either 
dishonest through actual fact of what is stated 
and what is received or there is implicit through 
the copy of'most of the advertising dishones in- 
tention in order to gain. I think this dishonesty 
sometimes can go right through to the notice board 
that stands outside the church with the sermon title 
Just to draw people in which hasivery. little to do with 
the actual sermon. 

COMMISSIONER JOHNSTON: Surely that does 
not apply to the Anglican chureh? 

MR. BAKER: I refuse to answer that 
question. 

COMMISSIONER JOHNSTON: Well, I am quite 
disturbed by the number of advertising claims that 
appear to me to be exaggerations to thepoint of 
dishonesty but you say “almost universal". Surely 
there are a lot of honest people in publishing and 
advertising agencies even. 


MR. BAKER: I think in answering that, 
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there are a lot of honest people involved here 

but even honest people find themselves compromised 
by what has become aecepted within any particular 
trade as a system. To soneextent that is what 
contributes to the reference to a sick society. 

They find they have to live one life with themselves 
and another life with their business. 

COMMISSIONER JOHNSTON: Frankly I do not 
believe it, I think you are wrong. I think a man 
may be just as good on weekdays as on Sunday and 
sometimes better. 
| MR, BAKER; I was not referring his 
ethical behaviour in that sense. 

COMMISSIONER JOHNSTON: I do not know 
what this discussion has to do with this Commission 
except 1 seem to, spend all my time arguing with 
clergymen when I am free,» I would like to 
point out to you that there 4s nothing, absolutely 
nothing in our terms of reference that would enable 
us to do anything about the problem of the sex 
magazines and other things where you could possibly 
apply some censorship. I do not see that we have 
anything to do with it. The Criminal Code is there, 
it was recently amended by Parliament atidthk behest 
of Mr. Fulton and I think that is where you should 
go with your problems of that nature and not to 


this Commission. I do not know whether my fellow 


Commissioners agree but I think it is the thing 
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to do. 

MR. BAKER: May I speak to that? 

COMMISSIONER JOHNSTON: Yes. 

MR. BAKER: In the communications from the 
Commission 1 believe it was stated that anything 
which was felt to be important in relation to the 
cultural as well as the economic position of 
periodical production and distribution in Canada 
was relevant to this Commission and it was on that 
basis this was presented. 

COMMISSIONER JOHNSTON: I would like to 
ask the Chairman -- 

THE CHAIRMAN: The Chairman was going to 
ask if this was a private fight among the Anglicans. 

I think that a great many things you have 
Suggested here do not come within our terms of 
reference. They do come within the legislation which 
Mr. Fulton brought down last year. That was not what 
concerned me. Do you not think you are a little 
hard on the public press of Canada when you say that 
today too many of cur national publications lack 
the fire of idealistic conviction and even scrap 
accuracy of fact foraso-called good story and when 
taking them together it does not matter which one 
is read because there is a sameness about them? 
Well, I think I know a little bit about the press 
of various countries and I think [I am stating the 
case fairly and accurately when I say that in all 


the national press of Canada the matter of decency 
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and integrity and responsibility and pereact sa. 
from Government ot financial pressure probably 
compares with the best of the press in any country 
in the world. I know we hear a great deal about the 
press of England and all about the Manchester 
Guardian and the London Times and the Observer and 
the Scotsman and the Yorkshire Post but, these are 
hot the newspapers which the great majority of 
Englishmen read. If you have ever spent a Sunday 
in London and you wanted to know what was happening 
in the world the Saturday night before and went to 
the newsstand and bought the News of the World- ue 
which almost gives you the impression of standing 
at an open sewer,-and you bought the People and 
Brown's Newspaper and the sunday Graphic and. the 
Merit and even Lord Beaverbrook's Sunday Express, 
you would see things in those newspapers not only 
about moral perversion but ofher things which you 
would never see in a Canadian newspaper. That is an 
absolute fact. 

Another thing which rather surprised me 
pee is that each nace the Archbishop of Canterbury 
as saying that after all the ennounciation of these 
things is not the business of the church, it is the 
pusiness of the citizens. Surely the basic difficulty 
here is public taste, its education, its religious 
training. Now, Pngland has been a Christian country 
for many centuries and yet that is a situation which 


you find there. There are some excellent papers in 
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England, Some excellent reviews. Take the Spectator, 
for instance, and there is the Spectator published 
in this highly liturate Christian country given 

to literary reviews, to books, to science, to 
politics and philospphy and it has a circulation 

in a nation of 50 million people of 48,000 copies. 

Go to the United States, and while l 
am speaking of England, there is a publication there 
which lL gather you know about, the Tablet. This is 
a famous organ of a eed which has been there for 
150 years and I saw its circulation figures the 
other day and was shocked. 

You go to the United States: and you find 
the Commonweal, this is an intellectual Roman 
Catholic weekly. There are 35,000,000 Roman Catholics 
in the United States and the cirgalation is less 
than 30,000; there are more priests and bishops 
in the United States than that. You are the pecrie 
who denouce us who are concerned with the press 
for not being responsible and not having sufficient 
care for morals. 

There is another thing 1 must say I object 
to. We seem to be getting into the habit in Canada 
of blaming the Americans for everything and you 
say here erat our culture mist be made to stand 
up to this dreadful american culture. Well, the 


Americans do not impose their magazines on us, 


no one compels us to buy these horgible magazines. 


| pheno < wan dia L wnt vodidone at oredt 


a i me 


site ealeaa mr a 


Kf in vie (ide bh 


Bateman saat to, 008 88, fee a ze in’ 


mess KE Worathconn oe ms - a 
mapeitial tet! Sas naeatag eta ae —" + (00008 bi 
que sik ome tae! Hom nie apbaat bedtay ‘one ok 
ees mine day bet one ‘one od au souorted one 
amen. iui yond vital 9m ‘tab odsterogess gated ‘goa. not 


Lara oak org 


wiki’: a ‘ite any ‘agate, ari dieg ed oF me sn ed 
gay, ars witdiguans yo! “ibmesiem a grtoste ta” 
prude ov tbdwe #8 sen eandine aah. tut brad: yee. 
rid , Latah eign tame ba ‘wiboath: ‘wide of oe 
_ sy, 6 sewteagec chedd sacqok ton’ ob eaibontoma 

neha aidieret ‘otade eu ot ab * -soains eon 


p (ans 7 wes, H 
: ‘ 


muy ts ‘s ¥ 


hy “Te 


ANGUS, STONEHOUSE & CO. LTD. Barker 
TORONTO, ONTARIO 


They have a great many spendid magazines; the 
Atlantic, Harper's and the Yale Review; they have 
the Virginia ety the National Review, the 
New Republic, the Nation but how many Canadians 
seek those magazines? Why do they dome in? Why 
do Canadians buy all this trash that comes over? 
It is not sent over and we are eee isd to take 
it; 1t comes over because our people buy it. 

Now, I think before we start lementing 
what even the Massey Report -- which I thougit:.jwas 
nonsense, calted this mass American culture -- 
what is mass American culture? I think Harvard 
University is a good example of American culture; 
I thinktthe quiet homes of New England are a good 
example. I wish we had some parts of Canada as nice 
as New England. This is what we are getting into. 
We are going around with a chauvinistic, ultra- 
nationalistic chip on our shoulder saying how much 
petter we are than other people including the 
Americans. I am not satisfied we are on the right 
track, I am not satisfied when you pull your 
ecclesiastical robes around you and say it is not 
the business of the church. I think definitely 
it is the business of my church and yours and 
the business of education and unless they deal 
with this thing at its base then you cannot blame 
the poor newspapers and periodicals and you cannot 
blame the poor uneducated Canadian people. In 


making this report I am afraid I will have a lot of 
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reservations. That is all I want to fight with 
you people about. 

MR. BAKER: May I speak to that? 

THE CHAIRMAN: Yes, you may indeed. 

MR. BAKER: ie Sokaes that you have made 
I will go so far as to admit are well taken, in 
recognition of your experience in this field. 
The points we have been making have been in the 
interest of the development of a Canadian culture. 
To explain what I mean, it seems to me that it is 
all very well for publishers and editors, sometimes 
even reporters, and this includes ourselves, to 
be working on these things. However, quite often 
in order to find out what has happened one has to 
go to such things as the socialogical services . 
report8 and I would like to refer here to peendons 
here in Canada and which was highly recognized at 
the time of its publication and perhaps this will 
show what viewpoint we have as a main interest. 
In the survey which was made under the title or 
published under the title of Crestwood Heights, 
which was a survey of the growing early suburban 
communities of the social life standards of 
people living in these communities, this submission 
was made and I might say it was supported by about 
five or six chapters of detailed information: 

"In the absence of a strong indigenous 

"Canadian culture the Crestwood Heighter 


"even more so than its American counterpart 
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"is inclined to waver eternally under 

"the influences from outside". 

That is, that he has no backing, you 
might say, for his standards, no culture out 
of which to develop his community life, his family 
life which [I understand from other socialogical 
reportsrand physciatric reports has had a great 
bearing on the mental health situation in our 
economy. Now, just with that idea of development 
rather than something that is purély nationalistic 
in the sense of saying "Here we sit as Canadians" 
perhaps even to the degree of summing our noses 
at others, that e our concern. 

THE CHAIRMAN: May I ask you one question, 
perhaps two? What is the circulation of the 

~Ganadian Churchman? 

MR, BAKER: About 286,000 at the moment. 

THE CHAIRMAN: What is the Anglican 
population of Canada? 

MR. BAKER: This is a confusing figure 
to give as I think it is with all churches. The 
census figure is two and a quarter million, the 
church membership is one and a quarter million 
and the actual family count is around 365,000. 

THE CHAIRMAN: So you really do not even 
reach your family count? 


MR, BAKER: Not completely. 


COMMISSIONER JOHNSTON: I think the Cnairman 


intervened not as a Roman Catholic but as an 
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Irishman. 


THE CHAIRMAN: A rebel. 
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COMMISSIONER JOHNSTON: Mr, nes, Ivrather 
quarrel with your brief for its tone. On page 2 you say, 
"it would also be absurd not to point out that publishers 
pie a responsibility in this chaos" - isn't that too 
strong a word? 

MR. BAKER: Chaos? 

COMMISSIONER JOHNSTON: Yes, 

MR. BAKER: No yah. I don't peiiers it 18, 

COMMISSIONER JOHNSTON: Well, it seems to me 
that it is, Wecaune I think I have some faith in the 
Pally life and some faith in the Anglican Church, and I 
don't think things are becoming worse. Somewhere else - 
and I can't quite find it here - you blame or are incline 
to blame the reading of magazines of a poor nature. on the 
fact that some of the readers of such magazines go to 
jail. Now, are you not mixing up cause and effect a bit? 

MR. BAKER: I don't know, sir; we mention that. 
Could I quote from a social worker? 

COMMISSIONER JOHNSTON: You ean quote what you 
like, but I don't ee to ee ee a social worker 
tells me. 

MR. BAKER: Well, I would just like to quote, 
if I may, from Major Mary Webb of the Salvation Army, and 
she, in her vast experience in working Tee Pield of 
the social life of Canada, says, "That the excessive love 
emphasis in our bbs media is damaging because it is not 
being etree’ by the message that it is really noble to. be 
moral. Sexual experience; is increasing greatly in the 


lower age groups; youngsters are now having all the adult 
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sex experiences; it has gotten to the point where a boy 

or, girlof 15 has tried everything and many are bored to 
death by the lack of any new experience aaee encountered ," 
In relatim to that, sir, ae speaking of your faith in 

the Anglican Church, I am glad to hear it. | 

COMMISSIONER JOHNSTON: You are glad to hear 
about me? | 

MR. BAKER: I think it should be recognised that 
the non-church popaletion of this country im all probabi- 
lity - I think the statistics are being worked on now - 
is of a far greater proportion to the church-going wepeie 
tion, or even to church affiliation. The impetus to look 
into the situation eros the United States, where they 
have already seen that out of the 180,000,000, 100,000,00 
are classified and accepted as complete ; I don't think 
you could call them irreligious, they have their religions, 
but they are certainly not within the framework of the 
recognised world religions. 

COMMISSIONER JOHNSTON: Well, it is deplorable 
that more people don't eae church, but I don't know 
whether that comes within the eee of veference, 

I would like to discuss something that is a 
more immediate problem, and that is the problem of 
getting advertising for the Canadian Churchman. A little 
while ago you gave the Chairman the piveaes ep of 
286,000; how is that distributed? 

MR. ROKEBY-THOMAS: It is distributed to the - 
the best parallel which I conld give you and which would 


probably be understood by a lot of people present is that 
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2 it is syndicated through the diocese in Canada, where 

3 they have something like Weekend aceoines However, in 

4 the diocese we don't have a paper of that scale. 
COMMISSIONER JOHNSTON: It is on a circulation 

basis? 

, MR, ROKEBY-THOMAS: Yes, and subscription 

8 collection is by the diocese; it is for individual 

9 subscriptions or, in many cases the diocese agree to go 


10| ° what we call the family plan; those are the two basic 


+ COMMISSIONER JOHNSTON: Is your phper read? 
13 MR, ROKEBY-THOMAS: We believe that it is. We 


14|| are surprised at the number of letters that come to the 
15 editor, and things like that, and the number of reference 
16|| we get back. My own feeling on that is that I would say 


17 that we stand up very comparably with other papers, every 


“18 body met 
19 COMMISSIONER JOHNSTON: You mean other church 
20 papers? 


MR. ROKEBY-THOMAS: No, I am saying other 


monthly papers. I think that every paper has its better- 
read portions of circulation and its sort of dead corners, 
and I don't think I would want to claim for us more or 
any less than pretty eae the general broad average. We 
like to think possibly we get a little more attention, bu 
we are not going to claim it. 

COMMISSIONER: JOHNSTON: Someone has said the 
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way to find out if your paper is read is to make a mistake. 
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If you don't hearabout the mistake, nobody is reading it. 
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MR. ROKEBY-THOMAS: We do hear about it, sir. 

COMMISSIONER JOHNSTON: Then, you do make 
mistakes? 

THE CHAIRMAN: Not theologically, surely! 

COMMISSIONER JOHNSTON: I am interested in 
your efforts to get some government advertising. To 
whom did you go? | 

MR. ROKEBY-THOMAS: I don't think that it would 
be quite fair to put anybody on the spot ie name, but I 
would say that we did all the appropriate, usual things 
by going through the channels of the departments and to 
tic ehetahene: we covered the complete field of approach. 
I don't want to go into them and specity them particularly. 

COMMISSIONER JOHNSTON: Did you find the 
agencies sympathetic? | = 

MR. ROKEBY -THOMAS : My own feeling WAS, I think,| 
a lot of the difficulty lay there. With all due respect 

to them, I thought they were very happy to, shall we Says; 

to meth. £ another way, we accept the fact that if an 
advertiser goes into religious publications we don't 
think it would be right because we are not competitors, 
and I think the agency would have the. chore of sorting 
out what is the right group to go in. We suggest the 
yardstick of large national representative publications 
of the major denominations edited, printed and published 
in Canada and with respectable circulations. 


We feel that the agencies - I will not say that 
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they were totally unfair, but let us say they just don't 


like to undertake that chore of 


accepting the 
responsibility, which it is my belief they slrould have. 
I thought that was the main difficulty there. 
COMMISSIONER JOHNSTON: Those are my sentiments 
That is my impression, You weren't here and didn't hear 
the discussion with these advertising agencies? 
MR, ROKEBY-THOMAS : No sir, we weren't. 
COMMISSIONER JOHNSTON: ‘The way you spoke I 
thought you had read some of the evidence on the subject. 
That is all. 
THE CHAIRMAN: Thank you very much, both of you 


gentlemen. This has been very helpful. 


SUBMISSION OF AGE PUBLICATIONS LIMITED 
Appearances: L.R. Kingsland 


Kenneth Gould 


THE CHAIRMAN: Will you identify yourselves? 

MR. KINGSLAND: Yes sir. I am L.R. Kingsland, 
president of Age Publications Limited, and this is Mr. 
Kenneth Gould, vice president of Age Publications Limited 

Before reading the brief, I would like to 
apologise for the repetition wares know will occur in 
some areas. We shall try to remedy anything which we 
notice that is repetitious. I would also like to comment 
priefly on one or two points which are contained in the 
prief, if I may. I also point out that if in one or two 
places our feelings in the prief appear to be of a strong 


nature, this is for two main reasons: one, because we 
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strongly believe in what we say, and secondly, because 
we are supporting what we say. 

THE CHAIRMAN: You can call it righteous 
indignation. 

MR. KINGSLAND: AGE PUBLICATIONS LIMITED, 
established in 1923 is a bona fide Canadian company 
currently publishing six business publications known as: 

a) AUTOMATIC HEATING/PLUMBING/AIR CONDITIONING. 

b) CANADIAN GAS JOURNAL, 

ec) ELECTRONICS AND COMMUNICATIONS , 

d) FOOD SERVICE EQUIPMENT SUPPLIER. 

e) RESTAURANTS AND INSTITUTIONS. 

f) WINE/BEER/SPIRITS. 

Combined circulations of these publications 
total more than 60,000 each month to Canadian readers in 
industry, trades, and professions. 

This organization is a member of and an active 
participant in the BUSINESS NEWSPAPERS ASSOCIATION of 
Canada, and agrees with and strongly supports the submis- 
sion of BUSINESS NEWSPAPERS ASSOCIATION to the ROYAL 
COMMISSION ON PUBLICATIONS. 

GENERAL. AGE PUBLICATIONS LIMITED applauds the 
action of the present Government of Canada in appointing 
a Royal Commission to study the publication problem. 

I would also like to comment that we agree with 
the submission of the Periodical Press Association, and 
also agree most enthusiastically with the one heard 
earlier today of the Toronto Star. 


To date, it may be argued, the competitive 


arg 


| | 7 | at 3 ! ayaa | 
ssotteot faury steatt to. snchaasoaaxs bearded | i" H 
sn weer: anitana? of dao sone 600.0 cade era tated hy 
vagokens'tond hee nebent .ertaubit 4 re 
priton ae bas Yo naan 6 0 contamina aba mn me ii 


. a o.. 
o Wopmazoann enartasewen BemreUR oud at tuaqtoziaag pg, 


a i iT aa - - 
: - AS. - : 
a - SS ane of 
oa, eg 2 r q 
7 Ages 7 7 
. - - 


= ontt easodaue hanes bial sew anorss tan. Ab artaD ; | 

LALOR ear ten ensmre 30 mols iP is 
ba oe ea -@HOLRARTIEDY Ho “worearMno aia 
| 


odd bvelqae CHF guorneoraat HOA Ag 
gatictoqss «2 shannd Yo sroacrre vo ‘shapont ott ‘to pe . 
me ldone oldu sag ‘otis: Vwtn ot pt 


dts oops ow tacit tnoiinos oe sit cata Minow T . , 
res aortareceeh eink. esibonte’ ‘orit 0 wotsatadun ent tt 


| bused ou sh fetw <ithatieataudsae snot STs conte. 


i Ae & Lay 
nav8 bdm0%0? eit ‘cabot meLiaae 


mos ' owes vey 
evisiseqios ec> beige tee et ated of wal cla 
pies . Mee ary 6 


a 
he 


- ANGUS, STONEHOUSE & CO. LTD. 


TORONTO, ONTARIO Kingsland oe 88 = 


situation has not been detrimental to the business inte- 
rests of Canadian publishers. It may be further argued 
that this competitive situation has in many ways been 
good for the Canadian publishing industry in that it has 
resulted in a noticeable improvement in Canadian publica- 
tions. Here, however, the beneficial effects of Canadian 
industrial expansion must be acknowledged as well. 

Current trends clearly indicate that a "healthy 
competitive situation" may soon cease to exist. Canadian 
publishers do not have the financial resources pilecrs ine 
improving their properties to match "dumped editorial" 
emanating from more highly lucrative foreign (mainly U.S. 
publishing companies. 

As a small to medium size publishing house, it 
is the opinion of this organization that the lack of any 
significant restrictive legislation governing the activi- 
ties of foreign business and consumer publications in 
Canada is detrimental to the interests of the Canadian 
people echanats and the Canadian publisher particularly. 

The publishing industry of Canada is possibly 
the only industry in the Dominion without any form of 
protective legislation and thus is placed in a difficult 
situation which could become entirely untenable in the 
future. 

I have since learned that the farm imple ment 
industry is concerned in this, too, 

| | It is not in the interest of higher profits 
nor more freedom ae es that this industry and/| 
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in the interest of the preservation of Canada itself 
through the guaranteed preservation of an industry vital 
to the very future of our nation. 

Those who conduct this investigation will fully 
realize and appreciate that the most effective way of 
“taking over" a country is to gradually but positively 
envelope that country's communications. This, of course, 
is even more effective and deadly when that country is 
apparently unaware of what is taking place. 

I would like to point out uae we are! not 
Suggesting this is a deliberate poliey of a foreign 
nation. 

The vast majority of Canadians, because of our 
urban geographical development along the U.S. - Canadian 
frontier live within direct range of 0.5. radio and tele- 
vision communication and Canadians are, therefore, regu- 
larly subject to the powerful yet subtle pressures enfor- 
eing the U.S. thinking and way of life on us. 

Ada to this the circulation totals of all the 
U.S. periodicals flowing across our borders like an 
immense tidal wave, and again Mr. Average Canadian is as 
well informed on U.S. thinking in all things as is the 
average American. One does not have to look too far to 
prove these observations as concrete facts - take for 
example the "elections" held at McGill University in 
ahouas to determine -~ as far as they were ecmcerned - 
who would be elected the next president of the United 
States, 


This is not hard to understand when it is 
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recognized how tremendous a communications influence is 
currently exerted by the United States on Canada. 

Perhaps it should be noted that this printed 
"influence" is present in many forms in addition to 
periodicals. As an example consider the large proportion 
of U.S. originated text books that are used in our school 
so that even our youngest. future ais canta "sonditioned" 
to the national thinking of a foreign nation. 

4 believe over the radio last night or this 
morning there was, appropos of this comment, a news 
report that parents in a community near Montreal were 
objecting because the oath of allegiance to the United 
States was being taught to their children, t turned 
out that it was the particular reader that was being 
used in the Beth grade, and that was the one that they. 
were using, and I simply mention that to bring that home. 

The one perhaps saving Pee of this situation 
is that, at the moment at least, we can identify the 
radio and television broadcasts and the majority of 
printed media coming into Canada as "other than Canadian 
origin". "Life, Saturday Evening Post, U.S. News and 
World Report" etc, are KNOWN as American publications and 
we can at. least argue that the Canadian reader CaM». 
should and undoubtedly sometimes does take this into - 
consideration when exposed to such media. 

But when a magazine uses the word "CANADIAN" 
in its title or sub-title, or in fact anywhere in promi- 
nence, the implication to the average Canadian is that the 


Magazine is CANADIAN - written by Canadians for Canadians 
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and presumably reflecting Canadian thinking, Canadian 
policies and the Canadian way of life. 

This is where the so called “CANADIAN EDITION" 
of auU.sS. or other foreign publication becomes not only 
misleading and contrary to the interests of the Canadian 
Pane eens industry but DANGEROUS to the future of our 
Nation - because the editorial content is largely U.S. 

This has now reached serious proportions in the 
consumer area where basically U.s. produced issues of 
such media as TIME and READERS DIGEST are passed off as 
CANADIAN, | 

Consider for a moment where we go from here. 
There condi already been successful probing ventures of 
U soi wai deka into the wo ites trade fields - limited 
at the moment but very definitely THERE, These U.S. 
publishers will assume no responsibility to the Canadian 
industries they try to penetrate. This has already been 
shown by publications that have been started and quickly 
alogved when success Was not immediate. 

There are at the moment many U.S. periodicals 
with very substantial circulations in Canadian trade 
fields and the Canadian publisher is wondering how long 
tt will be artes this circulation is broken away, a page 
or two of Canadian interest tossed in and another 
"Canadian" edition appears. 

Why should the Canadian publisher fear this 
action? Let this be answered by asking what would happen 
4f protective tariffs were removed from the aibomob tle; 


white goods, furniture, machinery, or any other Canadian 
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industry. The answer is obvious - quickly these indus- 
tries in Canada would disintegrate as we now know them. 

This is what would happen to the Ganadian 
publishing industry with the result that Canadian busi- 
nesses, trades and professions would be directly 
influenced only by U.S. controlled media. 

This would happen to the publishing industry 
for the same reason it would and has happened to any 
other industry. The Canadian manufacturer and in this 
ease the publisher sannot compete with the U.S. manufac- 
turer or publisher on an equal basis because of the 
tremendous difference in markets and because Canadian 
buying potential cannot enable the necessary expense 
budgets to compete on an even basis. 

The foreign publishers, without exception, 
after covering all their publishing expenses, enjoy a 
reasonable profit from advertising revenue received in 
their own countries, Using U.5. postage and in many case 
not paying any Canadian business or other taxes, the only 
costa those publishers incur in bringing out a Canadian 
edition are overrun mechanical costs and limited circula- 
tion, editorial and advertising sales costs. In effect 
the "Canadian edition" can be classed as dumped merchan- 
dise. Obviously Canadian publishers bite sx compete under 
these circumstances. 

Not: being able to compete, Canadian publica- 
tions will be forced to deteriorate, first to second 
rate media and then quite possibly right out of business. 


Except for local newspapers, which serve a vital but 
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different function, Canada will have lost most of its 
printed media of peas Lankan, The implication of this 
to Canada as @ sovereign nation is obvious. 

Look too for a moment at what is happening 
already to a closely related field. The trend of U.S. 
advertising agencies opening branch offices in Canada 
and/or buying into or control of heretofore Canadian 
advertising agencies. 

With U.S, cwned advertising agencies assuming 
growing stature in the Canadian advertising world 16 
would seem likely chet would not regard this whole 
problem as a serious one, 

Of no minor significance too is the loss of 


eonsiderable tax revenue 30 necessary to the development 


of our nation. Already millions of dollars a year are 
spent in "Canadian editions" that would otherwise be 
spent benefiting the Canadian reader, the Canadian 
publisher, the Canadian government - and the Canadian 
people. 

Consider alone the tax loss if the Canadian 
publishing industry ceased to exist as we now know it. 

Certainly Canadian publishers have a personal 
interest in requesting restrictive legislation against 
foreign publications from the government. We want to 
stay in business. Our interest in survival, however, 
coincides with: similar interests of the Canadian people 
in their survival as a sovereign people. This may sound 


melodramatic, nonetheless the danger is very real. 
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There is also the loss of revenue to Ganada's 
publishing industry that is occurring because of 
"overflow circulation". Many U.S. printed media now 
have substantial circulations.in the Canadian market 
as mentioned before and conclusively demonstrated in 
the BUSINESS NEWSPAPERS ASSOCIATION Brief. 

Advertising sales staffs of such publications 
are effective in many areas, in convincing those 
advertisers interested in reaching the Canadian market 
that they cover the important danad inn buying areas and 
so why not cut cut the appropriation set aside for 
Canadian Business Papers, concentrate more advertising 
in their publication and serve the two-fold purpose 
of more internal U.S. impact through more or larger 
advertising AND free of additional charge cover all the 
important buying influences in the Canadian market, 

Canadian publishers are already spending 
considerable monies annually in bringing the Pallacies 
of this type of move home to the U.S. advertisers. 
(attached as Exhibit "A" is a sample of the type of 
message regularly sent out in this regard by this house). 

We attach an exhibit of our piece of promotion 
in that line that we used. 

Unfortunately however, regular, personal 
on-the-spot sales pressure from the U.S. publications 
with larger Canadian circulations is taking a decided 
toll on U.S. advertising dollars formerly spent here 
remaining in the U.S. 


More and more frequently the U.S. advertiser 
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will tell the Canadian advertising representative that he 
"relies on the overflow circulations of the U.S. maga- 
Zines he uses to carry the advertising load for Canada." 

Let us look closely at what is happening and 
what can come about. 

I might further point out we are simply 
pointing this out as an observation -- this particular 
point about overflow circulations. This can be 
substantiated by reference to a medium giving circula- 
tion figures, etc. 

Take a hypothetical case of a Canadian trade 
magazine with a circulation of 9,500 copies serving 
one Canadian field or industry. Let us further suppose 
this is close to full market coverage of that particular 
field, and that the average advertising page rate is 
three hundred dollars and the average annual lineage 
is five hundred pages or an annual dollar volume of 
$150,000.00. 

Now take the comparable field in the United 
States and the comparable publication - probably 
with a circulation of 50,000 to 60,000 and an average 
advertising page rate of $1,100, an average annual 
lineage of 1,500 pages or an annual volume of $1,650,000. 
Probably included already in the circulation of the 
U.S. publication is 4,000 to 6,000 Canadian copies. 

The U.S. publisher can very easily add 3,000 
to 4,000 extra Canadian circulation, slip ina section 
of Canadian news and a cover with the words "Canadian 


Edition" added to his regular cover, sell Canadian 
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advertising in the "Canadian Edition" and pass it off 
as a Canadian magazine. He might even go to the 
trouble of having this edition printed and mailed in 
Canada - but the costly part - the editorial material 
- the research, much of selling cost, the engravings - 
the circulation verification, etc., has ALREADY been 
paid for in the U.S. and so he receives tremendous 
profits on his "Canadian" edition. 

It is impossible for the Canadian publisher 
with an annual volume of $150,000 to editorially 
equal what is produced by the U.S. publication with a 
volume of $1,650,000 and so eventually the Canadian 
publisher sis: forced out of the field or if not out, is 
economically put in a completely untenable position. 
CONCLUSIONS 

We are not trying to keep U.S. publications 
out of Canada, nor are we advocating that the public 
be penalized on the cost of bona fide foreign 
publications such as Saturday Evening Post or National 
Geographic Magazine. I would comment here when this 
was written Saturday Evening Post had not announced 
their plans for a regional edition covering Canada. 
What we are asking is that legislation be enacted 
to prevent American publishers from "dumping" their 
product - already paid for andpofited from at home - 
on ee tantean: market under the false label "Canadian 


Edition". 


We propose that reasonable legislation be ~ .; 


enacted by the Government of Canada, which shall be 
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in the spirit of democratic traditions governing 
freedom of the press, but shall algo heed the tenants 
of these traditions advising vigilance against forces 
which tend to undermine the sovereignty and welfare 
of a people or its institutions. 
The following suggestions either singly or 
in combination are suggested as logical means to protect 
the Canadian public from foreign propaganda masquerading 
under the words "Canadian Edition"; the Canadian 
publishing business from unfair and completely illogical 
competition which is threatening their existence; and 
the loss of Canadian merchandising dollars and taxes 
to other countries. 
I would further point out, gentlemen, that 
we are not attempting to be presumptious in suggesting 
the answer to this whole problem. These are merely 
ideas and opinions and suggestions of our own which, 
if not acceptable in their present form, may promote 
an idea on someone'else's part. 
a) That every communications medium 
financed by printed advertising must be 
owned principally by Canadian citizens 
and that the medium must be edited, 
written, mechanically produced and mailed 
in Canada. 
b) That the words "Canadian Edition" or 
similar phrases indicating Canadian 
origin may only be used by magazines which 


fulfill the obligations outlined in (1). 
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f) 


g) 


h) 


Gould 98 
That advertising in other than obviously 
Canadian owned and operated publications 
be not allowed as a deductible tax 
expense. 
That foreign magazines being mailed in 
Canada be not granted 2nd class postal 
privileges. 
That advertising agencies must be 
principally owned and operated by Canadian 
citizens, since they are part of the 
communications industry. 
That a tax concession or a subsidy arrange 
ment be made to those publishers who can 
prove that they are in fact bona fide 
Canadian publishers. The word "subsidy" 
1s a poor choice: I mean that in a 
broad sense. 
That the editorial content which is used 
in so-called "Canadian editions" be valued 
at its original cost and taxed as an import 
port on the basis of "dumping". 
That every foreign magazine labelled 
"Canadian Edition" be compelled to clearly 
state on cover and masthead where the 
bulk of the contents of the magazine is 
written, edited, printed and mailed and 
who owns the magazine and their place of 
normal residence. 


That a Communications Board be set up in 
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Canada and that all publishers be regiss.o:) 
tered and licensed. 

j) That the total income of foreign publica- 
tions operating in Canada with "Canadian 
editions" be taxed regardless of the source 
of this income. 

Kk} That "Canadian Editions" of foreign 
publications be required to retain the 

‘mayovmajor part of advertising revenue in 
Canada and spend amounts proportionate 
to established publishing practices on 
editorial and other standard publishing 
expenses in Canada. 

I wqudd ask that (1) be deleted from the 

brief, gentlemen, because I can't substantiate it. 

1) (deleted) 

m) That "Canadian Editions" of foreign 
publications may only be brought out by 
bona fide Canadian owned publishing 
companies. This would bring these edition 
directly under the control of Canadian 
legislation. Also, it would ensure 
Canadian editing of all material written 
in another country. 

n) That every foreign publisher of "Canadian 
Editions" be compelled to post a substan- 
tial bond to ensure continuity. 

COMMISSIONER JOHNSTON: I dontt know whether 


we can do anything about your recommendations, Mr. 
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Kingsland, but at least you make some recommendations; 
not like a lot of ‘ites people who have come and 

said, "Here is the problem. You do something about it." 
It is a Canddfan problem. It is not a problem of 

this Commission. 

I have only one or two questions. One is, 
do you think that people who buy Time buy it for its 
Canadian content, or do they buy it because of the 
rest of the book? 

MR. KINGSLAND: To answer that in part --- 

COMMISSIONER JOHNSTON: It is just an impress- 
ion I am asking for. 

MR. KINGSLAND: Yes. I think a lot of people 
buy Time Heeunoeprs is very heavily advertised and 
promoted, and a lot of people seem to believe it is 
an accepted magazine to follow. I would not think 
they would buy it because of the Canadian content, 
if they were to analyse it. 

COMMISSIONER JOHNSTON: Do you think anyone 
relying on Time's Canadian cantant would be a well infor 
formed person about Canadian affairs? | 

MR. KINGSLAND: No sir, I do not. 

COMMISSIONER JOHNSTON: They would be better 
off to buy your plumbing magazine? 

mn. KINGSLAND: Yes,sir. 

COMMISSIONER JOHNSTON: The Canadian @as 
Journal used to be owned by the Canadian Gas Association: 
it no longer is? | 


MR. KINGSLAND: No sir; we purchased this 
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publication in October. 


COMMISSIONER JOHNSTON: 
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So, it is not subsidized? 


MR. KINGSLAND: It is entirely free now, 


yes sir. 


COMMISSIONER JOHNSTON: 


Don't you.ithink you 


exaggerate a little bit about the possibility of our 


not surviving as a sovereign people if all the magazines 


go down the drain? 


MR. KINGSLAND: If I said that, I didn't 


mean it exactly that way. I think perhaps I have been 


guilty of enthusiastically stating what I believe. What 


I mean to say is that I think Canada would suffer 


greatly if the Canadian Business Press as well as the 


Consumer Press were to disappear as we now know it. 


COMMISSIONER JOHNSTON: 


There have been 


some changes in the advertising agencies set up in 


recent months: have a number of Canadian agencies sold - 


out, or is it merely that U.S. agencies are moving in? 


MR. KINGSLAND: It would be my observation 


and opinion, witNout basing it on fact, that I believe 


there is a definite trend of U.S. agencies in Canada 


in both areas; in other words, buying into, and 


starting Canadian branches. 


COMMISSIONER JOHNSTON: 


When a Canadian 


branch is started it is usually for the purpose of 


servicing an account of a U.S. company? 


- MR, KINGSLAND: In many cases, yes sir --_ 
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a few Canadian accounts in addition, it is all right. 

Do you recognize an agency that comes in here and 

has only one account? What are the rules for recognizin 
agencies by the Business Newspapers? 

MR. KINGSLAND: Without reference I wouldn't 
like to answer that, sir. 

COMMISSIONER JOHNSTON: Isn't it a fact that 
all the publications are aggressively trying to sell 
outside their immediate territory and claiming they 
can do the job better than the local paper? 

MR. KINGSLAND: I am not quite sure I urdér- 
stand“you, sir. Pha 

COMMISSIONER JOHNSTON: Perhaps I can give 
you a concrete example. In your plumbing paper, you 
claim that the American publications are claiming 
they can cover the Canadian market. You do claim 

that, don't you? 

MR. KINGSLAND: I claim in many fields that 
I think --- 

COMMISSIONER JOHNSTON: Maybe not in that 
one, but generally? 

MR. KINGSLAND: Yes. 

COMMISSIONER JOHNSTON: Have you a competing 
plumbing paper in Canada? 

MR. KINGSLAND: Yes, sir. 

COMMISSIONER JOHNSTON: Don't they also claim 
they cover the market better than you do? 

“MR. KINGSLAND: They claim they cover the 


market, sir, yes. 
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COMMISSIONER JOHNSTON: . Iam trying to think 
of a struggling publication -- take Aurora: the 
Toronto daily papers undoubtedly claim they cover 
Aurora better than the Aurora paper does. The point 
I am trying to make is, competition is not merely 
international? 

MR. KINGSLAND: No, sir; I think the point 
I wishedoto make there was that we have .aiterrifically 
difficult job in convineing the U.S. advertiser, 
many of whom inspite of all the publicity there has 
been-about Canada, are still somewhat ignorant of 
Canada as a nation and its problems and industries ete. - 
convincing them of the necessity of using Canadian 
media, for instance, for contacting the potential 
Canadian buyer, and this is a problem of our own. I 
appreciate that, and this is another problem we have 
to contend with, and, as a gentleman put itithis morning, 
if we also had in the particular fields, which we in 
ade own specific fields do not have at the present 
time -- that is, our gompany does not have -- the 
addedpproblem of competing with Canadian editions of 
U.S. publications, this could be the straw that would 
break the camel's back. 

THE CHAIRMAN: Mr. Kingsland, I am afraid 
this is my afternoon to be devil's advocate even against 
myself. I like much of what is in your brief, but I 
must say that I am a bit disturbed by the seeming anti- 
Americanism with which it seems to be shot through. | 


I was a bit shocked at you saying -- you speak of an 
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immense tidal wave of American publications rolling 
over Canada, and you cite as one result of the evil 
influence, "Take for example the ‘elections! held 

at McGill University in October to determine - as far 
as they were concerned - who would be elected the 
next president of the United States." Do you really 
think that was a bad thing to have the young men of one 
of our great universities taking an election of that 
kind, or are we teaching in this country a narrow 
nationalist insularism withhimeinteress incforeign 
-affairs at all? 

MR. KINGSLAND: No, sir. I think this interest 
is probably good. My point was that I believe, per- 
sonally, the average Canadian probably knows more 
about the U.S. affairs than he does about Canadian 
affairs. 

THE CHAIRMAN: I don't believe that at all. 

I have had some expertence with public opinion, but, 
in all events, I would like to see him know a great 
deal about American affairs and British affairs and 
world affairs, and I am sure he would not be a full 
man or an educated man if he didn't. 

When I was a boy, and that is a long time ago, 
there was an American, Mr. Carnegie who was giving 
libraries to this country -- all over the country -- 
and we aceepted them greatfully, and in the capital 
of Canada today you will still find a Carnegie library. 
No one at that time shouted about the evil of American 


influence. We took their libraries and money. 
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COMMISSIONER JOHNSTON: He was a Scotsthan 
too. 

THE CHAIRMAN: Yes, he was a Scotsman, but 
more than that, when he contributed the life pension 
to a prime minister of England nobody in England got 
up and said, "We will be ruined by American influence". 
As a matter of fact, Quring those years the British 
aristocracy was being buttressed by the marriage of 
the aristocrats to American hetresses, and no one 
said a word about it. 

There are three great foundations in the 
United States: Ford, Rockefeller and Carnegie. I 
would like to see the total amount of money our 
universities have taken from those three foundations, 
and I know one case where a Canadian university used 
to go down and see the Rockefeller people yearly to 
get money. We have been doing this through the years -- 
taking their money for science, research and education, 
and nobody has said a word about it. I think it is 
a little hard to sit here as a Canadian -- I do, myself, 
about the United States -- that every Canadian every 
evening should get down on his knees and thank God 
we live beside such good neighbours. I believe that 
is true. Somebody the other day, one of the people 
making a submission held up as an example of this 
horrible Americanism the fact a friend of his was 
stopped four hours getting across the border. I wonder 
how many hours he would be stopped getting across the 


Russian border. I am afpmaid they are not identifying 
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our friends, and if the bombs start falling on this 
country it won't be the Americans who will be dropping 
them. This is what I deplore in these submissions -- 
this strain of anti-Americanism. If injustices are 
being done to our periodical press it isvuptto us 

to recommend remedies and to explain to the American 
people why we are doing it, and I think the reasonable 
American people will understand. But, let us stop 
clothing a just cause which we have with a lot of 
nonsense about mass American influence. That is all 

I have to say. Thank you for your submission which 

I said I like for the most part. 

MR. KINGSLAND: Thank you, sir. Could I 
Just offer a point there, sir: as to a feeling of 
anti-Americanism, this is not sae I have the greatest 
respect for the American sachets and American institutions 
I, however, also do have this respect for Canada as 
a nation. 

THE CHAIRMAN: Of course; there is nothing 
incompatible about the two. I am desperately pro- 
Canadian. 

COMMISSIONER BEAUBIEN: You have a number of 
Bry aations listed here and you say the combined 
circulation is 60,000? 

MR. KINGSLAND: Yes, sir. 

COMMISSIONER BEAUBIEN: Qould you give us 
a rough breakdown as to the circulation? 

MR. KINGSLAND: Yes. 


Automatic Heating ,. Plumbiaguiénd Ainmeonditioning, 15,000. 
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Canadian Gas Journal, 6,000. 
Electronics and Communications, 10,000. 
Food Service Equipment Supplier, 1,000. 
Restaurants and Institutions, 20,500. 
Wine, Beer and Spirits, 10,000. 

COMMISSIONER BEAUBIEN: Could you tell us 
when these various publications were started -- the 
year? 

MR. KINGSLAND: I ean tell you exactly if 
you will allow me to look it up. 

COMMISSIONER BEAUBIEN: Well, roughly? 

MR. KINGSLAND: Automatic Heating, Plumbing 
and Airconditioning, 1923. Canadian Gas Journal was 
started in approxiiate ly 1920, and we have acquired it 
this year. Electronics and Communications, 1952. 
Food Service Equipment Supplier in 1958. Reataurants 
and Institutions in 1950. Wine, Beer and Spirits in 


1947 or 1948. 
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COMMISSIONER BEAUBIEN: Y°u have some 
publications here that have been going on for quite 
some time and some that you started rather recently? 

MR. KINGSLAND: Yes, sir. 

COMMISSIONER BEAUBIEN: So you must have 
faith in the market? 

MR. KINGSLAND: Yes, sir. 

COMMISSIONER BEAUBIEN: When you talk 
about American textbooks being imported to this 
country, surely you_are not referring to books 
on subjests like chemistry or mathematics? What 
books are you referring to? 

MR. KINGSLAND: I understand, and this 
is from public school teachers, that many of the 
readers Shey: usa in the earlier grades which is the 
one they specifically mention, are U.S. produced 
and published. That is grades 1, 2, 3 and 4, in that 
area. 

COMMISSIONER BEAUBIEN: Tnis would refer 
to books which are distributed or imported for 
the lower grades, the primary grades? 

MR. KINSGLAND: Yes, sir. 

COMMISSIONER. BEAUBIEN: Now, on page 5, 
paragraph 8 you say: 

"This has now reached serious propdrtions 

"in the consumer area where basically 


nU.S.produced issues of such media as 


"Time and Reader's Digest are passed 
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"off as Canadian", 

Do you really think Canadians accept these 
as Canadian magazines and do not see them as 
American magazines? rove not saying it is a good or 
bad magazime that you should or should not have 
but would you look at it as a Canadian magazine or 
an American publication? 

MR, KINGSLAND: As an American publication, 
personally. 

COMMISSIONER BEAUBIEN: Both of you: ? 

MR. KINGSLAND: Yes, sir. 

COMMISSIONER BEAUBIEN: Would you say 
the same thing also? 

MR. GOULD: Oh, yes sir. 

COMMISSIONER BEAUBIEN: So even though 
they arecalled Canadian editions they are not 
accepted as such, would you say, generally speaking? 

MR. KINGSLAND: I do not think -- I can 
only offer my opinion. I think of the total 
circulation of these publications there would be 
ayjvery high percentage of people that perhaps may 
not realize that thege were not -- when a magazine 
is represented to the individual as being a 
Canadian edition, I think this would apply to 
& number of people that it, in fact, was a 
Canadian magazine. The @eason I say that is because 
particularly labely with this Commission on 


Publications a number of people bhat I know have 


no connection with:-the publishing business or 
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the advertising business have asked questions): 

of me because I am in the publishing business. 

They will say "Do you think this is serious" and 
"What is wrong with these Canadian issues, are they 
not Canadian magazines?" That is what I am basing 

my opinion on. 

COMMISSIONER BEAUBIEN: On page 6, paragraph 
21, I would gather from that paragraph that you 
consider your industry to be compared with secondary 
industry in this country? 

MR. KINGSLAND: No, I do believe however 
that as an industry it is now in the consumer area 
anyway and vertain of the trade fields. I pelieve 
we should and I believe I pointed out earlier that 
the publishing industry as such, with the exception 
of the agricultural implement industry Ls.possibly 
the only ong without some form of protective 
legislation. I think that is more what I was getting 
at there. 

COMMISSIONER BEAUBIEN: Well, in these 
industries, for instance, if the American magazines 
were open to them do you think they could make a 
go of it in competition with --? 

MR. KINGSLAND: Do I think Canadian 
magazines could -- no, sir. 

COMMISSIONER BEAUBIEN: If the American 


market was available to canadian manufacturers. 
I mean, it has proven successful in agricultural 


machinery, could tinot prove successful in other 
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types f'manufacturing goods? 

MR. KINGSLAND: I think in certain areas 
it could. 

COMMISSIONER BEAUBIEN: Well, similarly 
in the printing trade do you think that if the 
American restrictions were removed that you could 
operate in the States and thereby widen your market 
and make yourself that much stronger to face 
American competition? 

MR. KIMGSLAND: I think it would be 
like the tail trying tovwag the dog; is6 is a little 
easier for the dog to wag the tail. It would be 
difficult. 

COMMISSIONER BEAUBIEN: Tnank you. 

THE CHAIRMAN; Thank you both very much. 


We will now take a five minute recess. 


---Short recess. 
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SUBMISSION OF MR, GEORGE CADOGAN 


MR. CADOGAN: My name is George Cadogan 
and I was born in Woodstock Yntario. I worked on the 
daily newspaper in Woodstock for a few years and I 
went to the newspaper at Barrie which was a weekly 
add later became a daily. Ten years ago I bought 
the Dumham Chronicle, a small weekly newspaper. 
During the time I published the Durham Chronicle 
I did a small amount of free lance writing and 
perhaps I should add just now I am in the process 
of selling this newspaper. 

First, I wish to thank the Commission for 
permitting an individual to a EA 

During the first week of hearings I read 
newspaper reports but I was saddened because I 
could not find any suggestions in the initial briefs 
that. seemed to offer much help. 

It seems to me that canadian publications 
could strengthen their position in the battle for 
the advertising dollar if Canadian citizens could 
be assurediufreedom in their choice of reading 
matter. 

Towards this end I went to the office of the 
Davis Magazine Subscription Agency on King Street 
in Toronto, I tried to place an order in my rinie 
for the United States edition of the Reader's 
Digest. I also tried to place an order for a 
subscription to the United States edition of Time. 


The ladies in the office conferred and advised me 
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these editions were not available to Canadians. 
From there cous to a newstand. Although 
most magazines were from the United States, I could 
not find a United “tates edition of Reader tadice xt 
| nor could I find a United gtates edition of Time 
on the Canadian newsstand. | 
Mayult be permitted to enter. two letters 
at his point. On November 19,1960 from Durham 
Ontario I wrote a letter to the circulation department 
of Time Magazine as follows: 
" Gentlemen: 
Enclosed is my cheque for seven 
dollars. Please enter a subscription 
to the United States Edition of Time 
Magazine to be sent to: 
Wnevcs Cadogan, 
PO Box 200, 
Durham, Ontario, 


Canada. 
Yours very truly, 


George Cadogan. 
P.S. The Canadian edition of Time is 
available on the newsstands here but 
what I wish is a subscription to the 
U.S. edition." 
On December 5,1960 I had a letter from 
the Time Subscription Service Division in Chicago: 
"Dear Mr. Cadogan: 


We haven't been able to enter your 
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order forwhich you sent us the check 
fcr for $7.00 on November 19 because you 
asked that we send the U.S. edition 
of TIME to you at the address below. 
Advertising restrictions prevent our 
sending the U.S. edition to Canadian 
Subscribers or the Canadian edition to 
U. S. subscribers. 
Since I'm not certain as to whether or 
not it will be satisfactory to enter 
your subscription for the Canadian 
edition of TIME, I'm holding up entry 
of the order pending your instructions. 
If it is not satisfactory to send the 
Canadian edition, note that on this 
letter and return it in the enclosed 
envelope and I'll see that the order 
is entered promptly. If not, your 
remittance will be refunded. An 
envebope is enclosed for your convenienc 
Sincerely, 


Jan Purcell 
for TIME," 


I might say on the same date, November 
19, I sent a apeenle for $3.00 to Reader's Digest 
in the United states and up to the present time 
I have not heard anything from them. 

I submit that this situation is an 


interference with freedom of choice in reading matter 
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that is notumecessary in Canada. 
I would ask this Commission to consider the 
advisability of recommending to the Canadian 
Government that steps be taken to assure a freedom 
of choice for Canadians of all publications, whether 
printed in this country or elsewhere. 

Now I have a suggestion as to how this 
might benefit canadian pubild Bees 

Some years ago there was a moving picture in 
which two service station operators were engaged in 
a gasoline price war. The fuel cost them five cents 
and they were selling it at seven cents -- until they 
began to cut prices. 

When deaZer A reduced his price to 6 cents 
the man across the stweet cut his price to five 
cents. 

When dealer A went to four cents, dealer 
B cut his price to three cents. 
| Dealer A. went to two cents and thus 
was losing three cents on each gallon. 

At this point dealer B offered gasoline 
"Free"; When a customer drove in, dealer B asked, 
"How many gallons?" If it was five he gave to motorist 
ten cents and sent him across the street to buy it. 

Dealer A lost three cents each time 
dealer B lost two cents. 
There is no reason vik a similar tactic 
could not be applied to the magazine business in 


Canada. 
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As I understand it the mass circulation 
magazines do not make... meoney:on subscripthens.. :A huge 
circulation is an advantage only because it attracts 
a large volume of advertising. 

Here is s small item of evidence. It is a 
receipt dated October 13, 1960. The amount is $3,00 
for a subscription to Maclean's Magazine but the 
receipt is from the Curtis Publishing Company of 
Philadelphia. 

This is merely to point out that subscriptio 
salesmen employed by one company often sell 
magazines published by a rival company, 

It occurs to me that it would be a good idea 
for the Canadian periodical industry if a continuous 
sales campaign was .waged to wean @anadian readers 
away from the Canadian editions of Time and Reader's 
Digest and convertthem to the pnited States editions. 
What I am suggesting is that subscription salesmen 
hired by MacLeans and Liberty and all the other 
Canadian publications stop undermining their own 
business. Rather than offer only the Canadian 


/ 


editions of Time and_Reader's Digest in-‘their 


list they should also offer the united States editions. 


By taking advantage of such special offers 
and by sacfricing their own commissions’< it should 
be possible for ithese Canadian companies: to offer 
Reader's Digest (the united States edition) at 


$1.00 or $1.50 annually. Corresponding bargains 
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could be made available to Canadians for the 
United States edition of Time. 

If a salesman offered me a subscription to 
a $3.00 magazine at $1.50 and told me 1 would be doing 
the patriotic thing by accepting this bargain [I 
would be willing to transfer them rt the Canadian 
to the United States edition of Reader's Digest. 
Similarly with Time 

I am sure hundreds of thousands of Canadians 
would. be persuaded to do likewise. 

Furthermore = these United States editions 
should be availble on the newsstands in Canada - 
right alongside the Canadian editions. 

And, I submit, magazine subscription: 
agencies in Canada should be assured they have the 
right to sell the United States editions at the 
same rates and special offer prices as the editions 
said to be published in Canada, 

With such a campaign in operation I believe 
the circulation of three or four hundred thousand 
Reader's Digests in Canada could be transferred 
to the Ugited States edition. A corresponding change 
could be made with regard to Time. 

Advertisers who base their campaigns solely 
on circulation figures would fhen transfer their 
millions: of dollars to bona fide Canadian publishers. 

Of course, Reader's Digest and Time and 
any other United States publications affected would 


attempt to put obstacles in the way of such a 
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However, the basis of this submission is 
freedom of choice of reading matter for Canadians. 

I am pleased to note that Time and Reader's Digest 
endorse this stand. 

To protect Canadian publishers against 
unfair competition by their United States rivals I woul 
ask this Commission to make recommendations to 
the Canadian Government in this respect. 

If any barriers are placed in the way to 
prevent Canadians (as they are now ) from buying and 
reading the United States editions, then I submit our 
Government would be perfectly justified in placing 
a limitation on the circulation of Canadian editions. 

One thing more - I submit Canadians should 
own and operate the periodical distribution systems an 
also the subscription agencies in Canada. We have 
laws which require that broadcasting stations in 
Canada must be owned by Canadians. “Surely we have 
&@ right to the same protection in the distribution 
of periodical printed matter. 

And now to conclude = At the present time 
Canadians are being subjected to censorship in their 
reading matter by publishers in a neighboring 
country. This censorship, by Time and Reader's Digest, 
has the effect of coercing Canadians to buy certain 
editions of their publications = or none at all. 

| I submit that steps should be taken to bring 


an end to this form of censorship as it affects 
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Canadians. 

: As a Canadian citizen I would like to 
feel that I have freedom of choice in respect 
to periodicals. 

COMMISSIONER JOHNSTON: We can always 
expect something original from Mr. George Cadogan. 
I am interestédyparticularly.in the letter you 
received from the United States edition of Time 
printed in Chicage and edited from New York. It 
is because of the advertising restrictions; would 
you guess as to the nature of those? 

MR, CADOGAN: I really do nd@& know anything 
ees the magazine pericdical business. 

COMMISSIONER JOHNSTON: Would it be or 
could it be that they had guaranteed to the Canadian 
advertisers has they would not put the United 
States edition in this market? would that seem to 
you to be a good guess or a poor guess? 

MR. CADOGAN: Well, as I say, I Go not 
feel qualified to comment on that. In presenting 
this brief my only thought was that I think ideas 
often have a chain reaction and 1 thought this might 
start someone else thinking along these lines and 
perhaps something would come out of it. 

COMMISSIONER JOHNSTON: I have heard that 
one way around it is to subscribe in Buffalo and 
it will go through without anybody noticing .it is 


a Canadian address. It is a strapge thing that we 


cannot get what we want. We can buy books, we have 
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freedom there. Now, Mr. Cadogan, your brief 
will get great consideration. We always manage 
some way or other to have something refreshing 
every day outside. of the coffee break. 

me are a fiction writer too,are you not? 

MR. CADOGAN: No, my wife has written 
some fiction but I have done only articles. 

COMMISSIONER JOHNSTON: Do you market 
fiction pr what is her experience with it? 

| MR, CADOGAN: Well, 2 had a little bit 

of a connectio sometime back relating to my wife 
but a few years ago I did a merket report for 
Reader's Digest in the Umited States on the 
fiction market in Canada and at that time I was 
talking to various editors, However, there has been 
some considerable changes in the fiction market since 
that time. If you have a moment I could say something 
about it. At that time, I believe there were four 
major magazines in Canada for short stories, the 
Toronto Star Weekly, MaczLean's, Chatelaine and the 
Canadian Home Journal and they were paying 


approximately $200 to $300 for a story. 
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one of those magazines, of COUPBE » is no longer in . 
existence. Macleana has practically shopped using 
fiction; it hasn't now for months. The Toronto Star 
Meskiy,” the last time - I know of one case where a 

story coi sent in and then it was sent back and they 

said it was very nice but they were not doing fiction 
any more and that it is simply backlog, 

COMMISSTONER JOHNSTON: It is the Star Weekly 
that said this to you? { 

MR. CADOGAN: Yes. So, there are a few markets 
which are practically out, and I understand that the 
latest development is that the one remaining market has 
transferred its fiction offices to New York City and the 
fiction is submitted there and the fiction editor of 
this magazines lives in New York C1LtY 

THE CHAIRMAN: Of which magazine? 

MR, CADCOGANs Chatelaine. I think, real'y, 
that the writing of short stories in Ganada is rather 
discouraging if you are thinking of Canadian markets for 
them. 

COMMISSIONER JOHNSTON: If we had more magazine 
there would be mare saat AN that your feeling? 

MR. CADOGAN: No, I feel that the editors of 
Canadian magazines - I got the impression when I was 
doing the market report four or five years ago that they 
just didn't particularly appreciate fiction, They 
personally didn't like it and didn't understand it and 


wished that they didn't have anything to do with it, and 


they as mich as said so. Then, 80 many magazines have 
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largely less fiction in recent years and they have been 
concentrating more on articles. They say that the 
readers are not interested in fiction and they are 
interested in articles. 

COMMISSIONER JOHNSTON: You live in Durham? 

MR. CADOGAN: Yes. 

COMMISSIONER JOHNSTON: And you own the Durham 
Chronicle? 

MR. CADOGAN: I am in the process, 

COMMISSIONER JOHNSTON: Do you think that you 
could live elsewhere and edit the Durham Chronicle? 

MR. CADOGAN: I had a hard enough job trying 
to edit it while I was there. 

COMMISSIONER JOHNSTON: Well, Time thinks it 
ean produce its Canadian edition from New York.so far as 
the editorial matters are concerned, Do you think you 
could live in Woodstock, say, and edit the Durham 
Chronicle? 

MR. CADOGAN: Well, the way I feel about it 
and the way I think most weekly editors feel is that they 
have an obligation in their work. That is, for ten years 
I wrote from one to four editorials a week, and they 
take time, You write them and rewrite them, and then 
think of something else and rewrite them again. 

Well, as far as the business end of the paper 
was concerned and the circulation, I would have been just 
as well-off financially if I had never wasted any time 
on editorials, I don't think it helps sell the papers, 


or anything, but I think the papers should have editorials, 
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COMMISSIONER JOHNSTON: I am sorry to hear 
| 
you say that. Ome of the greatest editorial: writers in 
Canada is sitting on my right. That is all. 


THE CHAIRMAN: Thank you very much, sir. 


SUBMISSION OF CHARLES de VERTEVIL 
Appearance: Charles de Verteuil 

THE CHAIRMAN: Will you identify yourself, 
please? 

MR. DE VERTEUIL: My mame is Charles de 
Verteuil of Tliffe and Ke: and we publish the Wireless 
Press and Kelly's Directories, both of whom are members 
of the Mirror Pictorial. 

THE CHAIRMAN: Proceed. 

MR. DE VERTEUIL: I have come to speak on this 
explosive subject as the Representative in Canada of some 
of the world's leading and, outside of North America, 
best known technical and general publications, whose 
cireulations outside of their country of origin are in 
many cases the world's highest. These are the products 
of British publishers. 

Why aren't they well-known in Canada? 

First of all I propose referring to a brief I 
submitted some time ago to a Canadian Prade Mission which 
was then touring the United Kingdom in an endeavour to 
see what could be done to promote a greater flow of trade 
between Britain and Canada. My brief was on the subject 
of increasing the flow of British publications in Canada, 


widening their availability and circulation, and thereby 
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attempting to help accomplishing the following; 
1. Put before the Canadian Publie descrip- 
tions, illustrations, and the accessibility 
and merits of a whole range of British goods, 
capital as well as consumer. 
2. Make more dollars available to Britain so 
that Britain could buy even more from Canada. 
3. Help the Canadian Public basically to 
become more conditioned to the use and purchase 
of many British goods, again both capital and 
consumer, thai. eawid be imported from Britain 
very competitively. 
4, Help stem the tide of American Publications 
overflooding the Canadian market. 
5. Help to propagate the British way of life. 
Canada is known to all British periodical 
publishers as the most difficult English speaking area 
in the world from the point of view of promoting their 
journals, not, besause of competing Canadian publications, 
but mainly because of the wholly disproportionate and 
overwhelming circulation of American periodicals, and 
the control these America companies have on the outlets. 
When it is considered that some American 
magazines such as TRUE S@ORY, SATURDAY EVENING POST, and 
LADIES HOME JOURNAL, have circulations in Canada alone in 
the 150,000 range per issue, and that the closest British 
competitor which is an isolated case, has a circulation 
of some 15,000 per issue - the world circulation, inei- 


dentally, of this particular periodical is well over two 
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and a half million - it is interesting to ponder why 
this astounding difference in circulation occurs, 

The subject matter, for example, of American 
magazines, particularly those such as TRUE STORY, is 
mostly fiction, which I contend is no better and no more 
interesting and in many cases no more indigenous to the 
Canadian public than that dontatned in British counter= 
parts. 

It can be said, however, that American maga- 
zines advertise and describe products with which Cana- 
dians are familiar. But this is a vicious circle; the 
Canadian becomes familiar with these articles because he 
reads about them, then he buys them, and then again he 
wants to read about them. If you want to sell British 
products it is a good thing to put them before the 
public and this is where the periodical press does a 
vital job behind the scenes, The same can be said of 
culture, way of life, news - the average Canadian knows 
far more about the shape site, weight, and welfare of 
Mrs. Kennedy and her baby than about Mrs. Diefenbaker; 
whether this is a good thing or not is beside the point. 


Main difference between British and North 


American Sales: In Britain a customer invariably asks 
for his journal, which in most cases is either ordered, 
or kept back for him, and you have a much greater loyalt 
— particular publication. The average British consu- 
mer is pre-sold by newspaper advertising and other 

means of publicity. | 


Here, there is no doubt, in my mind, anyhow, 
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the vast majority of sales result because a magazine is 
easily available am on view. In nearly every case, 1g 
think it can be stated that the circulation of any 
periodical in Canada depends on the situation at the — 
point of sale, 

Here, Mx. Chairman , I will digress by saying 
that I am not De lkseccasedh acnewalies circulation, 
which is quite a dirrerent thing as far as I am concerned. 

This is born out by the phenomenal sales of, 
for example, T.V. GUIDE which has been made available 
even at the rack of a pay desk on the way out when 
paying a grocery bill. 

The method of distribution in North America 
also astounds the British newsagent. In the United 
Kingdom a newsagent sends in his order according to a 
specific demand and has order forms for this purpose. 
You cannot get this service here. A man comes round in 
a truck and throws a pile of stuff at you, which the 
distributor has selected under an extraordinary system 
known as scaling. 

It now follows that if a distributor is 
WSMb Pete by a particular group of publishers his 
selection will be extremely prejudiced, and if you are 
not a member of a controlling group you have little 
chance. This does not take into account what the man 
in the street would like to read. I will come to this 
point again shortly. 

All the leading American houses employ person- 


nel who constantly approach dealers at their news-stands 


ot evilesuan 8 ssvaned sivas sellin Rote te m5 


matted Wc “manrgls iitw J fg ti Be arok coed rs 


rates AO AL ES SE, ee Be a Srevse YAR s ettup. at sotsie 


PS ee ROD) BRE a wort, SOS Nee: alas ‘veg tonriso wok : : 


te ct emcee ALtw i beer oF ett etwas, tamer od ate 


ee ee 


‘A dbennnm <ratie be areLeed domonqar. wisi 


7 : 


a 
g 


ape 


1 ,eeao Yours Glsaee at WOR ma @ t 
que To. cto ktalvotte: eng Fase betete om: ae 
wae ta roi tents, ode tO ee sbenn> at ° | 
ah a iatne: to: | 


ne 
aN 


sttsdvowts ‘Sol ioatnes dod antiint tom ie T tad 


pte medié és Lememceneny ouit nett tee weno oe ater 
otha! tate peice aor Avast Ho hetwr ROLUD Vat  cofquexegot 
frie th share’ nok mad, te meets as & to Noort orld oa eye 
| a bbb weno a a 
eo deed pine sn ak nobvesietenh %o borigen watt, eae 
* we tnh ond . eh < dng enor resi wid abewotee oats 
So : bat nos OB OES ate at ee rithm der ogacwin & tobgatx 


Shou mtad oo) ‘eaten ait ag bain beamed ottesqs 8 


es? ote (wey 8 Ths to eft¢ se morn beta sounnt s 

ne ye Veneetroanine ce. rom. “Stone bedosien east modinitntet 

stant’ ae mom 

be towed tetiekh: a Le huey mottos wort st ff aie 
aid syedeHigwe Yo quarty eatin: req 8 wt beLtortnos: 
ie aoe Lt bes. bow Dont ong Tlamettae ~ trae moisoeten | 
obit tt-eved sole Quddy sitstortnoe! | to seamen r ton. i | 
peta matt Pistia Wibiseamigns ovat oved tom. seob ata -seontnds hy ‘y 


mays 


ANGUS, STONEHOUSE & CO. LTD. 


TORONTO, ONTARIO De Verteuil = 127 = 


and who physically arrange their own publications to the 
best advantage. In most cases the dealer who relies on 
other products for his bread and butter income - cigar- 
ettes, candies, cards - and knowing little about the 
techniques of volume selling with such a confusing array 
of titles, lets the representative arrange the stand for 
him, 

Can a British publisher compete here? No, not 
equitably, because the outlets in Canada are now very much 
in the hands of a few American companies, To compete the 
British companies would have to start at enormous expense 
their own distributing organisations. Why should they 
when they can sell very satisfactorily in the rest of the 
world where competition is reasonable, 

What does this mean to the Canadian reader? It 
means that he is deprived of easy access to journals, 
both technical and general, which in their field I submit, 
are the best in the world. 

This brings me to the question of the freedom of 
the press. There have been heard howls of protest from 
unctuous custodians of a free press about the nature of 
these hearings. Does this mean by implication that this 
Royal Commission, that Canada, is arbitrarily deciding 
what should be printed in the American journals if they © 
are to be sold in this country - No, of course not! They 
are deciding what happens to these freely printed words 
after they have been written and published in the domain 
of a purely business procedure. There is no restriction 


for example, on how one invents or builds, for example, a 
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steam shovel. But there is going to be trouble if one 
starts dumping an overflow production, In my Seu pia 
the hallowed freedom of the press is in no way involved. 

It could be argued that it is involved but ina 
reverse way. Why, for example, are first-class journals 
which many Canadians would like to read, not accessible? 
The Royal Commission is sitting, presumably, not to 
restrict the freedom of the press, but on the contrary, to 
investigate a restriction which might already be in effect 
and if so, to remedy it. 

British distributors have found that immediately 
a retail outlet prominently displays their journals an 
increase in sales results. My own experience amply bears 
this out. There are not many such outlets available and 
these have to fight fierce competition. 

It has been argued that the big circulations of 
American publications proves irresistibly that Canadians 
want them and that nothing must be done to hinder their 
sale. But is this argument valid? My experience has 
shown that in many cases they are Jenks’ simply because 
they are there, and not because there is any particular 
desire for them as such. I do not dispute that some of 
these American publications are original and have a first- 
class public appeal. 

The argument, however,becomes decisive when 
these American publications start calling themselves 
Canadian. I submit that these so-called Canadian 
editions are ridiculous and laughable. Why don't these 


American publications come in to Canada as American 
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instead of assuming this masquerade; surely they do not 
suffer from an inate sense of guilt} British publishers 
selling feat ckaas have not indulged in this absurdity. 

In the past British publishers have tried hard 
to. sell bheke periodicals in Canada. However, because of 
the dynamic and overwhelming American dea icesca nine te 
is a tendency among some of them to look upon this market 
as a kind of annex to the United States. 

Not many publishers today could exist out of 
revenue from the sales of journals alone. Why then do 
Ee iecheak publishers go to such lengths to increase circu- 
lation in a relatively restricted market? The answer is, 
in most cases, of course, that they are in the hunt for 
a Slice ofthe very valuable Canadian Advertising budget. 

To my mind there is no doubt that the protests 
from Canadian Publishers is based on this serious loss of 
advertising revenue, and not as some would lead one to 
think, on a deep altruistic concern for the cultural wel- 
fare of Canada or the retention of a separate National 
Identity. Canadian publishers, I feel, are like their 
British and American brethren; first and foremost business 
men, 

Advertising: If a publication has a high circu- 
lation, and for a given amount of dollars does a better 
job in selling a product than competitors, why should a 
restriction be put in the way of a Canadian advertising 
agency or his client in using this media? Should the 
fact that this media be British or American be allowed to 
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have any bearing? 
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Foreign advertising has been taxed in the past. 
In my opinion to tax advertising direct is Ae put the 
eart before the horse; something like taxing an indivi- 
dual after he has bought an article. By taxing adverti- 
tising one is saying in effect: "Here is something doing 
a more efficient job than we ~~ - let's discriminate." 
To raise a foreign publication's advertising rates by 
taking arbitrary legal action does not restrict circula- 
tion. directly, probably would have no effect-on the volume 
of advertising, and might even, in the long run, have an 
adverse effect, yeuanee a greater slice of the budget 
would be needed to carry on in what would still be a good 
media for advertising. | 

The question is not - "Here it is - let's attack 
it!" but - "Why is it here? How is it circulating so 
effectively? Are the means whereby this terrific and 
acetic alite mtradink don achieved reasonable and fair 
or not?" 

That, in my opinion, is the crux of the situa- 
tion. If these means are unfair and untenable, action 
should be taken at the source of operations. At this 
point I ponder what the situation would be if Cankatan 
publications were flooding the American market. 

May I digress for a few seconds again. I have 
heard a lot of views expressed about the Americans being 
very free and welcoming ideas in their country, that they 
like to have them, and so on, and in connection with this 
1 would like to say that Bete ink pooks not so long ago 


were taxed 25% on entering the United States market. 
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This dropped to 154%, Tah and then to 5%, and the British 
are now having a war with the United States whether they 
should abolish the whole thing completely. 

Trying to assess this question taba at fa 
must apply a aime test - Can cwis British jousnal, a 
leader throughout the world, liked and bought by many 
peoples, be tested fairly in a specific Canadian market? 
The answer for me is NO. The competition to be encountere 
here would be unreasonable and uneconomic; I hesitate to 


use the word unfair. 
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There are many other aspects about which I 
would like to comment - Postal Régulations; the dumping 
of intangible editorial costs, and creative impulses; 
whether intangibles can be materially taxed; and as 
a published author myself, the question of opportunities 
for writers in Canadian journals, and so on. But I 
do not want to take up too much of this Commission's 
valuable time. 

Finally, you might ask me; "If British 
publications are so difficult to promote in Canada, 
what are you doing here?" The answer is that I watch 
the interests of British publications from the point 
of view of circulation, in some cases the editorial 
content as applied to Canada, but above all I take 
Canadian advertising for British publications. [I 
do not compete with Canadian publications because no 
British periodical to my knowledge claims, with one 
unique exception, that it can sell Canadian products 
in Canada in competition with American and indigenous 
media. But if a Canadian company, and there are quite 
a number of them, wishes to sell its pecdasie outside 
of Canada, to export, get their products known in every 
part of the world,, there are still no other publications 
either in the United States or anywhere else that can 
approach the Ai ipnsrnstaonsd circulations of British 
publications, a ee Ain specialised fields. The 
world's biggest publishing amalgamatiions are in London, 
and not in New York. 


May I quote four lines which I discovered 
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recently from Business Week to give you-an idea. This 
is under an article headed, "Press Lords slug it out 
on Feeet Street", published in Business Week, This 
is a reference to the purchase of the Amalgamated 
Bress by the Mirror: 
"So big is the Amalgamated group of magazines 
“>. (ineluding Kelly's Directories) that 
the Mirror later discovered it had bought 

Conde Nast in the package. For financial 

reasons the Mirror quickly sold Conde Nast 

(Vogue) Glamour) to American interests for 

a nice profit." 

So, you see, Americans are not the only ones 
who take a bit of opportunism, 

Certain American Publishers gan relax; News 
from the free world fighting the influence of Communisn, 
would go on very effectively even if the last American 
publication were to die an unnatural death. 

L.will finish by saying that I have not come 
here to compete as another foreign element. It would 
be difficult for the Representative of a British 
Publisher es be classed as foreigh competition while 
speaking before a Royal Commission. I hope this. great 
pigeiece, in spite of the most overwhelming odds, 
will continue for many years to come. 

} THE CHAIRMAN: This is a very interesting 
brief, and. I think we will reserve .@iseussion on Le 
until tomorrow. 


---Adjournmdnuntil Friday, December 16, 1960, at 10:30a.m 


eactvegigin Bo woe, ovaapicsd, as ab gtd 8" 
nek (aetiose ota areften n 8: hie at Mind fi a ri 
Pr hs as 


Scigerod oaaet ot uorevoonlh uetat nowsiM eds rt nes tT 
| a 
Lefont es WO, -sgavong eat a gaat 00 ue 


vast ebr190 plod wiatotop. oneal | ae —_ 
ot osdenedat sco hve. ot Gila (euao) Wh 
* dition eke wy eh ee 


reseed vyieat ard ton ene sii enlist (998 WOY PT en, |e 

ngtnutsoggo Io shi 8 set onn | 
await Lanter nee sere lldud | 16 ohs onl aisdred: 4 She ae j 
Gainetiod “kd ears lint ant arhegeey bierow. oort ont mort 3 


dao ines taal att TH neve ylevidostts: wiev m0 8 bluow i 
| Adseb, Loman om, @th- ot anew nottaottdug a i 

BOO tin guge I dard. antes va atte LS tw gu | 
birtow oC dieedbe Apkevo® motions as etaquoo ‘an exes | ye 
Agi dte@ 8 eo ovltemesesqen ef so Mook YIRb od | ; 
of Lite Gt La Agito? wh beaeslo mall oe wodek dwt 
dass alot @god T ) 4 tna keva0d — suited mentee 


I 


entiacneint ywoev s at altar MAMALAHD HT - i 

4 gt mo ‘30. GemRND, syisae: [i tw ow nett D bas: i 

% of 
uorionot I 


" orn nt ae q 


lin, sO 00 te .O8RE BL wedinesed ysbivt Ct 


ROYAL COMMISSION ON 


Publications 


HEARINGS 


HELD AT 


TORONTO 


VOLUME No.: DATE: 
23 DEC 16 1960: 


OFFICIAL REPORTERS 
ANGUS, STONEHOUSE & CO. LTD. 


372 BAY STREET 
TORONTO 
EM. 4-7383 EM. 45865 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


ROYAL COMMISSION ON PUBLICATIONS 


Proceedings of hearings held in 
Simeoe Hall, University of Toronto, 
in the City of Toronto, Ontario, 
on the 16th day of December, 1960, 


et seq. at 10.30 a.m. 


COMMISSION ; 
M. GRATTON O'LEARY Chairman 
ds GEORGE JOHNSTON,. Member 
CLAUDE P, BEAUBIEN Member 
P, MICHAEL PITFIELD Secretary 
G. H. QUINN Administrative 


Officer 


ed ie bed al 


OA) eat 


' on 


ee ‘ on - a des ri i Pa mye ¥ i inal 


| a Vinita eg alee? aS tear ie ¥ a 4 i) ee was 
mig On Sah A a a a a 
if Pen ihe arn 
. hy We PR sate . te eat 


1 
i 
fy 
) 
‘ 1 7 Var 
ec fa my 
} f 
i 
Pac 
in 
i é : 
1 1 iH 
{ 
f 
1 i ae Se res 
' aie 4 "EG on Ver ey! a 
wa <1 ‘ e aN ! 
Sia ae te ma mine Oy cyt ae 
j 
} : 
ae 
» § ! 
‘ : 
; 
ft 
f 
. 
a iy wh 
, it oh Bee F 
Ly 
¥ ¥ 
} ont i i, 
, #y 
4 Bk 
, 
if 
J 
mt 
% J 
fs ' 
4 a 
’ a) 
n 
i 
a z 
, i} 1 
f : 
| 
" } 
I 
i ‘ 
i 
/ 
4 
i 
, 
i 
1.9 
‘ 
F f 
i 
4 
i 
f Ny 
aha 
f : a 
’ 
or 
we Pe j 
a 
« f i 
if | 
y 4 7 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


INDEX Vol, 23 
Submission of: Page No. 
Charles de Verteuil contd, 2 
Hugh C, Maclean Publications Limited L7 
Ontario Federation of Printing Trades Unions 70 
Bertram Taylor Richardson 79 
107 
Sponsor Magazine 99 
Curtis Publishing Company Hy 
McGraw-Hill SanTianine Company Inc. 153 
John Inglis Company Limited 164 


, ay 
i i iy 


Ame i OG A AML AL ALTO, ALA 


= 


7 a 
i | 
a 
Ae t , . 
oe | 4 
a : j 
( 


ANGUS, STONEHOUSE & CO. LTD. io 
TORONTO, ONTARIO 


===On commencing at 10.30 o'clock a.m. 


SUBMISSION OF CHARLES DE VERTEUIL (continued) 


THE CHAIRMAN: Mr. ge Verteull, I was not 
clear yesterday as to just what type of British 
publication you represent? 

MR. DE VERTRUIL: I represent mainly the 
Iliffe range. 

THE CHAIRMAN: I know the papers. 

MR. DE VERTEUIL: Motor Car, Flight, Wireless 
World -- about 30 of them. 

THE CHAIRMAN: What difficulties do you 
encounter in getting Canadians to buy these 
publications? 

MR. DE VERTHUIL: Well, the main difficulty 
is to get itwere the Canadians can see it and buy 
Ls.. 

THE CHAIRMAN: Well, is not the time 
factor important? 

MR. DE VERTEIIL: No, not altogether. These 
sell very well in Australia. For instance, the 
circulation of this one in Austrailia is 3 times what 
it is in Canada so that is not an insurmountable 
problem. 

THE CHAIRMAN: Well, what is your difficulty 
in getting them displayed so they can sell? 


MR. DE VERTRUIL: Well, there are quite a 
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number of problems. One problem is that you have 

to compete against asystem of sale and return which 

is done here very prevalently. It would be 

extremely expensive to shoot over hundreds of 

copies of magazines like this on the off chance 

that you will sell them. We are prepared to do that 

on a small scale. 

THE CHAIRMAN: Who are your distributors? 

MR.DE VBRIBRITL: : Well, they are distributed 
by Gordon and Gotch, Davis, Dawson -- they take 
subscriptions and I do myself. You will probably 
be interested in knowing that at the moment we have 
this scheme whereby we are sending a total of 6,000 
free issues of some of our publications to selected 
recipients in Canada and after they have received, 

I think it is 6 issues, we then send a letter 
saying" Do you like this? Is it interesting? What 
about taking out a subscription?" Thatis another 
way of having a go at it. 

THE CHAIRMAN: Have you many mail subscription 
in Canada? 

MR, DE VERTEULL No, not many. We have 
discovered that the Canadian market is the most 
resistent to mail solicitation, even more so than 
the United States. This is understood because the 
Canadians are being bombarded from every quarter. 

THE CHAIRMAN: Where do you get the bulk 


of your sales in Canada, your subscriptions? 
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ANGUS, STONEHOUSE @ CO. LTD, De Verteuil a 

MR.DE VERTEYIL: In which area? I think 
Lo ivs widely spread according to petrhead of 
papulation. Montreal, the French people buy it. 

THE CHAIRMAN: [liffe publishes 
consumer magazines too, do they not? 

MR. DE VERTEUIL; No, but Amalgamated Press 
do; Woman's Journal and woman's Weekly. Woman's 
Weekly is not much of a thing to look at, a little 
pink thing that I think has the highest circulation 
of any British periodical in Canada3 some 15 or 16,000 
a week I understand. 

THE CHAIRMAN: In Canada? 

MR. DE: VERTEUIL: In Canada. 

COMMISSIONER JOHNSTON: What publication 
was that? 

MR. DE'VERTEUIL: Woman's weekly. In my 
opinion it is rather a tacky looking thing but it 
sells. Now, 1 am talking about newsstand sales because 
I do not think the subscription sales are much. The 
world circulation of that is 23 million. 

THE CHAIRMAN: Do you have any trouble 
with the newsstands in getting them to display your 
magazines? 

MR. DE VERTEVIL: Yes. 

THE CHAIRMAN; What is your trouble’ 

MR. DE VERTUIL: The only trouble is 
they are already committed. 

THE CHAIRMAN: Committed to whom? 


MRDE: VERTEUIL.: Committed to taking 
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ANGUS, PISNSHOUSE & Co. LTD. De vert euil 5 
magazines which are sent to them by centralized 
wholesalers and distributors. I think a good 
way of illustrating what + am saying is to point 
out that MacLean Hunter, I think I am right in 
saying, are forced into using Curtis which are an 
American distributor and Consolidated Press 
people will have to the same thing. I think that 
is rather a shame. 

THE CHAIRMAN: Let us take a concrete 
case; one of the good newsstands in Toronto, I 
understand, is Eaton's. 

MR. DE: VERTEULL Yes. 

THE CHAIRMAN: Are you displayed there?. 

MR. DE: VERTEULL:Simpson's -- May I switch 
them? Simpson's, as a matter of fact, we have a 
very good display. They actually put aside so many 
feet of their display stand and the whole of that is 
taken up with British periodicals. 

THE CHAIRMAN: Do W. H. Smith and Sons 
have a display? 

MR. DE VERTEUIL They do a very good 
Job. They have a new manager whom I spoke with 
the other day and he said that he is emphasising 
the British display and he is increasing their 
Sale. Wireless World when he came was not even 
available and now he is selling 70 copies a month. 

THE CHAIRMAN: There is a very good 
magazine in 'ngland called Queen. 


MR. DE VERTEUIL Yes. 
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THE CHAIRMAN: Does it have a sale in 
Canada? 

MR.DE VERTEUIL:As far as I know it is 
negligible, I have never seen Queen and do not 
know anything about it. It is good, I know that. 

THE CHAIRMAN: It struck me as one of the 
very, very good magazines in England. 

MR.DE-VERTEUILs I have never seen it. 

THE CHAIRMAN: W. H. Smith in Ottawa have 
a British display of newspapers and weeklies and reviews 
and: magazines. 

MR.DE'VERTEUIL: Yes. 

THE CHAIRMAN: Do you know anything about 
that? Are any of your publications there, do you 
think? 

MR.DE VERTEUTL: Would there be some of ours 
there? 

THE CHAIRMAN: I am asking you? 

MR.DE ‘VERTEULL: Yes, of course there 
wuld be because this particular group I suppose has 
50% of the British periodicals from the worst to 
the best tied up in our organization. 

THE CHAIRMAN: Do any of your publications 
seek advertising, Canadian advertising? 

MR.DE VERTEUIL: Receive it‘ 

THE CHAIRMAN: Try to get it? 

MR.pE!VERTEULL: Of course we do. 

COMMISSIONER JOHNSTON: Do you get any? 


MR.DE VERTEULL: Oh, yes. 
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ANGUS, STONEHOUSE & CO. LTD. De Verteuil 
TORONTO, ONTARIO 


THE CHAIRMAN: Well then, what exactly 
is your problem? 

MR.DE VERTEUIL: I have no problem. 

THE CHAIRMAN: No problem except the 
difficulty of getting Canadians to buy your 
magazines? 

MR.DE“VERTEUYLL: I have not a problem 
because I refuse to try and solve what couldbe a 
problem. [I have decided and many British publishers 
have decided that it is extremely difficult. We are 
here to do what we can and we seek Canadian 
advertising because British publications have the 
finest international circulation in the World and 
if the Canadian wants to sell his products outside 
of Canada to export, to get them known throughout 
the world, he can do no better than come to a British 
periodical ; that is, most’ advertising, not all, 
is on that basis because someone in Canada wants 
to sell an aeroplane or one thing or another. 

THE CHAIRMAN: Do you do much promotion 
in Canada along that line? How do you try to sell 
your magazine? what line do you follow in getting 
Canaddans to buy your magazines? 

MR. DE.VERTEUII: Well, there is a 
subscription scheme which I have just mentioned; 
there ismil solicitation which go out every now 
and again. other than that there is nothing, I 
should not think; they have tried in the pest. 


THE CHAIRMAN: Are the postal rates 
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TORONTO, ONTARIO 


prohibitive? 
MR DE VERTEUIL.: No, they are very good, 
It costs just the same to send a magazine from 
London to Canada ap. from Birmingham to London. 
THE CHAIRMAN: How long does it take, to 
get a magazine from London to Canada? | 
MR. DE’ VERTEDIL: Two weeks by surface. 
I have had people come to me and say they wanted 
Wireless World and we have Reade it through by 
air and it wassback in ten days but that is 
exceptional. 
THE CHAIRMAN: And expensive? 
MR, DE: VERTEUIL: That was by surface. It 
just happened to catch a boat. 
THE CHAIRMAN: If you missed a boat you 
are just out of luck. I know about this because I 
get a number of these publications myself. 
MR.DE VERTEUIL; Yes, it depends on the 
season. Sometimes Halifax during the winter has 
a slight delay. 
THE CHAIRMAN: Is its circulation increasing? 
MR.DB VERTEUIL: Yes. 
THE CHAIRMAN: Do any of the other British 
houses, publishing houses iin Englandjidp they. , 
promote their magazines too? 
MR.DE:VERTEUIL: To be absolutely honest, 
I do not think you ceuld call their efforts here 


promotion. You can turn around and say to me, "Could 
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it be said that the Americans have succeeded and 
the British have failed in the market?" 

THE CHAIRMAN: They leave it to the 
Canadians to find out for themsevles? 

MR.DE-VERTEUIL:: Well, the answer to that 
is you might argue the British have been very 
Successful in estimating the true situation here 
and not wasting a lot of money exploiting it. 

One can hardly calli a billion dollar ovauniaattcn 
failures. 

THE CHAIRMAN: The true situation is 
what? 

MR DEIVERTEUIL.: Tne true’ situation is -- 

THE CHAIRMAN: You say the British have 
estimated the true situation, what is the true 
situation? 

MR DE) VERTEUIL.: The true situation is 
these big British houses do a roaring trade 
throughout the world, particularly in the English 
Speaking areas, Australi@, south Africa, India 
and other places. They are making money, they are 
doing well in their own country and it would be 
a great expense for them and a terrific risk to 
come out here to Canada and to compete on an 
equal basis. They would have to start their own 
distributing organizations. I mean, you can say 
"Why don't they do what MacLean does, ask Curtis 
to do the job for them". The situation is different. 


After all, Curtis takes MacLean's, I think they must 
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take MacLean's because mMacLean's 1s tn«the country: in 
which they are housed and they are helping Maclean's; 
they are making money. If I come along as a 
Britisher I might approach Curtis and they would 
say, "What are you doing here, what is the score 
here? Why should I distribute your stuff?" You see, 
there is a difference. 

THE CHAIRMAN: And you do not run into 
that situation all the timeo 

MR DE .VERTEUIL;: I do not run into it. 

THE CHAIRMAN: The same situation in 
Australia? 

MR. DE: VERTEULL: No, it is a different 
Situation there. Of course, I think you have a 
greater interest, I do not say sympathy, in 
British products. Another thing is the question 
of the unfamiliarity of the Canadian to British 
products relative to his familiarity with American 
products. 

THE CHAIRMAN: And Australia has not 
the same flood of American magazines? 

MR, DE VERTEUTIL,: Nothing like it. I can 
give you actual figures; Flight -- incidentally, 
we have a circulation in the Russian market for 
that. 

THE CHAIRMAN: In the Russian market? 

MR.DE) VERTEULIL:: Yes, the U.S.S.R. and 
eastern Europe, we have 254. In Canada the circulation 


is 831. This is an aviation magazine and canada has 
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had and will have again a very good aviation 
industry. The Australian aviation industry is 
almost negligible and the population is about one 
third less. The circulation in Australia is 1,174, 
more than twice. 

THE CHAIRMAN: What is the total circulation 
in Australia of all your publications? 

MR.DE VERTEUIL: I couldnot tell you. 
I will let you have the figures if you are interested. 

COMMISSIONER JOHNSTON: On page 2 you 
say that increasing the flow of 3ritish publications 
in Canada, widening their availability and circulation, 
and thereby attempting to help accomplish the 
following: 
"eR Make more dollars available to Britain 

so that Britain could buy even more from 

Canada." 

Does Britain buy more from Canada when 
we buy more from them? 

MR.DB! VERTEUIL: Yes. 

COMMISSIONER JOHNSTON: Are you sure? 

MR. DE: VERTEULL: I am convinced, pretty 
well certain, yes, that Britain buys more in 
dollar value than Canada buys from Britain, in fact, 
itam sure of it. 

COMMISSIONER JOHNSTON: The great cry 
here is that we should buy from Britain so they can 
buy our Canadian wheat and it seems to me every time 


they get a Canadian dollar they spend it in the 
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Argentine. 

MR.DELVERTEULL: I did not get that. 

COMMISSIONER JOHNSTON: It seems to me 
every time the British get a Canadian dollar they 
Spend it for wheat in the Argentine. 

MR. DE VERTEUIL Surely that is not borne 
out by the fact that Canada buys more from Britain 
than Britain --- 

COMMISSIONER JOHNSTON: In my opinion the 
argument does not hold that we buy more from 
Britain and they buy more from us. Britain will 
buy in the best market to their advantage. 

MR.DE -VERTEUDL: Yes, exactly. 

COMMISSIONER JOHNSTON: Whether it is 
Canadian, Argentinian, or what. 

MR. DE. VERTEUIL I quite agree, anybody 
has to have a good enough market to compete with 
the Argentine. 

COMMISSIONER JOHNSTON: Now, I was ee 
recently about Northcliffe, and he had a row with 
W. H. Smith at one time? 

MR. DE WERTEUIL Yes. 

COMMISSIONER JOHNSTON: Do you remember 
anything about that? 

MR.DE VERTEUIL.: I do not know, 1 cannot 
say. 

COMMISSIONER JOHNSTON: Now, if Maczean's 
magazine wanted to get on the newsstands in Britain 


woid they find the newsstands were committed, as you 
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say? 

MR. DE’ VERTEULL MacLean's would have 
a much easier, much more reasonable job to sell in 
Britain. In fact, may 1 illustrate how Maczean's 
is read in Britain today and this is personal to 
myself. They published a small -aaricuture of myself 
in connection with a book I wrote as a rebuttal 
to a thing called Exodus. I had letters from four 
well known British publishers asking to submit the 
manuscript for them to read, when I was not tied 
up when I was in 4oendon. I went to see two of the 
directors and 1 said "It has astonished me howthis 
little thing in MacLean's waspicked up by the 
British publishers ". one of them said, "I read 
eanean's because it gives me ideas of what is 
happening in Canada." Macrean's is read in England 
with interest and, in fact, this chap told me ne 
thought MacLean's was an excellent magazine. 

COMMISSIONER JOHNSTON: Well, I was thinking 
of general distribution now. 

MR. DEEVERTEULL: Weil, MacLean's would 
run into trouble there because before you sell 
a thing your customer has to be interested. What 
is interesting in England re Canada. [I might say 
the British publications do produce a lot of stuff 
on Canada. As you know, the Times does this once 


a year and it is very expensive and very superior 


reporting of what happens in Canada because they 
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are interested in Canada. 

COMMISSIONER JOHNSTON: Yes, but it seems 
to me you have been discussing general distribution 
of your magazines in Canada and in England and 
I think MacLean's distribution would be rather 
special. They will be on the stana later on and 
So will the distributor and we will get some further 
facts I hope. 

COMMISSIONER BEAUBIEN: Would you classify 
Flight as a trade publication? 

MR. DE. VERTEUIL: Yes. It is really a 
mixture of trade publication bought by a considerable 
number of consumers who are interested in aeroplanes. 

COMMISSIONER BEAUBIEN: Well, are not 
most of the trade publications in Canada 
distributed here on a controlled basis? In other 
words, they are given away so if you want to give 
your magazine away -- 

MR.IDE WERTEWI: A very_good point. As a 
matter of fact, one of thebug-bears of selling in 
Canada issnot only American magazines but a whole 
welter of what you have just called controlled 
magazines. These controlled magazines chief 
preoccupation in life is to aqnire advertising 
and a good test of these controlled magazines is 
to do what we are doing with théise subscription 
Scheme we have now; send a letter out after sending 


So many free copies and see if they will buy ot 
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and I would be surprised if there was 5%. 

COMMISSIONER BEAUBIEN: Under the controlled 
system here he gets his revenue from advertising? 

MR DE).VERTEUIL.: Yes. 

COMMISSIONER BEAUBIEN: None from 
subscriptions? 

MR DE VERTEULL.: No, they do not rely 
on that. 

COMMISSIONER BEAUBIEN: In your case the 
advertising in Flight will be of such a type, it will 
not be of much use to the aveeesdéenan the U.K. and, 
therefore, it would not be economical for you to 
distribute your magazines on a controlled basis. 

MR. DE: VERTEUII: We would not do it. The 
British have an horror of controlled circulation. 

COMMISSIONER BEAUBIEN: They would not 
find advertisers?! 

MR, DE! VERTEUIL: No. 

COMMISSIONER BEAUBIEN: Is not that the 
seeret of the whole thing, that is why your magazine 
does not sell because you do not sell magazines, 
you give them away on a controlled basis and if you 
do not do that obviously you cannot get your 
magazine in here? 

MR, DE: VERTEDIL: No. You see, a controlled 
paper as far as the British public is concerned is 
a established. I can start a controlled publication 
up here by producing -- we can do this here by using 


20,000 envelopes and filching 20,000 addresses and 
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putting in 20,000 postboxes and then we say we 

have a circulation in Canada of 20,000. They refuse 
to do that because it is not what they call an 
established circulation. They would not go around 

and say that Flight has a circulation of 20,000 
dollars in Canada. I do not think that is fair 

and British publishers wont do that. 

COMMISSIONER BEAUBIEN: But that is the 
way things are done here? 

MR. DE VERTEDII: Most emphatically a lot 
of it is, not all of it. The Canadians have 
themselves to blame for flooding the market with 
a considerable amount of this kind of thing. 

COMMISSIONER BEAUBIEN: Well, that is the 
way things are done and unless you do it that way 
I do not see that you have any chance of distributing 
a magazine. 

MR. DE VERTEUIL: I think there are a number 
of them sold, I think Canadian Aviation is sold 
here. 

COMMISSIONER BEAUBIEN: That is all, 
thank you. 

THE CHAIRMAN: Thank you very much for 


coming back this morning. 
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SUBMISSION OF THE HUGH C. MACLEAN PUBLICATIONS LIMITED 


APPEARANCE: 


MR. JAMES A. DALY. President. 
MR. E. V. MANSER, Vice President. 


MR. W. K. JONES, Secretary-Treasurer. 


Gentlemen: 

This Submission is made by The Hugh Cc. 
MacLean Publications Limited. We appreciate the 
invitation to present our views on the important 
problems under study by the Commissioners. 

The Hugh C. MacLean Publications Limited, 
with head office at Toronto, and branch offices in 
Montreal, Winnipeg, Calgary and Vancouver, publishes 
19 Canadian business and professional magazines, two 
annuals, a national daily building reports service in 
French and English; it also owns and operates the 
Canadian Furniture Mart. 

I believe this makes our company the 
second largest periodical publishing house in 
Canada in advertising volume and in number of 
publications. 

A list of our publications, and the date 
of founding of each is appended. (Appendix "A") Copies 
of the publications, audit statements and any other 
information is available to the Commission if required. 


Several of our publications were founded in 
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the early 1880's in the infancy of trade publashing in 
Canada; others have been established recently to 
serve new Canadian industries or professions. 

Our company was founded by the late 
Major Hugh c. Machean. His son, Andrew D. MacLean, 
is presently chairman of our board. Until 1960, a 
private company owned by members of the MacLean 
family and senior employees, during the past year 
control of The Hugh C. MacLean Publications Limited 
was acquired by The Southam Company Limited. 

However, we continue to operate as a separate 
company with our own management and separate board. 

I might say that during our negotiations 
for purchase of our company we were very glad to 
find that The Southam Company shared with us the 
feeling that the company should be owned by nationals 
of the country and we do not have any publication 
properties outside of Canada. 

Presently, and for son®years past, our 
Company has operated exclusively in the Davee 
of business and professional publishing, and allied 
services. However, in an earlier period, our founder 
was ambitious to provide the Canadian public with 
dcrvebitionaa magazine, and our Company published "The 
Canadign Magazine" from 1926 until December 31, 1937. 
Under new ownership, the magazine continueg until the 
Spring of 1939, when publication was suspended. 


During our 11 ydar ownership of "The canadian 
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Magazine", our revenue and expenses were as follows: 


Revenues Advertising $1,053,018.32 

Subscriptions 741,355.51 

Sundry 22,907.03 

$1,817, 280.86 

Expenses 2, 517,530.55 
Loss 


$ 487,257.49 


The members of the Commission will appreciat 
that this loss was substantial considering the 
advertising rates of the'20s and '30s, and the fact 
that we carried "The Canadian Magazine" through the 
depression. 

Once again, after World War 2, our Company 
made a brief but abortive attempt to publish a nationa 
consumer magazine entitled "Leisure", After estab- 
lishment costs, and a six months loss of some $60,000, 
publication was suspended. 

Both these losses were, of course, 
wholly subsidized from the revenues of the trade 
publications, and constituted a heavy burden for the 
seven trade magazines then published. 

Against this background, and with our 
knowledge of the economics of other Canadian 
consumer publishing ventures, it is not surprising 
that there has grown up in our company a generation 
of management dedicated to the principle that 


we confine ourselves exclusively to the business and 
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professional fields. In these fields we have been 
successful, and it is in these areas that we would 
like to present our views to the Commission. 

Two principle problems concern us: (a) 
overflow circulation of ynited States business and 
professional magazines and (b) so-called "Canadian" 


editions and split runs of united States Magazines. 
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Both of these problems must be considered 
against a unique background - a situation without paralle 
between any other two countries in the world. 

The United States and Canada share the greater 
part of the land mass of North America, but our joint 
political boundary bisects the natural north-south geogra- 
phic and economic flow of the continent. Our small popu- 
lation of 18,000,000 Canadians is spread thinly in a 
narrow belt along this political boundary, most speaking 
and writing almost the same language as their 180,000,000 
American neighbours. Each country is the largest single 
trading customer of the other, trading billions of dollars 
worth of raw materials and manufactured goods annually. 
United States capital is a main stay of the Canadian 
economy, and in business industry, and the professions, 
our ties are legion. It is not surprising that American 
business and professional publications are widely read in 
Canada; it is more surprising that against this background 
we have a healthy and vigorous Canadian business press, 

Now, the point of our submission to you is to 
keep it that way. We have a healthy and vigorous Canadian 
business press, we think, but we always think that the 
camel's nose is in the tent, and that has happened to 
consumer publications. 

What are the factors contributing to the present 
health and success of the Canadian business press? In our 
opinion they are two-fold (a) the hunger of Canadians in 
business, industry, and the professions for information 


and education dealing specifically with Canadian problems 
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(b) the fact that Canadian business publishers have 
wrought a veritable revolution in the editorial quality 
of Canadian trade and professional publications in the 
past twenty years, and that has been wrought by American 
competition as well as internal Canadian competition. 

In short, they have given the readers what they want. 

May we submit to the Commission evidence suppor 
ting this desire by Canadians for business magazines with 
a Canadian viewpoint. (Appendix "B"), This Appendix 
lists 115 signed and unsolicited comments, each dealing 
with the "Canadian" aspect of one of our magazines. 

This is a lengthy Appendix, but it is well 
worth reading. It expresses the opinions of Canadians in 
each field served by our publications. You will note the 
variety of business and professional men - that they are 
spread from Newfoundland to British Columbia and the Arc- 
tic - but they are joined by a common hunger - their 
hunger for Canadian information, knowledge, trends, leader 
ship. 

I would like to read eight typical quotations 
from the 115 in the Appendix: 

#3 "I think the magazine is very good and of 

course being a Canadian magazine makes it much 

more interesting". (The Canadian Architect - 

March issue) 

T. Brywan Campbell-Hope, Dept. of Public Works, 

Public Works Building No. 2, Edmonton, Alberta. 

#20 "I like the Canadian atmosphere in your 


magazine. Most petroleum publications are 
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predominantly U.S. as far as statistics and 
comparisons are eangerneds (Petro Process 
Engineering - July issue) 
C.F. Williams, Manager, Marketing Administration 
Services, Shell 011 Co. of Canada Ltd., 505 
University Avenue, Toronto, Ontario. 
#28 "Enjoy reading technical articles concer- 
ning Canadian problems and solutions to these 
problems submitted by Canadians. You are doing 
a good job. Keep it up." (Canadian Consulting 
Engineer - August issue) 
C. Skene, Algoma Enrg. Ltd., 10032 - 105th 
Street, Edmonton, Alta. 
#36 "Very pleased to see a Canadian publication. 
Keep it Canadian." (Hospital Administration and 
Construction - May issue) 
Miss L. Marie Young, Director of Nursing, Archer 
Memorial Hospital, Lamont, Alta. 
#69 "The best publication for my purpose at the 
present time is "Chemical Engineering", that is 
a U.S. publication. However, it is not a 
Canadian magazine, and does not recognize 
specific Canadian problems. While realizing 
the source and circulation problems inherent in 
any Canadian magazine, Petro Process Engineering 
has made a valiant and auspicious start.” 
(Petro Process Engineering - July 1960 issue) 
George T. Harrap, Asst. Dept. Head, Union 
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Rosemere, P,Q. 

#79 "Devoted to Canadian rather than U.S. 

business", (Canadian chanical Processing, 

September 1960 issue) 

F.H. Weston, Dev. Engr., Eldorado Mining & 

Refining Ltd., 215 John Street, Port Hope, 

Ontario. 

#81 "Your Journal is very interesting. I am 

not interested in American articles as they do 

not reflect on our styles in Halifax". (Shoe & 

Leather Journal - May 1960 issue) 

Long's Shoe Co. Ltd., Sidney C.Jakin, Manager, 

241 Gottingen Street, Halifax, N.S. 

#104 "I read your magazine and enjoy it consi- 

derably. There are too few Canadian magazines 

on the market showing Canadian progress in the 
electrical field..." (Electrical News and Engi- 
neering, September, 1960 issue) 

W.R. Foster, Toronto Hydro Electric Co., 14 

Carlton staeett Toronto, Ont. 

I commend the total to your more leisurely 
study - as it is a valuable insight into Canadian thinking 
and what I would term the essential area of livelihood 
reading - not entertainment, nor discretionary reading, 
but livelihood reading. 


~~ One last, but important, point in this connec- 


tion: none “of “these statements was solicited in this 
canneetion - neither for this brief, nor as a result of 


direct question regarding a desire for Canadian publica- 
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tions. They are by-product comments, from continuing 
studies carried out by the Research Department of our 
company to evaluate the editorial job we are doing. 
Three typical Reader Report Studies, as we term them, 
demonstrating the technique, and the questions asked are 
appended for your information (appenaiz Sens 
The best evidence of the quality of editorial 
content of Canadian trade publications of today are the 
publications themselves, Evidence of reader acceptance is 
provided by such research techniques as the Reader Report 
Studies mentioned, 
But individual examples of editorial service 
and enterprise abound. 
(a) Last winter our largest magazine, "Enginee- 
ring and Contract Record" published a special 
feature section on the solutions for winter 
construction problems in Canada. This report 
was based upon many months of research and many 
thousands of miles of travel by a team of 
editors. It was later reprinted and distributed 
widely by the Canadian Construction Association 
and the Federal Government as a valuable contri- 
bution to the program to promote winter construc 
tion and alleviate unemployment. 
(b) Our magazines sponsor international educa- 
tional visits on occasion, Last year our maga- 
gine "Canadian Architect" arranged details and 
itinerary for a large group of Canadian archi- 


tects to inspect the architecture and building 
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problems of Scandinavia and Northern Europe. 
Our managing editor accompanied the group as 


guide and liaison officer, This year the 


editor of "Canadian Consulting Engineer" accom- 
panied a distinguished group of Canadian consul- 
ting engineers on a lengthy circle ee or 
South America to investigate opportunities 
there for the employment of Canadian consulting 
engineering services. 

(c) Our electrical business magazines "Electrica 
News and Engineering", "Electrical Contracting 
and Maintenance” and "Electrical Equipment 

News" jointly sponsored and launched a "Plant- 
power" program -- an educational activity 
promoting adequate electrical systems designed 
to increase the safety and efficiency of Canada' 
industrial buildings. This programme has since 
been adopted as a technical service for industr 
by almost every major Canadian electrical distri 
bution utility. 

The total program, copyrights, promotion, 
material, etc. was turned over to the Council 

of the Canadian Electrical Manufacturers Associ- 
ation and the Electrical Bureau of Canada, for 
a token payment of $1.00. 

(d) Our magazine "Furniture and Furnishings" 
founded and operates each January annually, 
Canada's largest trade shaw, "The Canadian 


Furniture Mart", which has twice the exhibit 
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space in the Canadian Trade Fair. This has 

become the major market place for the wholesale 

buying of furniture in Canada, and exhibits are 
accepted only from Canadian manufacturers. The 
savings in travel, time and expense for both 
buyers and exhibitors are tremendous. There is 
no doubt that the Canadian Furniture Mart, as 
an efficient type of modern wholesale market 
place has held down the prices to consumers of 

Canadian-made furniture, and helped the Canadi 

manufacturer to be more competitive. 

(e) Our daily Hugh C. MacLean Building Reports 

service is well known in the industry, and to 

newspaper readers generally. Published in 
detail in our own "MacLean Building Guide”, 
they are also extensively quoted and used in 
the industry, in the daily press, and by the 

Dominion Bureau of Statistics as a useful 

service of date. They reveal trends in the 

construction field and the economy long before 
data is available from any other source. 

We submit that these are typical examples of 
the services rendered by our business publications and by 
other business publications to various Canadian industrie 
and professions, They are noteworthy only because they 
are in addition to the all-important job of providing 
regular publication of the news and technical development 
in each field. We do not believe that United States 


publishers would provide similar services if there were 
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no distinctive Canadian business press. 

Such examples could be multiplied many times. 
Obviously, these instances are generally known only to 
the publication's own readership. However, it is interes 
ting to note that such an example of editorial enterprise 
often inspires another on the part of the competitive 
Canadian publication. This is only one reason why a 
periodical publishing monopoly in this country would be 
as disastrous for Canadian trade magazine readers as woul 
U.S. domination of the field. 

However, we do not believe that Canadian 
publications need be inferior to United States publicatio 
and our first line of defence must be editorial quality. 
In our company, we budget 20% of our overall revenues for 
editorial costs or expenses - a percentage considerably 
higher than either the United States or Canadian average 
for similar publications. 

The fact that this policy is appreciated by 
many Canadians is revealed by the following additional 
quotations for- Appendix "B"; This is the production of 
magazines, which by many readers are considered equal to 
or superior to other magazines, and I think this can be 
taken from the following quotes and also from Appendix 
pt 

#8 "I think it the best magazine for archi- 

tects produced in Canada - and better than 

several comparable magazines produced abroad." 

(The Canadian Architect - April issue) 


P.J. Cluff, Cluff & Cluff Architects, 416 
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Bloor St. East, Toronto, Ontario. 
#41 "I like it. I find it compares favourably 
with McGraw-Hill's "Chemical Week" which is a 
reading must. However, your publication has 
the added advantage of its cussdaee content". 
(Canadian Chemical Processing - June issue) 
J.K. Birdsall, Xzit Chemical Co. Ltd., 1685 
Franklin St., Vancouver, B.C. 
#46 "The magazine is QUALITY. It is high-: 
priced considering its size, but the quality 
does make up for this. It is done in Canadian 
terms, with intellectual "grass roots" characte?, 
so as readers we just don't have to ape "the 
giants of America" as depicted in Fortune", 
(Executive - April issue), 
J.J. Stren, Secretary-Treasurer, Texpack Ltd., 
69 Elgin Street, Brantford, Ontario. 
#55 "Like - It is Canadian. Articles have a 
particular local or Canadian slant with names 
and places we are familiar with, and let me 
state that after 26 years on both sides of the 
line in petroleum, our skill and know-how in 
Canada is equal and perhaps better". (Petro 
Process Engineering - May issue) 
H.G. Bennett, Head-Metals Engineer, B-A Oil Co, 
Ltd., 800 Bay Street, Toronto, Ontario. 
#57 "I do like the general layout and content 
of your magazine - it fills a Canadian need - 


however, do not let it deteriorate into a poor 
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imitation of such U.S. publications as Business 
Week", (Executive - May issue) 
S.W. Jones, Assistant Secretary-Treasurer, 
West Canadian O11 & Gas Ltd., 505 - 8th Avenue 
S.W., Calgary, Alta. 
#58 "I think it is an excellent publication, 
and from a practical point of view and applica- 
tion, superior to its U.S. counterpart". (Exe- 
cutive - May issue) 
Major General H.A. Young, Deputy Minister, 
Department of Public Works, Ottawa, Ontario. 
#60 "I like your magazine. The fully Canadian 
content is appreciated. Your magazine has 
turned out so well that I have dropped my 
U.S.A. subscriptions. Their American bally-hoo 
used to grit anyway". (The Canadian Architect - 
March, 1960 issue) 
D.G. Hallford, Architect, 155 Jane Street, 
Toronto, Ontario. 
#64 "You have, what I rate, the best Architec- 
tural magazine on this continent without doubt. 
So many are purely national propaganda outlets 
in this Architectural sphere unfortunately with 
little or no thought given to outstanding qua- 
lity..." (The Canadian Architect - April, 1960 
issue) 
William D. Anderson, Architect, 208 Mackey 
Building, Sudbury, Ont. 


#101 "I like the information on problems and 
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solutions encountered by other electrical 

power distribution companies across Canada. 

American magazines seem to ignore Canadian 

companies and achievements." (Electrical News 

and Engineering - September, 1960 issue) 

J.O. Dueckman, B.C. Electric Co. Ltd., 970 

Burrard Street, Vancouver, B.C. 

These results have been achieved despite the 
present areas of unfair competition: overflow circulation 
and so-called "Canadian" editions. Any enlargement of 
these areas of publishing dumping would make such achieve 
ment difficult, if not impossible. Nevertheless, we 
believe that any form of government assistance must alwa 
be considered secondary to editorial tailored to Canadian 
needs, 

The problem of overflow circulation of United 
States business papers is dealt with in the brief submit- 
ted by the Business Newspapers Association of Canada. As 
members of the Association, we support this brief. Our 
company believes in the right - and the necessity - of 
Canadians, and particularly in business and the profes- 
sions, having free access to any and all publications 
available from any country. As the principal means for 
the international exchange of business, industrial and 
scientific "know-how", no barriers should be erected 
against foreign trade and professional magazines - and we 
should protest any barriers by any country against 


Canadian trade and professional magazines. 


The inequity in the overflow of U.S. business 
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publications arises from the fact that they are mailed in 
the United States; that the U.S. post office receives the 
postage revenues; and that they are carried free by the 
Canadian post office, without an off-setting carriage in 
the United States, as in the case of tiunbleiana mail. 
Consequently, Canada suffers large losses on the carriage 
of second-class mail and Canadian publishers have been 
the target of uninformed criticism. A similar inequity 
occurs in the case of 3rd class mail, where U.S. business 
publishers secure free Canadian carriage for many tons of 
subscription solicitations annually. 

The brief submitted by the Business Newspapers 


Association included the following statistics: 


i949 1959 
Number of titles of U.S. 
business papers over- 
flowing into Canada 510 1,497 


Total Canadian circula- 

tion per issue of U.S. 

business papers over- 225,513 1,122,580 

flowing into Canada 

(Source: Standard Rate & Date Service) 

We think there is one point that hasn't been 
brought out which is worth bringing out, and that is that 
in many fields the U.S. publication frequency is weekly, 
or even daily, while ours is monthly. In most fields 
there are several U.S. publications for each of ours; 
and most important, the U.S. publications, in most cases, 
weigh several times ours, and weight of course if the 


basis on which postage is calculated. We submit examples 


of United States publications, and their Canadian counter 
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parts as samples of this point. We can report on this 

to the Commission in the oil field, the furniture and 
furnishings fields and the architectural field. Even a 
more extreme case could be made in the case of the heavy 
equipment field, but these are typical publications which 
reveal the weight and frequency factor, and in the furni- 
ture field there is a daily publication and in the oil 
field it is weekly, and so on. 

Thus it will be seen that the true disparity 
is many times greater than that indicated by the number o 
publications, or number of copies. We would like to go oO 
from that point to the point of suggesting controlled 
circulation, which has.come up several times during the 
Commission hearings. 

The technique of controlled circulation is not 
fully understood outside the business magazine field. In 
most areas of publishing since World War 2, it has been 
increasingly difficult to pass on & fair share of 
increased costs to subscribers. Not only business maga 
zines, but other print media, have found it necessary to 
rely upon advertising for an ever-greater proportion of 
their revenues. 

I would like to make one interjection here 
which I think will be interesting. We have in the 
operation what might be termed publishing in the sense of 
revenues coming from subscriptions, and it has been 
suggested upon occasion that Canadian publishers might 
change the situation by acquiring more revenue from the 


readers. In this building report service which is 
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published daily, to secure national service it is neces- 
sary to pay $1,460 per year. That is a service where the 
editorial costs and all distribution costs are paid for 
by subscribers, There is no advertising revenue whatso- 
ever, and that is the nature of the subcription, and 

they could be required to render a similar service in 
other fields. I don't know how many Canadians would 

want to pay that to have a publication not subsidised by 
advertising. 

Business magazines consequently evolved the 
controlled circulation technique, by which a publisher 
delivers a total market to his advertising prospects. 
The best of subscription campaigns usually sold no more 
than 50% of the market; the worst, based upon field 
selling, often included many questionable recipients. 
Thus controlled circulation, audited in Canada by the 
independent Canadian Circulations Audit Board, provides 
advertisers with a total and defined market. As a 
valuable by-product for business magazines, it also 
provides more exact classification of ns cAP4 chURT Many 
studies over the years have shown no significant diffe- 
rence in readership between paid and controlled business 
magazine circulation. Moreover, our company, as do most, 
rigidly controls the circulation of all our publications, 
and Kéruwes subscriptions from nowee1aeibie wesieieaees 
In reference to free circulation, and so on, most people 
don't understand that if you are not an architect or a 
grocery you cannot subscribe no matter how much you want 


to to the Canadian Grocer or the Architectural Magazine. 
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As a specific example, a publisher might 
decide to launch a magazine for Doctors. Under the 
controlled circulation plan, the magazine would be sent 
to all Doctors, Obviously, the cost of such eirculation, 
initally, would be borne as part of the publisher's 
investment, and if the magazine were successful, ulti- 
mately by the advertisers, In return, the advertisers 
would recieve the total medical market. Readership of 
such a magazine whether paid, or controlled, would of 
course depend upon the editorial quality. 

The publisher might, or might not, decide to 
solicit subscriptions from his controlled circulation. 

In any event, he would refuse subscriptions from any one 
not a qualified recipient - in this example, a Doctor. 

Controlled circulation today is used by most 
United States and Canadian business publishers, and has 
achieved almost complete acceptance among advertisers and 
agencies. 

A further ironic factor in the postal situation 
is that while U.S. business publications are carried free 
in Canada, Canadian business publishers are charged a 
premium rate of 5¢ per pound for the "controlled" portion 
of our circulations. We pay, of course, the regular 
rates for the paid portion, Our company believes that 
the controlled circulation technique is the most economi- 
cal and most exact circulation method in the business and 
professional magazine field. We practice it for all our 
publications within Canada. All our foreign circulation, 


however, is paid at premium rates, to cover the additiona 
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costs involved, 


We would therefore request that "controlled" 
eirculation of audited Canadian business publications be 
granted the same rate as the "paid" portion of their 
circulation in Canada. That is one recommendation 
Which we would like to make to the Commission. 

We understand that correction of the tremendous 
disparity between Canada and the United States in the 
carriage of 2nd and 3rd class mail must await the next 
international postal meeting. In the meantime, however, 
Canada should remove the exemption granted imported U.S. 
magazines from duty, at the printed matter rate. That is 
the second recommendation which we would like to make to 
the Commission, 

A second and more serious problem is that of 
the so-called "Canadian" edition or the split run. The 
problem created by dumping U.S. editorial content here 
has been effectively reviewed in many briefs. From the 
viewpoint of competitive publishing, the editorial 
dollars saved by this dumping technique permit extra 
expenditures on advertising sales and promotion. These 
extra expenditures generate more revenue, and so the 
vicious cycle of unfair competition is self-regenerating. 

Since writing the brief there has been brought 
to my attention an example of a typical split run offered 
by an American business publisher. Here is the publica- 
tion; it is called Construction Equipment, and is a publi 
cation which has a circulation in the United States of 


about 60,000 and about 6,000 in Canada. 
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The normal rate for a 2-page insert in the 
United States edition is $2,244, and the charge for the 
4-page insert is $4,440, and in this letter which I have 
here and which is dated September, 1960, they offer a 
Canadian split run for $224 for the e-page insert - which 
is a tenth of their American rate - and $448, which is 
also approximately a tenth, for the 4-page insert. 

There are two magazines, one published by our- 
selves and one by the Monetary Times,: arid the equivalent 
rate for that magazine would be $620 for the 2-page 
insert, and in our case $624. In the case of the Moneta 
Times, the rate is $1,240 for the 4-page insert and it is 
$1,216 in the other case, 

In other words, they are offering this at about 
one-third of what or seasa publishers find it necessary 
to do. The same things applies in connection with this 
over-run technique, and I submit the evidence of a split 


run technique in the business publications field. 
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We would suggest that any publication solicit- 
ing advertising revenue in Canada, and having 90% of 
its circulation here, be required to have at least 75% 
original Canadian editorial content. This simple re- 
quirement, if made law, would do much to restore 
the situation to a more equal competitive basis. It 
would also provide expanded opportunities for Canadian 
journalists, photographers, artists, editors, and free- 
lance writers. | 

Unfair competition in Canadian periodical 
publishing is not confined to our American friends. An 
increasing tendency is for associations to launch 
periodicals, and to solicit advertising for them. In 
many cases these are excellent publications; in athers, 
advertising is solicited by threatening, or implying, 
the displeasure of the associations! members fen non- 
advertisers. In both cases, however, these publications 
do not pay the normal corporation taxes borne by private 
publishers and all other business. 

An analysis of the advertising revenues of six 
typical publications of this type in 1959 indicates 
advertising revenues in excess of $1,500,000. From 
private enterprise publishers the government would 
have collected over $150,000 in taxes on these revenues. 

However, as in the case of the so-called 
Canadian edition of "Time", these saved tax dollars are 
used for more aggressive, competitive selling, additional 


sales and promotion staff, and other expenditures to 


increase advertising revenue. 


i > ¥ 
»agiotloe 4 idaho win Iadld, Se 
rie i ee 
ty Oe yet emit, bone abana at sanseen 3 
AAs? CARE ae 


Sassi tm avant Guat boutpes. a Ration! tor: 


the i105 ike x29 ‘aatpened 


touinn of 4 ow wat ebawt sh a 
Lae eet Mk degqtign hee! orn 2 ot aah 


rot dire PtoRUe 2 hat penne Sh versa eet 


4 


cabana mt segergotodg ane svt 


eye, ile EPR fol 32 7eqa09 ketal 


4 


poles yah on aN a: ot bigee! x00 ton | ab 


sob aes Loca ee ae an onetinied prtemesos 
pias Ren hate Pe 


iG bs. Rete) Oo ‘bate salactbolta ’ 
Ae OR ot Me ed . mh va 
Listy’ rae Deakin \erre sonst, noeao Wi mm 


LK ecearepenciger Ye Dee tat low ee aniatsovbs bs 
1 i phy hy y 
+ 


! ian yi 
Pe ee 8’ extiss ste wuametaene 3 
ah i u yet hie ; 0b 
akin Mie eae ‘2 tee tdsey be 
i + er ie ( IM Ry ae ie 
i yobtexopior Lair anid ster ok y| 


aah aus naHtto’ £ in A 


ave ans ink 


“meg wictd te 2 oreaskiaug * sorayd 
a 58% gemans , L paaaver patetviert 
Hak RAN i : ee RA 
SO eM. OV Gis ety ee oct 2 1 e satrqse? . 
a wks ft f betes 
i yap Pol Gain 


t eae. 20 


ANGUS, STONEHOUSE & CO. LTD. Daly 39 
TORONTO, ONTARIO 


The point at issue hag been effectively made 
by D. L. Morrell, general manager of the Canadian 
Chamber of Commerce, in a letter to members dated 
November 21, 1960. We quote: 

"In these days of high tax rates the Canadian 

Chamber of Commerce believes it is important 

that taxation be applied equitably on all forms 

of business. Consequently, the Chamber believe 
that tax advantages enjoyed by one form of doin 
business as compared with another Should be 
eliminated." 
Mr. Morrell continues to discuss the tax free situation 
of co-operatives in competition with other (fem of 
business enterprise, but we believe that the same 
principle applies to association-owned publications. 

We suggest and recommend again that the tax 
advantages enjoyed by association-owned publications 
Should be eliminated and that publishing operations of 
associations should be separated and taxed at the same 
rates as private publishers. 

Again we thank the Commission for the oppor- 
tunity to make this submission. I am accompanied today 
by E. V. Manser, vice-president in charge of editorial 
and circulation activities of our company, and W. K. 
Jones, C. A., secretary--and treasurer. Any one of us 
will be happy to answer questions of the Commission, and 


to provide now, or in the future, further information to 


the Commission. 
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LIST OF HUGH C, MACLEAN PUBLICATIONS 
ee SELLING 


Name of Magazine 


The Canada Lumberman 

Shoe & Leather Journal 
Engineering & Contract Record 
Electrical News & Engineering 
Canadian Transportation 
Canadian Woodworker 
Supermarket Methods 

Furniture & Furnishings 
Canadian Chemical Processing 
MacLean Building Guide 
Canadian Metalworking 
Electrical Contracting & Maintenance 
The Canadian Architect 
Industrial Digest 

Electrical Equipment News 
Petro Process Engineering 
Executive 

Canadian Consulting Engineer 


Hospital Administration & Construction 


Founded 


1880 
1888 
1889 
1891 
1898 
1911 
19 i 
1911 
EON 7, 
1923 
1938 
1954 
1955 
1955 
1956 
£997, 
1958 
1959 


1959 
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It contains articles of particular interest to the Canadian consultant. 
(Canadian Consulting Engineer - June issue) 


H.L. Hillgartner, L.H. Schwindt & Co. Ltd., Box 516, Burlington, Ont. 
The Canadian Architect is a fine source of information about the building 
industry in Canada. (The Canadian Architect - March issue) 

R.J. Cliffe, 140 North Street, Gananoque, Ont. 

I think the magazine is very good and of course being a Canadian magazine 
makes it much more interesting. (The Canadian Architect - March issue) 

T. Brywan Campbell-Hope, Dept. of Public Works, Public Works Building 
No. 2, Edmonton, Alta. . 


Your magazine does fulfill quite modestly its obviously intended purpose; 
keeping Canadians up to date with what other magazines skip as to local 
or too insignificant architecture. (The Canadian Architect - March issue) 
D.A. Arendsen-Hein, John B. Parkin Associates, 1500 Don Mills Road, 
Don Mills, Ont. 

I like the Canadian atmosphere of the magazine, particularly its editorials. 
(The Canadian Architect - March issue) 


Raymond Card, 142 Chester Avenue, Toronto 6, Ont. 


Like - itis Canadian. (The Canadian Architect - April issue) 

Verne Eskildsen (Architectural student), Box 474, Cloverdale, B.C. 

I liked the April issue particularly well - as a whole I have liked the Canadian 
coverage. (The Canadian Architect - April issue) 

Theo A. Dubois, City of Winnipeg, City Hall, Winnipeg, Man. 

I think it the best magazine for architects produced in Canada - and better 
than several comparable magazines produced abroad. (The Canadian Architect 
- April issue) 

P.J. Cluff, Cluff & Cluff Architects, 416 Bloor St. East, Toronto, Ont. 

Good comprehensive coverage of Canadian subjects. (The Canadian Architect 
- April issue) 

Gordon Campbell, 3204 Castle Road, Calgary, Alta. 

I enjoy a magazine devoted to Canadian architecture and as in your case, 
with contributors who are Canadian. The calibre of your articles is good. 
Plenty of criticism of Canadian buildings, which you have, is good too. 

(The Canadian Architect - April issue) 


Mrs. Pegeen Dryer B. Arch. 66 Duggon Avenue, Toronto 7, Ont. 


It is a first class magazine and it is Canadian. (EXECUTIVE ~ March issue) 


Paul Willison, Paul Willison Motors Ltd., 799 O'Connor Drive, Toronto, Ont. 
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I would like to see you do some book reviews. The one big issue you did 
on the literature of architecture was terrific. Your format is good. Good 


luck, and keep up the lively work - Canada needs it. (The Canadian 
Architect - March issue) 


M. Larsh, Art Librarian, London Public Library & Art Museum, London, Ont. 


Like ~ it's Canadian (EXECUTIVE - March issue) 


W.B. Jacksor, J.B. Jackson Ltd., 175 Union Street, Simcoe, Ont. 


I find the magazine is filling a unique place in Canadian reporting. 
(EXECUTIVE - April issue) 


J.W. Popkin, Sun Life Assurance Go, of Canada, Dominion Square, Montreal, 


P.Q. 


Articles are very stimulating - and are very interesting. I like the large type 
you use and think the ads are well illustrated. There is good variety in the 
articles - much human interest and generally Canadian - rather than 
American as is most common. (EXECUTIVE - March issue) 


C.M. Fines, Provincial Treasurer, Government of Saskatchewan, Legislative 
Buildings, Regina, Sask, 


Like - Book reviews. It is Canadian (EXECUTIVE - April issue) 


George Milne, Secretary-Treasurer, Horton Steel Works Ltd. > Fost Erie, Ont; 


I like the Canadian slant to most articles on personalities. (EXECUTIVE - 
April issue) 


F.E. Wright. Vice-President, Kraft Foods Ltd. , 8600 Devonshire Road, 
Mount Royal, P.Q. 


Am finding EXECUTIVE instructive and useful. Like the coverage of Canadian 
companies. (EXECUTIVE - April issue) 


D.D..Stokes, Vice-President, Marketing, Monsanto Canada Ltd ea PsOx Box 
900, Montreal, P.Q., 


We appreciate a good Canadian publication, keep up the good work. 
(Petro Process Engineering @ July issue) 


R.H. Cooper, Texaco Exploration, Box 48, R.R.2, Thorsby, Alta. 


I like the Canadian atmosphere in your magazine. Most petroleum publica- 
tions are predominantly U.S. as far as statistics and comparisons are - 
concerned. (Petro Process Engineering - July issue) 


C.F. Williams, Manager, Marketing Administration Services, Shell Oil Co. 
of Canada Ltd., £95 University Avenue, Toronto, Ont. 


Covers the oil industry in Canada very well and gives a good coverage on 
Canadian oil news and new developments. (Petro Process Engineering - 
July issue) 


R.M. Richardson, Operating Superintendent, British American Oil Co. Ltd., 
P20. Box 279, Calgary, Alta. 
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It is a Canadian magazine and deals with refining material; so many 
Canadian magazines write only of western production subjects. Your choice 
of material is good. (Petro Process Engineering - July issue) 


Joan Wheler, British American Oil Co. Ltd., 800 Bay Street, Toronto, Ont. 


Like the magazine because it deals more with Canadian oil industry - and 
does so in a broader sense than many magazines, (Many others deal too 


specifically with one phase of the oil industry). (Petro Process Engineering 
- July issue. 


S.K. McWalter, Operating Superintendent, B-A Oil Refinery, Glenayre Drive, 
New Westminster, B.C, 


I consider this a very good magazine as it is devoted primarily to the 
Canadian phase of the industry. It 4s a better trade magazine for people 
engaged in the oil industry in Canada for this reason. (Petro Process 
Engineering - July issue, 


G. McInnis, Shift Supervisor, Phillips Petroleum Co., Box 270, Taylor, B.C. 


Covers items of interest about the Canadian oil business very well 
especially on refinery and associated equipment. (Petro Process Engineering 
- July issue) 


L.C. Courtice, Refinery Engineer, B-A Oil Co. Ltd. , B-A Refinery, Box o77 
Edmonton, Alta. 


I like the Canadian aspect of the magazine describing plants with which I 
have been associated. (Petro Process Engineering - July issue) 


John M. Slubodnik, Technizal Service Engineer, Ethyl Corp. of Canada Ltd., 
Highway 40, Corunna, Ont. 


At work we are flooded with chemical magazines, and being an electrical 
@ngineer, I am not too interested in any of them, However your magazine is 

ifferent - it’s Canadian in origin and subject matter. (Petro Process 
Engineering - July issue) 


Wm. R. Hoad, Electrical & Instrument Engineer, Ethyl Corp. of Canada iste 
Highway 40, Corunna, Ont. 


Eftjoy reading technical articles conceming Canadian problems and solutions 
to these problems submitted by Canadians. You are doing a good job. Keep 
itup. (Canadian Consulting Engineer - August issue) 


G. Skene, Algoma Enrg. Ltd., 10032 - 105th Street, Edmonton, Alta. 


Would like more news about projects and less about election of officers in 
SOnventions, etc., in the News page. Besides this remark, the magazine 
48 very good, even better than all the other Canadian publications. 
(Canadian Consulting Engineer - August issue) 


Paul Joli-Coeur, Cartier Cote & Piette, Port Cartier, P.Q. 
The Canadian viewpoint of your magazine is valuable. (Canadian Consulting 
Engineer - August issue) 


M.G. Barrington, Hisey & Barrington, 31 Yonge St. North, Richmond Hill,Ont. 
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Good because a Canadian view is given. (Canadian Consulting Engineer - 
August issue) 


Lloyd Yakimovich, Stanley Grimble Roblin Ltd., 109 Main St. Penticton,B.C. 


Current, concise and completely Canadian. (Hospital Administration and 
Construction - May issue) 


Lt. R.H. Whetmore RCN., R.C.N. Hospital, H.M.C.S. Comwallis, 
Cornwallis, N.S. 


Varied subjects of business interest. Subjects of local and Canadian 
interest, 1.e., dealing with Canadian conditions. (Engineering and Contract 
Record - July issue) 


P.E. Holmes, Pentagon Construction (1959) Co. Ltd., 5005 Jean Talon W., 
Montreal, P.Q. 


I like the magazine because it is - Canadian, includes a good selection of 
subject material of interest to the administration. (Hospital Administration 
and Construction - May issue) 


C.E.H. Walden, Dufferin Area Hospital, Orangeville, Ont. 


Like - Canadian topics. (Hospital Administration and Construction - May 
issue) 


James Roberts, Administrator, New Liskeard Hospital, Box 340, New 
Liskeard, Ont. 


Very pleased to see a Canadian publication. Keep it Canadian. (Hospital 
Administration and Construction - May issue) 


Miss L. Marie Young, Director of Nursing, Archer Memorial Hospital, 
Lamont, Alta. 


I like the generally good survey of the Canadian industrial scene. 
(Canadian Chemical Processing - June issue) 


J.D. Winfield, Electric Reduction Ca of Canada, 321 Davenport Road, 
Toronto, Ont. : 


I like the way the Canadian chemical market and processes are covered and 
analyzed. (Canadian Chemical Processing - June issue) 


Mr. Jean Laneuville, St. Lawrence Cement Co., P.O. Box 1156, Quebec,P.Q. 


I like this magazine because it deals with and keeps up to date with the 
processing industries in Canada. (Canadian Chemical Processing - June 
issue) 


K.G. Dunlop, Dominion Tar & Chemical Co. Ltd., Box 125, Station C, 
Hamilton, Ont. 


This magazine has become an excellent source of information regarding the 
Canadian as well as the U.S. chemical business. (Canadian Chemical 
Processing - June issue) 


Wm. A. MacWilliams, Western Chemicals Ltd., Box 730, Two Hills, Alta. 
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I like it. I find it compares favorably with McGraw-Hill's "Chemical Week" 
which is a reading must. However, your publication has the added advantage 
of its Canadian content. (Canadian Chemical Processing - June issue) 


J.K. Birdsall, Xzit Chemical Co. Ltd., 1685 Franklin St., Vancouver, B.C. 


Like the up to date information on chemical processing and chemicals as 
applied to Canadian industry. (Canadian Chemical Processing -June issue) 


W.Cramp, St. Lawrence Corp. Ltd., 840 Sun Life Building, Montreal, P.Q. 


I particularly like the news items relating to the Canadian chemical industry. 
(Canadian Chemical Processing - June issue) 


Dr. J.D. McGilvery, Electric Reduction Co., 321 Davenport Rd., Toronto,Ont. 


Like the Canadian slanted news and articles. (Canadian Chemical 
Processing - June issue) 


J.B. Frederick, Kimberly Clark Canada Ltd., Box 1254, Kapuskasing, Ont. 


I like the newsletter and many of the articles dealing with the chemical 
industry in Canada. (Canadian Chemical Processing - June issue) 


D.C. Kinley, Maintenance Superintendent, Shawinigan Chemicals Limited, 
Shawinigan, P.Q. 


The magazine is QUALITY. It is high-priced considering its size, but the 
quality does make up for this. It is done in Canadian terms, with intellect- 
ual "grass roots" character, so as readers we just don't have to ape "the 
giants of America" as depicted in Fortune. (EXECUTIVE - April issue) 


J.J. Stren, Secretary-Treasurer, Texpack Ltd., 69 Elgin Street, Brantford,Ont. 


One of the few magazines that is all Canadian which makes all articles 
interesting reading. (Petro Process Engineering - May issue) 


L. Chivers, Maintenance Foreman, Texas Gulf Sulphur Co., 7028 - 22nd A 
Street S.E., Calgary, Alta. 


Excellent coverage of the Canadian refining and petrochemical industry. 
(Petro Process Engineering - May issue) 


Maurice Alfille, Technologist, Shell Oil Co. of Canada, 22 Shellman Blvd., 
Toronto 10, Ont. 


I think that this is a wonderful publication. It deals with problems of Canada 
in the industry in general. (Petro Process Engineering - May issue) 


James A. Marsh, Plant Foreman, B.P. Refinery Canada Ltd., 550 Sherbrooke 
Street, Montreal, P.Q. 


A well set up magazine - particularly appreciate a general magazine of this 
nature slanted to Canadian conditions and problems. (Petro Process 
Engineering - May issue) 


W.G. Pethybridge, Enrg. Supervisor, Canadian Industries Ltd., Edmonton 
Works, P.O. Box 428, Edmonton, Alta. 
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Nice balance between engineering, processing, administration, etc. Like 
its Canadian flavor. (Petro Process Engineering - May issue) 


H.C. Spartguns, Chief Refinery Engineer, Husky Oil & Refining Ltd, ; 
815 - 6th Street S.w., Calgary, Alberta, 


Very good. Fills a real need for the Canadian gas industry. Would have 
read more if I had the time. (Petro Process Engineering - May issue) 


G.E. Drysdale, Plant Engineer, Imperial Oil Ltd., 1825 Mcintyre Street, 
Regina, Saskatchewan, 


I like the articles about the Canadian industry, such as new processes, 
new methods of testing and quality control, economic future of Canadian 
petrochemical industries and other pertinent information. (Petro Process 
Engineering - May issue) 


Wm. R. Feil, Chemist, Canadian OiInCo.aitdss Corunna, Ontario. 


Like Canadian approach and application. (Petro Process Engineering - 
May issue.) 


W.T. Bothwell, Technical Superintendent, Imperial Oil Ltd. 1. BOX LO" 
Regina, Saskatchewan, 


Like - It is Canadian. Articles have a particular local or Canadian slant 
with names and places we are familiar with, and let me state that after 26 
years on both sides of the line in petroleum, our skill and know-how in 
Canada is equal and perhaps better. (Petro Process Engineering - May 
issue) 


H.G. Bennett, Head-Metals Engineer, B-A Oil Co. Ltd., 800 Bay Street, 
Toronto, Ontario. 


Prefer your stories on: Canadian companies. Their problems, their 
Successes, etc. (EXECUTIVE - May issue) ‘ 


A.P. Clark, Director of sales, The Procter & Gamble Co. of Canada Etdis, 


1320 Yonge Street, Toronto, Ontario. 
4 


I do like the general layout and content of your magazine - it fills a 
Canadian need - however, do not let it deteriorate into a poor imitation 
of such U.S. publications as Business Week. (EXECUTIVE - May issue) 


S.W. Jones, Assistant Secretary-Treasurer, West Canadian Oil & Gas Itc 
505 - 8th Avenue S.W., Calgary, Alberta. 

I think it is an excellent publication, and froma practical point of view 

and application, superior to its U.S. counterpart. (EXECUTIVE - May issue) 
Major General H.A. Young, Deputy Minister, Department of Public Works, 
Ottawa, Ontario. 

An excellent publication. Articles of Canadian interest, well handled, 


(The Canadian Architect. March 1960 issue) 


J.A. Campbell, 12 Sheppard Street, Toronto, Ontario. 
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I like your magazine, The fully Canadian content is appreciated. Your 
magazine has turned out so well that I have dropped my U.S.A. subscrip- 
tions. Their American bally-hoo used to grit anyway. 

(The Canadian Architect. March 1960 issue) 


D.G. Hallford, Architect, 155 Jane Street, Toronto, Ontario. 


Your choice and presentation of articles and work are the best produced 
in Canada. (The Canadian Architect. March 1960 issue) 


John Stefuca, Architect, 271 Larch Street, Sudbury, Ontario, 


I like the fresh, solid, well presented approach. One of the very few well- 
done Canadian magazines, (The Canadian Architect. March 1960 issue) 


R. Cripps, Architect, 1216 Yonge Street, Toronto, Ontario, 


Your magazine is doing a fine job for Canadian architecture - keep it up. 
(The Canadian Architect, April 1960 issue) 


F.A. Dawson, 4463 Sherbrooke Street, Montreal, P.Q, 


You have, what I rate, the best Architectural magazine on this continent 
without doubt. So many are purely national propaganda outlets in this 
Architectural sphere unfortunately with little or no thought given to out- 
standing quality and completely ignoring typographical skills in presenta- 
tion (The Canadian Architect. April 1960 issue) 


William D. Anderson, Architect, 208 Mackey Building, Sudbury, Ontario. 


An excellent magazine, doing a very great service to architecture in 
Canada by raising controversial issues. (The Canadian Architect. April 
1960 issue) 


J.H. Acland, Assoc. Professor, School of Architecture, University of 
Toronto, Toronto, Ontario. 


A very progressive and non-commercial approach to subject suited to 
Canadian current thought. (The Canadian Architect. April 1960 issue) 


Concentrates on Canadian operations. (Petro Process Engineering. July 
1960 issue) 


R. Blakely, Horton Steel Works Ltd., Fort Erie, Ontario. 


I like your magazine for its "inside" information, condensed form in 
which you present it and its almost "local" character. (Petro Process 
Engineering. July 1960 issue) 


R.F. Jadodzinski, Canadian Oil Companies Ltd., 280 St. Vincent Street, 
Sarnia, Ontario. 


The best publication for my purpose at the present time is "Chemical 
Engineering". However, it is not a Canadian magazine, and does not 
recognize specific Canadian problems. While realizing the source and 
circulation problems inherent in any Canadian magazine, Petro Process 
Engineering has made a valiant and auspicious start. (Petro Process 
Engineering. July 1960 issue) 


George T. Harrap, Asst. Dept. Head, Union Carbide of Canada, 
336 Westgate Crescent, R.R. 1, Rosemere, P.Q. 
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Canada Lumberman helps to consolidate the whole Canadian industry of 
logging. (Canada Lumberman. May 1960 issue) 


John Heighill, Owner, R.R. 1, Nanoose Bay, Vancouver Island, B.C, 
Would like to see more on B.C, conditions, 

(Canada Lumberman. May 1960 issue) 

A.B. Anderson, Rayonier Canada Ltd., 1111 W. Georgia Street, Vancouver, 
Boer 


I enjoy your magazine. I feel that it fills a definite need for Canadian 
hospitals. (Hospital Administration and Construction. May 1960 issue) 


John K. Maynard, Royal Inland Hospital, Kamloops, B.C. 


Hospital Administration and Construction is the best magazine of its kind 
I've seen in Canada. Please continue to cover the news, (Hospital 
Administration and Construction. May 1960 issue) 


John E. Owen, John B, Parkin Assoc. , 1500 Don Mills Road, Don Mills, Ont. 


I appreciate the generally cross-cut articles giving space to nearly all parts 
of the Dominion in the hospital field. (Hospital Administration and 
Construction. May 1960 issue) 


J.H. Nickel, Herbert-Morse Union Hospital, Box 220, Herbert, Sask. 


I like it mainly because it is Canadian, and it is based on Canadian plants. 
(Canadian Woodworker. /pril 1960 issue) 


H.W. King, King Fixtures, 1503 Main Street West, Hamilton, Ontario. 
Electrical Contracting & Maintenance probably has more readable and 
worthwhile articles of any similar magazine available in Canada, 

(Electrical Contracting & Maintenance. August 1960 issue) 

Curtis M. Cotton, ‘Asst. Elec. Supt., Great Lakes Paper Co. Ltd. eEOnt 
William, Ontario. 

Dislike - predominance of technical articles derived from American sources, 
(Furniture & Furnishings, September 1960 issue) 

Mitchell N. Call, Roxton Mill & Chair Co., 22 Foster Square, Waterloo, P.Q, 
It is a Canadian magazine. Covers industry in a good general manner and 


still gives enough technical information and detail to be useful. 
(Canadian Chemical Processing. September 1960 issue) 


E. Crowder, Plant Manager, Northwest Nitro-Chemicals Ltd., 221 - 2nd 
Street S.W., Medicine Hat, Alberta. 


Devoted to Canadian rather than U.S. business. (Canadian Chemical 
Processing. September 1960 issue) 


F.H. Weston, Dev. Engr., Eldorado Mining & Refining Ltd., 215 John 
Street, Port Hope, Ontario. 
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80. We enjoy reading Retail Trade Notes and news of Canadian factories. 
American Notes and news of high styled shoes are of little interest to 


eit: us in average small towns. (Shoe and Leather Journal May 1960 
issue 


E.N. Underwood, Underwood Shoes, Thames Street, Ingersoll, Ontario. 


81. Your Journal is very interesting. I am not interested in American articles 
as they do not reflect on our styles in Halifax, (Shoe and Leather Journal 
May 1960 issue) 


Long's Shoes Co, Ltd., Sidney C. Jakin, Manager, 241 Gottingen Street, 
Halifax, N.S. 


82. Like the Canadian content, profile section, process newsletter, 
(Canadian Chemical Processing. September 1960 issue) 


oie Shepherd , Plant Supt., National Starch & Chemical Co. Canada Litas, 
2125 Remembrance Road, Lachine, P,Q. 


83. Like it because of its Canadian news and Canadian oriented articles, 
(Canadian Chemical Processing. September 1960 issue) 


J.A. Hood, Aluminum Laboratories Ltd., Box 6090, Montreal, P,Q, 


84, In my opinion it is the best Canadian magazine serving the metal industry. 
(Canadian Metalworking. September 1960 issue) 


G.E. Willey, General Sales Manager, Union Carbide Canada Ltd. F 
123 Eglinton Avenue East, Toronto, Ontario. 


85. Would like to see more information on light metal stampings, etc. with 
an aim to develop in Canada, the manufacture of parts and products which 
are now imported from the U.S. (Canadian Metalworking. September 1960 
issue) 


Gordon G. Curley, Houdaille Industries, Simcoe & Wolfe Streets, Oshawa, 
Ontario. 
} 
86. It is helpful and seems designed for Canadian small quantity production. 
(Canadian Metalworking. September 1960 issue) 
R. Fry, S.A. Armstrong Ltd., 1400 O'Connor Drive, Toronto, Ontario. 


87, Generally a well prepared and presented picture of the Canadian business 
scene, (EXECUTIVE. March 1960 issue) 


88. Would appreciate more "inside" stories on Canadian companies, 
(EXECUTIVE. April 1960 issue) 
A.T. Fairley, Jr., President, Dominion Steel & Coal Corp. Ltd.., P.O. 
Box 249, Montreal, P.Q. 

89. I believe your magazine serves a very important purpose on the Canadian 
engineering scene. (Canadian Consulting Engineer. February 1960 issue) 


E.J. Levy, De Leuw, Cather & Co. of Canada Ltd., 1491 Yonge Street, 
Toronto 7, Ontario. 
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I will take a few moments to go into the question, because this publica- 
tion is much needed and I think we would all like to see it nursed to its 
full potential growth. (Canadian Consulting Engineer, February issue) 


Robert J. Walker, 8418 - 107th Street, Edmonton, Alberta. 


In my opinion, the publication is the best of its kind printed in Canada. 
(Canadian Consulting Engineer, February 1960 issue) 


R.B. Gander, Montreal Engineering Co. Ltd., Box 250, Place D'Armes, 
Montreal, P.Q, 


I am pleased to see a magazine published in Canada which is directed 
towards those who practice consulting engineering. (Canadian 
Consulting Engineer. February 1960 issue) 


M.A. Thomas, M.A. Thomas Assoc., Rm. 206, 1178 West Pender Street, 
Vancouver, B.C. 


For the first while I didn't Pay any attention to it - now I give it some- 
thing more than passing interest. I am not sure why; it's good, but then 
there are a lot of other publications that are also good. Maybe it's 
because it is Canadian. (Canadian Consulting Engineer. February 1960 
issue) 


Paul M. Cook, Sub P.O, 36, Vancouver Wiss TtChe 

I believe this journal is serving and will serve an excellent purpose for 
consulting engineers in Canada. (Canadian Consulting Engineer. 
February 1960 issue) 

R.E. Wilkins, B.C. Engineering Co., 570 Dunsmuir Street, Vancouver, 
Be G 


This magazine seems to be an honest attempt to publish a Canadian 
magazine for our industry. (Canadian Consviting Engineer. February 
1960 issue) 


S.M. Burns, M.M. Dillon & Co. Ltd., 141 Maple Street, London, Ont. 


Canadian Consulting Engineer is easier reading than the U.S, equivalent. 


(Canadian Consulting Engineer, February 1960 issue) 

T.A. Crosier, Cronin, Kramm & Greenberg, 531 Marion Street, St, 
Boniface, Manitoba. 

Like the Canadian "viewpoint". (Canadian Consulting Engineer, February 
1960 issue) 


J.F. Hills, B.C. Engineering Co. Ltd., 570 Dunsmuir Street, Vancouver, 
}3h(Oz, 


The magazine's coverage of Canadian projects, problems, etc. is welcomed. 


(Electrical News & Engineering. September 1960 issue) 


Lloyd MacKinnon, P.Eng., Canadian General Electric Co. Ltd. 4 PADI 
Woodlawn Road West, Guelph, Ontario 
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Chiefly find it carries Canadian news and for this reason I like it. 
(Electrical News & Engineering. September 1960 issue) 


A.M. McLeod, R.H. Nichols Ltd., P.O, Box 500, Downsview, Ont. 


Would like more Canadian material. (Electrical News & Engineering. 
September 1960 issue) 


D.C. Moore, B.C. Engineering, Box 659, Abbotsford, B.C. 


I like the information on problems and solutions encountered by other 
electrical power distribution companies across Canada. American 
magazines seem to ignore Canadian companies and achievements. 
(Electrical News & Engineering. September 1960 issue) 


J.O. Dueckman, B.C. Electric Co. Ltd., 970 Burrard Street, Vancouver, 
BaGr 


We need to be continually reminded of Canadian achievements. 
(Electrical News & Engineering, September 1960) 


Robert A. Kerr, Northern Electric Co. Ltd., Wire & Cable Div. , BOX 
6122, Montreal, P.Q, 


General well organized and interesting magazine which provides good 
coverage of Canadian electrical scene. (Electrical News & Engineering. 
September 1960 issue) 


F.H. Duffy, Aluminum Co. of Canada Ltd., Shipshaw, P.Q. 


I read your magazine and enjoy it considerably. There are too few 
Canadian magazines on the market showing Canadian progress in the 
electrical field and I would regret to see this one discontinued. 
(Electrical News & Engineering. September 1960 issue) 


W.R. Foster, Toronto Hydro Electric Co., 14 Carlton Street, Toronto, 
Ontario. 


Like - it's Canadian - equipment and practices. (Electrical News & 


Engineering, September 1960 issue) 


C.K. Johnson, City of Calgary Electric System, Electric Bldg., 2808 
MacLeod Drive, Calgary, Alberta. 


Good coverage of the Canadian electrical industry, local developments 
and trends highlights. (Electrical News & Engineering. September 1960 
issue) 


C.Z. Monaghan, The City of Edmonton, Alberta. 
I find it very interesting especially I think because I get the Canadian 
picture described to me and what might be called the local news of the 


industry. (Electrical News & Engineering. September 1960 issue) 


W. Dowds, Ontario Hydro, 8 Strachan Avenue, Toronto, Ontario. 
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Like een content. (Electrical News & Engineering. September 1960 
issue 


R.V. Milne, Canadian Westinghouse Co. Ltd., 6th Avenue & Rose Street, 
Regina, Saskatchewan, 


Like Canadian topics and advertisements. (Electrical News & Engineering. 
September 1960 issue) 


H. Turley, H.E.P.C. Ontario, 495 Richmond Road, Ottawa, Ontario. 


I like your publication because it carries Canadian news, in contrast 
to too much U.S.A. news (Electrical News & Engineering. September 
1960 issue) 


J.L. Keilland, Shawinigan Enrg. Co., 625 Belmont Street, Montreal, P.Q, 


I like Electrical News & Engineering because it is Canadian and its 
contents are of direct interest. (Electrical News & Engineering. September 
1960 issue) 


Denis J. Parkinson, Canadian General Electric Co. Ltd., Guelph, Ont. 


Like - Canadian for Canadians. (Electrical Contracting & Maintenance. 
October 1960 issue) 


J.W. Lee, Ontario Hydro Elec. Comm. of Ontario, 590 Shaw Street, North 
Bay, Ontario. 


Mainly interested in Canadian views and interpretations about traffic 
matters. (Canadian Transportation. October 1960 issue) 


N.R. McLeod, C.M. & S. Co. of Canada Ltd., 1230 - 10th Avenue, 
Calgary, Alberta, 


Good coverage of Canadian problems and subjects. (Canadian 
Transportation. October 1960 issue) 


D.A. Slack, Canadian National Railways, Moncton, N.B. 


More significance should be placed on Canadian stores and articles as 
opposed to American, (Engineering and Contract Record. July 1960 
issue) 


R.R. Carwardine, P.Eng., G.A. Crain & Sons Ltd., 555 Cambridge St., 
Ottawa, Ontario. 
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APPENDIX 5 


Comments from readers comparing the quality of Canadian magazines vs 


American magazines, 


J think it is an excellent publication, and from a practical point of view 
and application, superior to its U.S. counterpart, (EXECUTIVE - May 
1960 issue) 


Major General H.A. Young, Deputy Minister, Federal Government, 
Department of Public Works, Ottawa, Ontario, 


I like the Canadian atmosphere in your magazine. Most petroleum 
publications are predominantly U.S. as far as statistics and comparisons 
are concerned. (Petro Process Engineering - July 1960 issue) 


C.F. William, Manager, Marketing Administration Services, Shell Oil Co. 
of Canada Ltd., 505 University Avenue, Toronto, Ontario. 


This magazine has become an excellent source of information regarding the 
Canadian as well as the U.S. Chemical business, (Canadian Chemical 
Processing - June 1960 issue) 


Wm. A. McWilliams, Western Chemicals Ltd., Box 730, Two Hills, Alberta. 


I like it. I find it compares favorably with McGraw-Hill's "Chemical Week" 
which is a reading must. However, your publication has the added advantage 
of its Canadian content. (Canadian Chemical Processing - June 1960 issue) 


J.K. Birdsall, Xzit Chemical Co. Ltd., 1685 Franklin St., Vancouver, B.C. 


The magazine is QUALITY. It is high-priced considering its size, but the 
quality does make up for this. It is done in Canadian terms, with 
intellectual "grass roots" character, so as readers we just don't have to 
ape the "giants of America" as depicted in Fortune. (EXECUTIVE - April 
1960 issue) 


J.J. Stren, Secretary-Treasurer, Texpack Ltd., 69 Elgin St., Brantford, 
Ontario. 


I like your magazine. The fully Canadian content is appreciated. Your 
magazine has turned out so well that I have dropped my U.S.A. subscrip- 
tions. Their American bally-hoo used to grit anyway. (The Canadian 
Architect - March 1960 issue) 


D.G. Hallford, Architect, 155 Jane Street, Toronto, Ontario. 


You have, what I rate, the best architectural magazine on this continent 
without doubt. So many are purely national propaganda outlets in this 
architectural sphere unfortunately with little or no. thought given to out- 
standing quality and completely ignoring typographical skills in presentation. 
(The Canadian Architect - April 1960 issue) 


Wm. D. Anderson, Architect, 208 Mackey Bldg., Sudbury, Ontario. 
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The best publication for my purpose at the present time is "Chemicai 
Engineering". However, it is not a Canadian magazine, and does not 
recognize specific Canadian problems, While realizing the source and 
circulation problems inherent in any Canadian magazine, Petro Process 
Engineering has made a valiant and auspicious start, (Petro Process 
Engineering ~ July 1960 issue) 


George T. Harrap, Assistant Dept. Head, Union Carbide of Canada, 336 
Westgate Crescent, R.R. 1, Rosemere, P.Q, 


Your journal is very interesting. I am not interested in American articles 
as they do not reflect on our styles in Halifax. (Shoe and Leather Journal - 
May 1960 issue) 


Longs Shoes Co. Ltd., Sidney C. Jakin, Manager, 241 Gottingen St., 
Halifax, N.S. 


I particularly like the Canadian "flavour" of the articles, Too many books 
and magazines are published in the U.S.A. We area separate nation and 
we require articles written with our own laws and customs in mind, 
(EXECUTIVE - April 1960 issue) 


Anonymous. 

Canadian Consulting Engineer is easier reading than the U.S. equivalant. 
(Canadian Consulting Engineer - February 1960 issue) 

T.A. Crosier, Cronin Kramm & Greenberg, 531 Marion Street, St. Boniface, 


Manitoba. 


I like the information on problems and solutions encountered by other 
electrical power distribution companies across Canada. American magazines 
seem to ignore Canadian companies and achievements. (Electrical News & 
Engineering - September 1960 issue) 


f.O. Dueckman, B.C. Electric Co. Ltd,, 970 Burrard St., Vancouver 1, B.C. 


I believe generally that the Canadian Woodworker has better articles in it 
of interest to my business than the American gounterpart. 


(Canadian Woodworker - April 1960 issue) 
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ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO Daly 


COMMISSIONER JOHNSTON: Mr. Daly, you were 
talking about association publications, and the 
matter of taxation. What about Canadian Business of 
the Canadian Chamber of Commerce? 

MR. DALY: That is one of the publications 
which is included in the $1,500,000 of revenue, 

COMMISSIONER JOHNSTON: It would not pay any 
eorporation tax, would it? 

MR, DALY: Unless they make some voluntary 
donation which I know nothing about. 

COMMISSIONER JOHNSTON: And it is competing 
with a lot of other magazines? 

MR. DALY: As a member of the Canadian 
Chamber of Commerce and having available to us the 
annual financial statements, there is no record of 
any payment of corporation tax. The annual revenues 
of that publication are approximately $400,000. 

COMMISSIONER JOHNSTON: I think in Time's 
presentation at Ottawa it was said -- and I haven't 
the brief here -- that their cost of getting business 
in Canada was approximately double what it was in the 
States: do you remember that -- I think you were in 
the room? 

MR. DALY: Iwas in ther room;+butidwdon'G 
remember the exact figure. 

COMMISSIONER JOHNSTON: But it was more? 

MR. DALY: It was more, yes. 

COMMISSIONER JOHNSTON: And you suggest they 


are able to spend more because they have a much lower 
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editorial cost per page? 

MR; DALYs\, Thateis:quite:true, << think ast 
is fairly well known in the business that the Time 
people have fairly liberal entertainment budgets, and 
Chey do quite a bit of promotion and agency work, 

It is very good and effectively produced material. I 
think the economics of the matter are that the savings 
in the editorial costs permit these additional expendi- 
tures. Certainly, we could do a great deal more if we 
had similar editorial costs. 

COMMISSIONER JOHNSTON: I am going to ask that 
Time produce for us when it next comes before us 
samples of their promotional material in Canada. 

MR. DALY: It should also be remembered that 
the costs of soliciting advertising are greater in most 
fields in Canada than the United States by the inherent 
nature of our country. There are not as great a con- 
centration of people or agencies or advertisers at any 
one point. We have to spread ourselves much more thinly 
to reach our potential people, and this is true in 
the circulation field also. 

COMMISSIONER JOHNSTON: You heard this morning 
some criticism or implied criticism of the controlled 
circulation: that is something relatively new -- thirty 
years? 

MR. DALY: Pardon? 

COMMISSIONER JOHNSTON: Is it thirty years 


old, that system of distribution? 


MR. DALY: I believe it predates World War II, 
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2 but its Beneral acceptanc€, I think, oe wed World War 


ee, 


BE tasety | i the businessnpaper field. (I think it 

4| originated in Germany actually in the i but’ in 

5 any event one quite old -- certainly eniney years, 

6 at least. American publications are going te LG. 

7 Contrary to what we heard this morning, I believe 

8 some British publishers are embarking on dcateoriee 
\ 

9 circulation, and again it is certainly not generally 

10] understood, particularly in areas where "paiat is 

41} still the rule, as in the consumer field. It is not a 

12 give away technique. It is carefully audited, ‘and ic 


( 
13 think the audit requirements are more than the ‘audit 


14 of circulation. We refund money every day to crea 

15 who are not eligible recipients. We also solicit sub- 
16 secribers from within the controlled circulation technique 
17 We don't solicit them on the basis they won't receive 

18 the magazine, but on the basis their payment will enable 
19 us to do a better editorial job. In our own company 

20 we make a good substantial profit on subscriptions 

21]| which does not happen to many people who are operating 
Z2 a paid magazine technique. All their revenue goes to- 
23|| gether. 

24 COMMISSIONER JOHNSTON: You surely have me 

25 confused now. How can you get a subscription revenue 

26|| when you haven't any paid subscribers? 

27 MR. DALY: Oh, we have within the controlled 
28|| circulation group. For example, we have two thousand 
29 ee Canada, and our magazine goes to them, 


30! and of those architects nearly half of them subscribe 
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to the magazine even though they know they would receive 
it in any event, and we ‘never threatehcthem with! eutting 
them off. The reason, I think, is the belief of those 
people that they wish to make a contribution to 
developing a good Canadian magazine in their field. 

They judge the quality of the magazine. They know 

their subscription money goes into that quality. We 
don't have any field force; all our subscriptionsselling 
is by mail. 

COMMISSIONER JOHNSTON: And you have no bad 
debts either? 

MR. DALY: That is right, 

COMMISSIONER JOHNSTON: Don't the architects 
produce a magazine of their own? 

MR. DALY: The Royal Architectural Institute 
of Canada produces The Journal of the Royal Architectural 
Institute of Canada. 

COMMISSIONER JOHNSTON: What is the theory of 
the controlled circulation as opposed to solicitation 
for subscriptions? 

- DALY: The theory is that, supposing you 
were going to start a magazine for doctors in this 
country, and there are twenty-five thousand doctors: 
you: can deliver to the advertisers who wish to reach 
doctors all that market. It has been implied that the 
magazine would not be read if they received it free 
or under the controlled circulation technique. We 
haven't found any evidence, neither have the Americans, 


of that. The independent research studies show no 
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Significant difference in readership between the two. 
The alternative would be to seek subscriptions from 
those doctors over a period of time and gradually 
build up a circulation, Experience in the business in 
many countries indicates that of these twenty-five 
thousand your best magazine might get ten thousand or 
twelve thousand. You never deliver more than half the 
market. The question is, are these ten or twelve 
thousand better people from the advertiser's point of 
view than the other ten or twelve thousand who would 
not subscribe. Research studies arm paid magazines 
show a fair number of people who are paying ry for tit rand 
het ;Peading it: about«ten perecent ofetheytovalieiso, 
the advertisers buy the idea that you give them the 
total market and prove readership. 

COMMISSIONER JOHNSTON: What percentage of 
readership would you get? 

MR. DALY: It varies from field to field and 
article to article. The reader report studies show 
some articles will rate readership as high as seventy 
or eighty per cent. The technique of studying it shows 

"thorough reading and read into. So, it varies again. 
The number of thorough readers is less, of course. In 
the architectural field, for instance, an architect 
who is designing hospitals may read an article on 
hospitals very thoroughly, where another architect would 
read something else. But,there is a constant readership 
pattern showing high readership of the good quality 


audited business magazines. Some articles go up as high 


aI) 
i 7 ty! 
Pint eon ear 


aa 
we 1 if 


1 


ot ‘ted suits, eran baton: hie “fran 
| “aeons 10 noo goods in ah nondaaan sa) : 


+o siyou areas oer aut mot baits mer 
ine a ih i i 
“conteegse ‘tieg, oe eau ie feos ‘a 
sie at 40 ania ote om ator to bias | 


nay esp 
any 


4s sparen 39g sed: mor eit , mmotgea 
tg, a0, i 


beim anatt cr bres worst eoltny, a eA a ae ne 


| Wotle berbscte gxoges naka et oot sokokaae 


Pa ees ante 
eaaoven &e. aga as tele natin, pve | ae ant i ones . 
tea 


; | ewoste 22 aobybute to euptesios? a tone: oats 


ii . oe pat™ 
7 


() stuhege aetnay 2h) aga Joann, baer ‘hiss ‘enti 


“a ypewen| ne waeat Bh sseheet 9 


eget ss i vata ponedant 409 ate ri 


ise elaigss his ‘heer est ‘efettaiod 3 ie 


f 


bho, “gnetimons gobtonm oer Deer: 


ANGUS, STONEHOUSE & Co. LTD. 60 
TORONTO, ONTARIO Daly 


as seventy to eighty per cent, and some are down very 
low. 

COMMISSIONER JOHNSTON: You will recall some 
discussion initiated by me, I think, about the old 
Canadian Magazine, and it was Suggested you may be able 
to give us some further information. I don't know 
whether there is very much additional information 
excepting if you can tell us how much the old company 
lost? 

MR, DALY: I went in and dug out the figures 
because of your request and added this paragraph. We 
lost approximately half a million dollars from 1926 
to 1937, as we state here. The new company carried 
on until April 1939 for about fifteen or sixteen months. 
I think the last issue of Canadian Magazine was April 
1939 

COMMISSIONER JOHNSTON: You have no knowledge 
of how much they lost? 

MR. DALY: I have some knowledge. I know 
Major Maclean put in additional money, and I think with 
everybody dead noWee.. 

COMMISSIONER JOHNSTON: Except those present. 

MR. DALY: Well, with everybody dead who put 
money into it -- put it that way: that an old secret 
may be let out, and his brother Colonel Maclean advanced 
$60,000 during that period which went down the drain 
also, and Mr. Nash put a little money in. I don't know 
the totals, but I guess another $100,000 might have 


gone down. One thing that should be mentioned is that 
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the new company paid one hundred cents in the dollar -- 
the men concerned put enough money in to pay off all 
the obligations of the company, even though they could 
have put the company into bankruptcy. 

COMMISSIONER JOHNSTON: What has always 
interested me has been it seemed that the magazine under 
the editorship. of Joseph Lister Rutledge encouraged 
young writers, and he sought to teach and guide them, 
and J think it was a tradegy that that magazine didn't 
continue. However, that is all the information you 
have? 

MR. DALY: The files on the magazine are. in 
our office, and I would agree with you from looking 
at ald copies they certainly gave a great deal of 
encouragement to young writers, and especially fiction 
writers, at that time. 

COMMISSIONER JOHNSTON: When was it started? 

MR. DALY: I don't know, 

COMMISSIONER JOHNSTON: Way back? 

MR. DALY: Yes, I think around 1900, but I 
think it changed names as many of them did. 

COMMISSIONER BEAUBIEN: On Page 3, Paragraph 
6, of your brief you list (a) and (b) as factors con- 
tributing to the present health and success of the 
Canadian Business Press: the hunger of Canadians in 
business, industries, and the professions for information 
and education dealing specifically with Canadian problems 
and the fact that Canadian business publishers have > 


wrought a veritible revolution in the editorial quality 
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of Canadian trade and professional publications in the 
past twenty years. Do you not think this is avbuiit 
in protection that to a large degree may offset the 
competitive advantage of foreign publications? 

MR. DALY: I think it is our first line on 
defence, as I have tried to POLnC ous, UIP think itis 
our first line of defence and a thing we must concentrate 
on. However, there is a certain point, I believe, at 
which Canadian publications by split-run techiques, 
and so on, would materially reduce our revenues to 
that point where we could not carry out this editorial 
program anymore. We must have advertising revenue 
to employ the best editors and pay good salaries, and 
so on. 

COMMISSIONER BEAUBIEN: In Appendix A you 
list your magazines by name and when they were founded -- 
the first one in 1880. Now, let us skip to 1954: from 
1954 up to 1959, during that period of time you brought 
out on the average over one magazine a year and you 
have held onto those magazines for quite a period of 
years. Do you not think that indicates a pretty 
healthy state of economics as far as you are concerned? 

MR. DALY: It does indleate we have built 
up the resources to launch new magazines. The launching 
of a monthly trade magazine in Canada today of average 
circulation means a loss ‘of’ $60,000 to $100,000 in the 
first year, and probably, even if the magazine is 
successful, a loss of $50,000 to $60,000 in the second 


year, and by the third or fourth year you should be 
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breaking even if you have picked a good field and one 
that is reasonably successful. On the other hand, 
this does not list the Magazines we have tried and ~ 
which have not been Successful, nor the magazines we 
have sold over this period of time. We are still 
optimistic about the role and possibilities of trade 
magazines in the Canadian economy -- ones that will do 
a proper Canadian job. That is why we have launched 
these in fields which were either not previously served 
by a publication, or by an association publication 
only. 

COMMISSIONER BEAUBIEN: There is something I 
don't quite understand, and that is, an individual 
like myself, for instance, not being able to subscribe 
s one of your magazines, even if I am not a member of 
the profession. For instance, I am not an architect -- 
I am an engineer -- and I couldn't subscribe to one 
of your magazines about architecture? 

MR. DALY: Not unless they had a category of 
engineering recipients. 

COMMISSIONER BEAUBIEN: What is the reasoning 
behind that? 

MR. DALY: Well, our subscription rates in 
Canada are $6 a year. Abroad they are $25 a year, and 
we get a lot of revenue from abroad including the 
Soviet Union and Red China. Sometimes they appreciate 
Canadian technical magazines more than the Canadians. 
But, $6 a year does not pay the cost of printing the 


magazines, and over-run; it does not pay the cost of 
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malling it, or the accounting procedures and invoicing, 
and so on. The recipients are vchosen. becausevthey 
are potential customers of the advertisers in that 
field. To deliver to the advertisers the most tailored 
and most closely focussed market, it is required that 


we concentrate on selected recipients. 
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If we -- for instance, housewives want 
to buy the Canadian Architect for house plans 
or something of that wei for $6 @.year_- and 
in a little while we have a totally diffused 
Situation where we cannot sell to the advertiser 
as being focused and giving him the readership of 
this very important group of architects. Some 
houses in the United States, some of the architectural 
magazes sell to non-eligible recipients at a much 
higher subcsription rate. They sell at $600 a year 
to architects and something like $25 a year to 
others. Possibly we should be doing that and we 
might if we get the demand. | 

THE CHAIRMAN: I have no questions but 
I have one comment. Just to satisfy my own 
curiosity, among the testimonials which you gave and 
which you quoted fram there is one from Mr. Cc. F. 
Williams manager of the Shetl Oil Company of canada 
Limited and he says ‘I like the Canadian atmoshpere 
in your magazine". This morning I picked up the 
latest edition of Marketing and the first item 
says, ‘Shell ads for 1961 switch to dailies". Now, 
I think they have made a very sensible Scien for 
the operation of Shell but what interests me is to 
know just what control Mr. C. F. Williams has over 
his own marketing administration. The item says; 

"Shell Oil in Canada like shell in the 


"U.S. will switch next year to a dayly 
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"newspaper campaign. About $1,500,000.00 
"will be spent to explain the story of Shedl 
"products instead of a previous multi-media 
"campaign to establish a friendly image 
"for Shell. 
"The Canadian campaign won't duplicate 
"the U.S. ads says Andrew Kershaw, managing 
"director of Ogilvy, Benson and Mather 
"(Canada) Limited, although the same 
"agency handles the U. S. Shell account." 
Apparently the advertising of these people 
of Shell is not determined at all in Canada. Seemingly 
according to this it is determined by Mr. Andrew 
Kershaw and Ogilvy, Benson and Mather who are pretty 
powerful people, I am sure. This is the thing that it 
seems to me we run up against all the time in these 
decisions for Canadian companies with respect to 
their advertising being taken not here but in 
offices in New York city on madison Avenue. I will 
not say anymore about that. There was another 
interesting item in Marketing and when Mr, james 
returns to Ottawa in the new year we will ask him 
about this. This is a full page ad saying that 
96 new advertisers joined macLean's during 1960. 
That is all, thank you very much. 
MR. DALY: May + add a word? Tnis problem 
you have mentioned is also of particular interest 
to us and if we did not have our new found connection 


I would be even more worried about them going into 
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1 
2 dailies. wWe find also that many Canadian 
3 subsidiaries, their advertising policies if not 
4 dictated: are strongly influenced by the policies 
5 of the American parent company and this is just as 
6 difficult in our field. 
7 One thing we do find is that in general 
8 after these people have gone to one medium exclusively 
9 for their advertising they come back to a more 
10 balanced diet at some later date. 
11 THE CHAIRMAN: You mean they leave the 
42 newspapers for a more balanced diet? You have 
13 lost: your, case eompletely. el, . 
14 COMMISSIONER JOHNSTON: At page 11 in your 
15 brief you suggest that 75% original Canadian 
16 editorial content. Are not Canadian publications 
17 already producing magazines with 75% or more 
18 Canadian content? 
19 MR, DALY: Yes. We are particularly 
20 referring here to the problem of the so-called 
21 Canadian editions and split runs. We believe that 
22 if Time, Reutarcanacs which takes about $1,000,000.00 


of its $4,000,000.00 revenue from the so-called 
business sections of papers were to have 75% 
| Or more Canadian content it would put us on a more 
€qual competitive :footing. 
COMMISSIONER JOHNSTON: First of all, having 
made this recommendation, should you not produce 


a definition as to what is Canadian content? 
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MR. DALY: We will be glad to do so 
for your supplemental hearings. 

COMMISSIONER JOHNSTON: Are you sure you 
can do it? 

MR. DALY: Well, it has been done in 
T.V. and -- 

COMMISSIONER JOHNSTON: I do not know how 
they do it on T.V. but it is not going to be an 
easy thing to define. The other point [I wish 
to make is that I hope we do not get magazines 
in this country, Canadian magazines thathave 
nothing but Canadian content because I like to 
read about ea a. I do not want all our 
information in foreign affairs to be filtered 
through New York. 

MR. DALY: I quite agree and we thought 
the 75% leaves a little leeway for outstanding 
contributions from other countries. You must 
remember Canadians are reading in great numbers 
the professional magazines from thes other companies 
directly that does not require Canadian magazines 
to keep as many international bureau men in 
Washington and London as if there were not this 
tremendous readership of Canadian magazines. 

COMMISSIONER JOHNSTON: Have you 
available the expenditures of various advertisers 
in trade papers? 

MR. DALY: Yes, there is a service called 


Elliott Haines Service which published those figures 
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This has only relatively recently been established. 
The total expenditures in trade and professional 
papers is in the neighborhood of $30,000,000.00 a 
year in Canada at the present time. 

COMMISSIONER JOHNSTON: We had a represent - 
ative of the advertising agencies who told us he 
did not know how to get such figures so perhaps 
you will get in touch with him and tell hin. 

MR, DALY: We will be glad to have Elliott 
Haynes sell him a subscription. 

THE CHAIRMAN: Thank you very much. We 


will have a five minute recess now. 


---Short recess. 
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SUBMISSION OF THE ONTARIO FEDERATION OF PRINTING 
TRADES UNIONS | 


APPEARANCES; 


MR. H. A, TOMKINSON, President 


MR. G. MacMILLAN, Secretary Treasurer. 


i 


MR. TOMKINSON: Mr. Chairman, we are 
also accompanied today by representatives from the 
Toronto Photo Engravers Union, the Electro Typers 
and Stereo ,Typers Union, the Brotherhood of Book- 
binders and the Toronto Typographical Union and 
the Toronto Mailers Union. | 

The ontario Federation of Printing ’ 
Trades Union represents the vast majority of the 
Printing Trades craftsmen in the Province. With the 
exception of the Amalgamated Lithographers of America, 
all of the craft unions in the Graphic Arts are 
affiliated with it, and it is the only organization 
representative of the crafts in the printing 
industry in the Province of Ontario. 

The Yntario Federation of Printing 
Trades Unions welcomes the opportunity to draw to 
the attention of the Royal Commission, a situation 
which we believe to be not only detrimental, but 
places the printing industry in an unfair position 
with respect to other industries in this country. 

In the Dominion of Canada the postage rate 


is 2¢ per copy for second class matter. In the United 
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States, the same matter can be mailed to any address 
in Canada for less than the canadian postal rate. 
It follows that if no caritt is imposed on printed 
material entering this country from the United 
States of American, then a printer or publisher 
could have his printed work done outside of this « 
country and mailed to any point in Canada at a 
cheaper rate. This, in the opinion of the Ontario 
Federation is a situation that makes it most 
attractive for a Canadian buyer of printed material 
to have the work done in the United States and mailed 
to this country. 

The case of one printing house can be 
cited, in which a magazine was published in Canada 
for Canadian readers for a period of 15 years. with 
the incentive of cheaper postal rates, this Canadian 
publication is now printed in the United States 
and mailed to its Canadian readers. 

The Ontario Federation respectfully 
submits to the Royal Commission the peculiarity 
of the situation, wherein it would be more 
profitable for Canadian printing to be done in the 
United States of America and mailed to Canadian 
readers. 

The Ontario Federation respectfully 
suggest that in addition to the problem of postage 


rates, the balance of import over export of 


printed material between Canada and the United 
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states is most one sided. In the following 
quotations from the Dominion Bureau of Statistics 
and the United states Department of Commerce for 
the year 1959, the balance between imports and 
exports in terms of dollars, of printed material 
is clearly shown. 
Printeal material exported from Canada to the U.S.A. 
$3,913 .690.00 
Printed material imported from U.S.A. to Canada 
$87,371, 013.00 
The statistical figures obtained from the 
United Kingdom Trade Commission and consulate 
General éf France for the same year do not indicate 


any such balance. 


Export of Printed Material Imports 
to all countries 
United Kingdon $72,744.718.00 $19,060, 318.00 
France 41, 708,386.00 30,269,128 .00 


A perusal of the comparisons shown above 
must be some indication of the unfortunate position 
of the Canadian printer. 

The Ontario pedeuatien of Printing Trades 
Unions respectfully suggests to the Royal Commission 
on Ppublcations that the Candian printer should 
have every opportunity to compete, as far as 
possible, on an equal basis with other countries 
for printed material that emanates from Canada and 
intended for Candian consumption. We respectfully 


urge the Royal Commission to do everything within its 


o: aa 


sentwos £03 pepe: 
| ae a 


— golcetvede ae veers wai 

: € A Vie 

“ay sorennGgd te omen wodese SP 
i 


baa strand maar ed. soins ‘ed? F ROL 
| ay EL, Nore: 
a; ected ‘fe Peta ni ett witat te pre 
7 RE a. hs rua ens is 's 
| acta 
tae oid of ehenad sont be to a8, rained wed ted we 
} Hip’ 9 ' * at Lit sy Hy ae) ae Peet LAN 
ae ee aN . aay Aa i bila, we! CO nM) ca 
: : wf re O@a ie “ ms " Ge ‘ i , | } i | Mt mi t ra ; oh x . 4 r, 7 Uy ni i : Ae ‘ 
\ p \ Py ul i a a 7 sf - re 
wee) tt! NS eT bai a agit texteden boaatet: i. 
at, Puen, if eae “t, “ | 5 
SEWED, peer se) erik i PU MM Hie Lye: Sone 
; ) OD ee tk eee ya a | Wy, WAR F ° wi mt Ma a Maa wie i iY 
re ghad *cageas ye “bent belehaia oe" eaga fap sadakteoe og ef | ra»! 
pam, a rt! 
; ey | 
x 0 Sg pda bak) bam holt ay bere? bent soogar posta 
te haan Heal ath nme, anim fi “ile 4 ef ® omer, mo tween? 4 
aes , i 
% y Wey if ? 
| aa _poaatsa, owe, Cal 
. aCe, ae bn eink RS ahanet a soc 
hl dey “i ; ; 4 re port davies: Pe es Re 22) ; 
i } oi) mnie h P 
a4 
1 ay Ase en glen fy ‘0/1 aN sant scognlat betta 
UO. BRD wees | ae Mee le ne ay a | eae 
’ 4 , Psa) BNE ale on. ean oe 
| 4 ee” Reet: BEAR GIS ante tia - exoued | a iy mi ne ie ||: 
i: 1 fy i Magny | Se ad eer! Rint) vr] iii I * a le woh aot r be x ome S a ieon ¥ be ' 
NAN saat natbons® aa? t0! 
ve a ay al Ms fa Hn 
a, iy } : ‘ BO re i 
a pehant so kien 2h Mele my dielndl ‘open ent i j + 
‘ a WY, + ive 
i 0 
pee 


fue heed ‘ego roo wena eesaningean, enotii 


Cae 
DL “Ose £49 es st *: e sai sot taoeie 30 ip i ii 
f vor an ie Z 


fet ee mens j 08 Pearson, Ramee oad | 


—_— = 
Eh 
< 


wig tre Oy | ‘THet -fel CR i nbwnd tsi ae ao. * ee iu 
a nN ii tee ‘ ay 1 
ae x08 i 


bre ebeany goer t ee Yano tena Aateedan, et 


ee ee ro Seren, 2 nazonae 


“ee mtn tn ‘eat ecove wb. ' 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO 


- 73 - 
term of reference to aid the Ontario Federation in 
this objective, 

All of which is submitted by The Ontario 
Federation of Printing Trades Unions. 
COMMISSIONER JOHNSTON: Mr. Tomkinson, 
IT come from a printing family so 1 am very 
Sympathetic to the matter of competition particularly 
from the United states. I have always thought that 
it had to do mainly with the difference in the cost 
of the physical production of the printing. You now 
bring toour attention, and 1 think it has come up 
before but it is well to have it emphasised, that ther 
is a difference in the postal rates working to the 
disadvantage of Canadian printers. 
MR. TOMKINSON: That is true, sir. 
COMMISSIONER JOHNSTON: Have you any idea 
whether such a thing could be corrected before 
the next meeting of the International Postal Union? 
I do not think that meeting comes along until 1962. 
MR, TOMKINSON: Well, under the circumstances 
at the present time I doubt very much whether anything 
could be done but our recommendation is that something 
Should be done when that meeting takes place on the 
postal regulations between the two countries. 
COMMISSIONER JOHNSTON: In other words, 
you might construe this presentation of yours today 
as notice to the negotiaters the next time? 
MR, TOMKINSON: We would like to have it 


noted as such. 
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COMMISSIONER JOHNSTON: Are you willing 

or would you be prepared to tell us what this 

publication is that is printed in the United 

States for distribution to Canadian readers? 
MR. TOMKINSON: Yes sir. I have a letter 

that was sent to Mr. Thomas Osborne last year 

who was then the president of the Federation if 

I might just read it; 
"Dear Toms 
Attached is a copy of a letter from Mr. 
Robert Watt of Livingstone Press that 
indicates one effect of the recent Uses 
postal changes designed to encourage the 
export of U.S.printing. This has achieved 
the added result of taking printing from 
Canada to the U.S, 
I should point out first that Mr. Watt 
has confirmed one error in his letter. 
Where he cites a saving of 15/l6ths of a cen 
he means 15/8ths - that is, 1 and 7/8ths. 
The new U.S. international minimum second 
class rate of 1/8th of a cent per copy 
applies, whereas the Canadian rate is 2 cent 
per copy. 
This is a religious publication -- the 
magazine of the Evengelical Union of South 


America, maintained by U.S. and Canadian 


adherents, with offices in New Jersey 
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and in Toronto. gince 1940 or soon 
thereafter it has been printed by 
Livingstone Press and published in Toronto. 
It was a quarterly, recently began prod- 
ucing five copies per year, and has been 
planning to go on a six-time basis. Press 
mun is 12,000. 

Over the years, being a thrifty organization 
the Evangelical Union repeatedly compared 
prices, but always found nothing was to be 
saved by printing in the U.S. But, when the 
Summerfield announcement was made in 
November, these people found they could 
effect a substantial saving from their point 
of view by mailing in the U.S. They explaine 
their position to Mr, watt, and there are 

no hard feelings, but he does feel this is a 
specific case of work lost to >Canada as 

a result of the U.S. public policy. He does 
not want to embarrass his evengelical 
friends with publicity, but feels those 
concerned with trends in the industry should 
know of this development, This is why + 

pass the information along to you as 


president of OFPTU. 
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COMMISSIONER JOHNSTON: Is this magazine 
distributed exclusively in Canada or is it $onte-et4e 
distribution? 

MR. TOMKINSON: It is actually - it is called 
The Neglected Continent, pertaining to South América, 


THE CHAIRMAN: It is a missionary magazine, is 


MR. TOMKINSON: Yes. 

THE CHAIRMAN: Do you know what class of labour 
they use? Would they use union printers? 

MR. TOMKINSON: Yes, 

THE CHAIRMAN: They would? 

MR. TOMKINSON: Yes sir, 

THE CHATRMAN: Isn't it true that printers in 
the United States get a higher wage eine than printers in 
Canada? 

MR. TOMKINSON : I believe so, sir, 

THE CHAIRMAN: If they are using American 
printers would the postal rates make all that difference; 
that they could go over there and print a magazine in the 
United States and pay the higher rates, which I have 
always understood were roughly 20% to 25% more than in 
Canada? That is what the I.T.U. tells us, at all events, 
every year, 

COMMISSIONER JOHNSTON: Every half-year. 

THE CHAIRMAN: So, I just don't see this. I 
think this is a pretty small swallow which you have given 


us. 


MR. TOMKINSON: Well, Mr. Chairman, I can only 
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say that from data we have been able to gather, and it ha 
been a very difficult situation as far as we are concerne 
to try and get data for this Particular brief, and for 
some reason or other my information was - I could say was 
promised, but that is beside the point. I can't say for 
sure whether there is a publication in the United States 
for these people, so I doubt very much whether - there 

are only 12,000 copies printed here in Canada for Canadian 
distribution, 

COMMISSIONER JOHNSTON: For Canadian distribu- 
tion it is 12,000 for Canada? 

MR, TOMKINSON: Yes, 

COMMISSIONER JOHNSTON: So, that is a 12,000 
copy printing job that we no longer get? 

MR. TOMKINSON: That is right, sir. 

COMMISSIONER JOHNSTON: Could you give me the 
class of printing that we export to the United States? 
You say here in your brief that it is $3,900,000; what 
class are they? 

MR. TOMKINSON: I am sorry, sir, I haven't got 
that information with me. 

COMMISSIONER JOHNSTON: Now, I think you said 
that you have with you people from the Engravers! Union 
and the Lithographers! Union, and so on? 

MR. TOMKINSON: We are represented by the 
Engravers! Union, the Electrotypers' Union, the Stereo- 
typers'! Union and the Brotherhood of Bookbinders. 

THE CHAIRMAN: Are these International Unions? 


MR. TOMKINSON: Yes sir. 
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COMMISSIONER JOHNSTON: Is that a good thing? 

MR. TOMKINSON: I beg your pardon? 

COMMISSIONER JOHNSTON: Is that a good thing? 

MR. TOMKINSON: We feel it is, 

MR. R.J. McCORMACK: Mr. Chairman, could I take 
the stand with my colleagues? My name is R.J. MeCormack , 
I am President of the Toronto Typographical Union, and I 
would like to have an opportunity to try to answer some 
of the honourable gentlemen's questions. 

THE CHAIRMAN: How long will it take you? We 
are rushing against time and we have no submission from 
you. Are you associated with this brief? 

MR. MeCORMACK: Yes... 

THE CHAIRMAN: Certainly; go over there, then. 

MR, McCORMACK: I am interested in his question. 

THE CHAIRMAN: Which question were you interestep 
in? 

MR. MecCORMACK: I think, if I heard Mr. Johnaton 
correctly, that it was, "Do we consider International 
Unions a good thing?" 

THE CHAIRMAN: We are not going to get into a 
debate on that. I consider them a very good thing myself, 
I might say, but that is just my personal opinion. 

COMMISSIONER JOHNSTON: I think that that is 
outside our terms of reference, 

| THE CHAIRMAN: Absolutely, yes. Thank you very 


much for your presentation, gentlemen. 
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SUBMISSION OF BERTRAM TAYLOR RICHARDSON, 
_ EDITOR OF THE TORONTO TELEGRAM 


Appearance: Mr, B.T. Richardson 


THE CHATRMAN: Will you identify yourself, 


please? 


MR, RICHARDSON: My name is Bertram Taylor 


Richardson, I am editor of the Telegram, a daily news- 
paper in Toronto. 


Me. Chairman and Members of the Commission, I 


feel that I have arrived at the point at which practically 
everything has been said before this Commission, 

THE CHAIRMAN: I am sorry to interrupt you, 
but the brief has been submitted by the Telegram. Are 
you speaking as an individual or speaking for the Telegram 

MR. RICHARDSON: No, I was just about to 
explain that I am here in my private capacity, I suppose 
to the extent that anyone can disassociate his professio- 
nal career with his private status, and it is possible 
after hearing the editor that the Telegram wouldn't be 
before the Commission, but I am here in my private capa- 
city. I am a daily newspaper editor and I have some 
casual --- 

“um CHAIRMAN: We are glad to take you as you 
are. 

MR. RICHARDSON: I have seen Commissions, and 
this is really of no significance, but I am not associated 
with any magazine which is on the verge of bankruptcy, 
anything of that kind, and I can't speak really about the 


economics of the matter before this enquiry. 
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I am really here only because I am anxious to 
register a voice of dissent with some of the evidence 
which I have heard and read about and which, I conclude, 
has been predominant in the testimony before this enquiry, 
and because I have had some experience with Royal invita 
sion work myself, I feel an enquiry of this kind does 
tend to get mostly evidence from people whose interests 
are vested in the enquiry rather than the general public, 
and I would like to speak on a few of the basic issues 
there. 

On getting in touch with the Secretary of the 
Commission, I have discovered that you welcome written 
statements, and so I prepared one and submitted 15 copies, 
and I would like to follow along and read it. 

THE CHATRMAN: I would like you to read it. 

MR. RICHARDSON: If you want to take it as read, 
it is all right. 

THE CHAIRMAN: No, I wish you would read it, 
sir. 

MR. RICHARDSON: I should say, perhaps, also 
in a preliminary way, that any figures or statistics I 
use should be regarded with a great deal of suspicion; 
they are not Pee erate figures, or anything like that. 

This Deets scuu is concerned with, among other 
things, the freedom of ideas in Canada. I am sure the 
Commissioner accept as a basic proposition the contention 
that the health and variety of Canadian life require a 
free, continuous and unfettered flow of ideas. This 


involves a right to examine, adopt or reject ideas from 
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outside sources, whatever they may be. 


P.C, 1960-1270, which provided for the establishl- 
ment of the Royal Commission on Publications, indicates 
that the problem under study here is both economic and 
cultural. The Commissioners are asked to report on the 
present position of Canadian periodicals in view of, 
among other things, the competition of foreign magazines; 
and as well to make recommendations that would contribute 
to the further development of a "Canadian identity" throu 
a genuinely Canadian periodical preva. 

My appearance before the Commission is in my 
capacity as a private citizen, whose views are influenced 
by some Patty years of professional experience in news- 
paper work. I appear, therefore, both as a reader and as 
a professional journalist -- I. am also the proprietor of 
a@ public relations firm -- and, since your study is 


"s Ganadian identity", as a Canadian with 


concerned with 
a continuing interest over some years with Canadian 
affairs. 

To leave no doubt about my viewpoint on the 
terms of reference of this inquiry I would like to state 

: tics I regard any action by the Parliament of Canada, as 

a result of your report or recommendations, to establish 
a protective wall in any form or degree around the 
"“Ganadian identity" as wholly wrong and undesirable and 
likely to bring disastrous consequences to the Canadian 
people. 

Since I have some responsibility for the 


editorial comment that appears in the Telegram, I included 
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here two or three editorials relating to this enquiry 

which I would be glad to.read, I included them simply 
because I know the danger of public bodies not paying 

attention to newspapers, 

THE CHAIRMAN: I would like you to read them, 
airs 

MR. RICHARDSON: The first one is date 
November 15th, 1960, and it is entitled "Foreign Magazines!" 

"The O'Leary Royal Commission has plunged, with 
its public hearings this week, into a field of inquiry in 
Which measurements and yardsticks provide many answers 
Its task is to report to the Canadian Government on the 
competitive situation in the magazine industry, in which 
U.S. imports and Canadian editions of U.S. magazines have 
made heavy inroads in recent years. 

The Periodical Press Association, first witness 
to appear, showed that U.S. magazine circulation in Canada 
now outnumbers circulation of Canadian magazines by four 
to one. Back 1948, the ratio was two to one. 

The O'Leary Commission will no doubt give close 
attention to the economic aspect of this probiem. If 
public policy up to now has given an advantage to foreign 
enterprise, the advantage should be ended. 

But steps to equalize the costs of foreign 
suppliers of reading material cannot proceed far without 
running into other problems. Are Canadians any the worse 
or the better for reading U.S. material? As far as 
national consciousness is concerned, the answer is that 


Canadian national feeling has been growing steadily 
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during the time that Canadians have been devoting much 
time to U.S. magazines. Reading habits cannot be regulate 
by law, except at the risk of grave abuse of the cultural 
liberty of Canadians, 

A previous government sought to tax the Canadian 
advertising content of U.S. magazines, and the present 
Government properly cancelled the tax. Whether the tax 
was illegal is still to be determined. 

Proposals to "Canadianize" the reading matter 
favored by Canadians will be watched closely on both 
sides of the border. If the O'Leary Commission does 
nothing more than clarify the arguments, it will serve a 
good purpose," 

Then , there is another editorial dated November 
19th, 1960 and this is entitled "Royal Commission off 
Base": 

"The O'Leary Royal Commission on Publications, 
in its attacks on Time Magazine, goes far beyond the 
bounds of its investigation and tunnels at the very founda 
tion of press freedom in Canada. 

The Commission was set up to examine the plight 
or otherwise of Camadian magazines and periodicals, 
which claim they are being drained of potential advertisin 
revenues by unfair competition from Canadian editions of 
U.S. magazines. 

But the chairman, Grattan O'Leary, and a commis- 
sioner, George Johnston, have pursued a line of questio- 
ning and comment that clearly indicates they presume to 


hold court on the editorial integrity and judgment or 
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Time Magazine. 

From a distinguished néveadeerdan ti a former 
newspaperman, acting in an official capacity, this is 
strewing quicksand on the path of freedom of the press, 
Editorial integrity and Judgment are matters for the 
individual editor on the individual publication, respon- 
sible not to any official tribunal but to their readers 
among the general public. 

it is a sorry enough sight when Canadian Maza= 
zine publishers, cap-in-hand, parade to Ottawa for hand- 
outs. It Se: not improved by the Royal Commission condue-~ 
ting an apparent vendetta against one publication that 
happens to be published in the U.S." 

The next editorial is dated November 24th, 1960, 
and it is entitled "Publisher Speaks Up": 

"The appearance of Stuart Keate, publisher of 
the Victoria Times, before the O'Leary Royal Commission 
at its Vancouver hearings, is a refreshing development. 
Mr. Keate, as he explained, had experience in the periodi- 
eal field though he is now a newspaper publisher, He 
argued that Canadian magazines do not require outside aid 
or protection. 

Me. Keate is known for his interest in press 
freedom and the problems arising from government interven- 
tion in the printed word. He is a member of the Inter- 
American Press Association, and other groups. He expresse 
a@ point that should be jonetdeawe by the inquiry into 
Canadian magazines. Freedom in this field includes the 


freedom of advertisers to use the medium of their choice. 
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The main charge against some U.S. magazines is 
that they obtain advertising in Canada, to the detriment 
of Canadian publications. If protective action should be 
taken by the Canadian Government, there is no guarantee 
that the advertising involved would flow to Canadian Magsa~ 
Zines. The advertisers might choose to utilize Canadian 
newspapers or television or radio. 

If Canadian periodicals fail to compete, the 
reason must be sought in what the magazines offer to adver 
tisers in the form of aggressive publications, good mate- 
rial, better editing, and superior service. Action to 
control the magazine industry in any way is bound to run 
into this problem, 

The losers from limitations upon the freedom of 
competition would be both the Canadian readers and the 
Canadian advertisers." 

COMMISSIONER JOHNSTON: Wasn't there a fourth 
editorial? 

MR. RICHARDSON: There were perhaps several 
others that we have published since I prepared this brief. 
I would be glad to put them in and glad to read them here. 
I don't care one way or the other. 

THE CHAIRMAN: These three sufficiently state 
your opinion, though? 

MR, RICHARDSON: I think so. 

The question of the free circulation of ideas 
in Canada came before the Supreme Court of Canada in the 
Paredsan Alberta Press Act of 1938 and the judgment of 


that court, written by Chief Justice Sir Lyman Duff and 
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Mr, Justice Davis referred to the constitutional principle 

involved. The British North America Act, they wrote, 
contemplates a parliament working under the 
influence of public opinion and public dis- 
cussion. There can eetus controversy that 

such institutions derive their efficacy from 

the free discussion of public affairs, from 

criticism and answer and counter-criticiam, 
from attack upon policy and administration 

and defense and counter-attack: from the freest 

and fullest analysis and examination from every 

point of view of political proposals. 

In the sophisticated climate of this inquiry, 
the misguided attempt of a government of Alberta more 
than 20 years ago, to seize upon the media of information 
and thereby, as the Supreme Court of Canada found, to 
"nullify the political rights of the inhabitants of 
Alberta”, in order to establish a vicious and illegal 
system of Social Credit, may seem to be the aberration of 
an ignorant, hill-billy mentality. That, in my opinion, 
is exactly what it was. 

But any administrative or legislative action by 
the Parliament of Canada "to further develop a Canadian 
identity", even in these more enlightened days and in 
view of allegations of inequitable competition from 
foreign periodicals, may come to very much the same thing. 
The solons of Alberta sought to set free the souls of the 
Canadian people through a phony credit system. The tenor 


of some evidence put before this inquiry suggests that 
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the hope is to liberate the "Canadian identity" from 
foreign influences in the expectation that this will make 


the lives of Canadians and Canadian magazine publishers 
somewhat less miserable than they are. This is a proposi- 
tion that requires the most careful and anxious considera 
tion. 

There must be, of course, in your recommenda- 
tions that come from this inquiry, adequate regard for 
the maintenance of the freedom of the press. That comes 
from the terms of reference, On the basis of the judg- 
ments of the Supreme Court of Canada and, as well, the 
Canadian Bill of Rights, you are faced with an impossible 
task, You are invited on the one hand to suggest some 
action by Parliament to assist the periodical press and, 
on the other, to arrange for the laudable result of 
nourishing "a Canadian identity". This cannot be done 
within the limits of our constitution and our common law, 
that denies governmental intrusion upon the press and its 
freedom. In my view, the magazine industry that has 
lobbied for this inquiry and has sought to lay its econo- 
mic problems upon the doorstep of the Government of 
Camada, has fallen into a serious error from which it 
should withdraw, and likely will, as soon as the probable 
consequences are fully understood of the action that it 
is requesting. 

In this aspect of its inquiry, the Commission 
can give only one answer. That is to advise the magazine 
industry to seek relief for its problems in other direc- 


tions and by other measures which will clearly avoid any 
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form of governmental assistance which can lead only to 
control and regulation, 

I heard the definition given by Marsh Jeanneret 
here the other day with regard to this question, and I 
thought it was admirable. I also read Hugh Maclennan's 
rather fearful statement on this question. 

In view cf the terms of reference of this 
inquiry, there must inevitably be some discussion of the 
nature of the "Canadian identity" for the preservation 
and development cf which you are called upon to bring in 
recommendations. The phrasing of P.C. 1960-1270 should 
not mislead anyone into thinking that the preservation of 
a Canadian identity rests emtirely, or even largely, upon 
the adoption of protective measures for the Canadian maga- 
zine industry. The periodical press exercises an impor- 
tant function in circulating ideas and dieseminating 
information to Canadian readers, but it does not exercise 
this function in any exclusive way. Media of communica- 
tion include radio and television, theatre amd pulpit, 
the daily and weekly press, the classroom, the book 
business and the publication of material of many kinds 
and in many ways. All of these media flourish and operate 
within their own Limitations, within the laws of Canada 
and within the canons of public taste and public interest; 
and any proposals that may be made to assist or control or 
regulate any one of them, concerns them all. They would 
concern the Canadian people, and the right in this country 


of free access to ideas. 
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One of the questions was raised as to whether the free- 
dom of the press would be infringed in any way if there 
was a tax on advertising. That is a matter that is 
before the courts in a case that is of interest to this. 
inquiry. My answer to that LS advertising is like 
any other commodity, and it is subject to taxation or 
to the treatment any other commodity is. Whether ale 
is illegal or not is being determined by the courts. 
Advertising is much more than a commodity: it is a 
medium of communication because it conveys and dissemin- 
ates information. I think the history of the freedom 
of the press indicates this is one field which the’\- 
government, in a democratic country, should have great 
reluctance about using. It is a weapon which can be 
used against the press to Suppress it. It has been 
So used in the case of La Prensa which was Benen ated 
by the weapon of self-taxation by the Peron Government.. 
The problem of defining the Canadian identity, 
to judge from the numerous Royal Commissions established 
to consider some or all aspects of it, appears to fur- 
nish Canadians with their favorite indoor activity. 
Canadianism, we are told on appropriate occasions; is 
under assault from influences outside the country). 
mainly from our neighbor, the United States. As long 
ago as 1928, the Aird Commission was set up to consider 
how the radio listening audience might be provided with 
material that would foster Sieaeen ents and a national 
Spirit. A quarter of a century later, the Massey 


Commission and then the Fowler Commission were inquiring 
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into these same matters, among other things. The obvious 
conclusion must be that the national Spirit is very 
durable, since it is still flourishing. The basic 
assumption, which in my view is wholly erroneous, that 
broadcasting is the true custodian of the national 
spirit, has. remained unchallenged until the magazine 
publishers have come along with the contention that 
they are the real keepers of the Canadian mind and heart. 
All this time, there has been no question about the 
existence of a true and lively Canadianism, though 
the alarmists have continued, from time to time, to 
sound the panic cry that the Americans are coming, and 
Unele Sam will get us all, if we don't watch out. 

The existence of a Canadian identity is like 
a talent for painting, which our foremost creative 
painter explained recently by saying: "You either got 
it or you ain't." Also applicable is what Louis 
Armstrong said of modern jazz: "If you have to ask, 
you'll never know." 

To put into the record a serious definition, 
however, I would quote from the report of the Massey 


Commission 195]: 


"Through all the complexities and diversities | 
of race, religion, language and geography, 

the forces which have made Canada a nation 

and ae alone can keep her one, are being 
shaped. . These are not to be found in the ~ 


material sphere alone. Physical links are 


essential to the unifying process but true 
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unity belongs in the realm of ideas. It is 

a matter for men's hearts and minds. Canadians 

realize this and are conscious of the impor- 

tance of national tradition in the making. 

It is popular at the present time to discuss 
the need for Canadianization of foreign influences, both 
economic and intellectual, in Canadian life. This 
inquiry is the latest of a series of Royal Commissions 
that have considered aspects of our national culture, but 
it is the first that has been invited to consider the 
Canadianization of the reading matter supplied by the 
periodical press to the Canadian people. The Commission 
must engage upon its duties with some trepidation since 
the logic of its assignment must lead it to consider 
whether some embargo should be imposed upon foreign 
material relating to the interpretation of Shakespeare, 
the poems of Milton or of Whitman, the essays of Emerson, 
the speeches of Lincoln ae the views of John F. Kennedy, 
as well as the mysteries of major league baseball 
or the private lives of movie stars, since all this 
material and much more comes within the ambit of reading 
material reaching the Canadian audience through foreign 
magazines. The point at which the test of Canadianiza- 
tion may be applied to reading material is one that 
cannot be determined, and one that no government in 
this country should in its wisdom, seek to determine. 

It is possible for this Commission to reverse 
a trend favoring forms of subsidy and state assistance 


that is implicit in the reports of the Massey Commission 
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1951, the Fowler Commission on Broadcasting, and others, 
and recognize that the cultural and intellectual develop- 
ment of Canada is better left to the Canadians them- 
selves, rather than to the ministrations of Pariament - 
and of successive governments at Ottawa, that may 
possess quite different concepts of the Canadian 
identity than that which we hold today. 

At the same time, I Support reasonable action 
along some lines that have been Suggested to this 
inquiry. One of them is a remedy for the low U.S. postal 
rates as a form of subsidy of U.S. publications. 

Related to this is the question of whether Canadian 
postal rates contribute to the enrichment of Was: 
magazine publishers without commensurate service to the 
Canadian people. By all means, injustices to Canadian 
publications should be remedied. To deal with matters 
of this kind, however, through a full-fledged inquiry 
of this nature is very much like using an elephant 

gun to hunt butterflies. 

The same is true of the problem of concentrated 
foreign control of newsstand distribution in Canada 
which, to judge from some of the evidence reported to 
this inquiry, requires alert and aggressive action by 
combines investigators and the law officers of Canada. 

If there is a violation of the law in this, I am 
heartily in favor of sending someone to jail. 

I would say the same thing of the problem of 
copyright which was mentioned here. That works against 


Canadian writers and authors and it certainly is a 
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Shameful Situation it is allowed to continue. It is 

due to the inertia of successive governments we have had 
in this country that Parliament doesn't clear ithis 

up right away. 

I would offer some brief comments on Time 
Magazine and Reader's Digest, the two magazines to 
which the strongest exception is taken by the Canadian 
periodical industry. Both of these Magazines are big 
enough to defend themselves, but I would point out that 
exch er Wenew: Hae had a marked influence upon Canadian 
Journalism and the influence, on the whole, has been 
good. 

Both magazines have plenty of readers in Canada| 
to speak up for them. This fact supports the view that 
they are useful pipelines carrying ideas and creative 
techniques into Canada to enrich Canadian life. Most 
newspaper editors would agree, I believe, that. they are 
ready to borrow useful ideas from either Time or Reader's 
Digest or, for that matter, many other foreign magazines. 
The further fact that they both have steadily Canadian- 
ized their operations in Canada testifies to the compul- 
Sion that they experience in Canada to do just Pai As 
magazines, they have their dull moments, and their 
lapses. They publish a good deal of material that 
does not interest me. They have substantial reader 
acceptance among Canadians. I would rather leave it to 
-publie taste and to advertisers' preference rather than 


to Parliament to determine what the Canadian people shoul 
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Time Magazine is a news-digest type of 
publication which was modelled originally upon techniques 
developed in Fleet Street in the popular British press. 
After a slow start in 1923, it won circulation and 
became for a time a sort of textbook for a generation 
of young newspaper reporters, in Canada and elsewhere. 
Its effect is seen in Canadian Journalism today and may 
be detected even on the editorial pages of such eminent 
newspapers as the Ottawa Journal and the Toronto Tele- 
gram - where lively, readable and quotable writing is 
admired and encouraged. 

Reader's Digest is a magazine that is 
founded on a simple technique that has been available 
to magazine publishers elsewhere and which has, in fact, 
been adopted with profit by other publishers. It is 

the technique of reprinting in condensed form. This 
| has had a profound effect upon newspaper and magazine 
publishing in Canada and all over the world. Reader's 
Digest has demonstrated that 100 words will say what 
1,000 words once said, and that is the secret of 
Success in modern journalism. 

This Commission would have to consider 
possible consequences not regarded as desirable by the 
Canadian magazine industry, if it should recommend to the 
Government and to Parliament some measures of protection 
for that industry. Such measures could hardly be 
devised to operate within the Canadian system of free 
enterprise without encouraging U.S. magazines to move 


their operations into Canada, where they would continue 
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as subsidiaries complying with the law ana enjoying 
the shelter of the tariff or whatever other form of pro- 
tection that is available. This has happened in many 
other industries, and it would happen in the magazine 
industry. 

Any governmental action to sustain, say, 
Liberty magazine or Saturday Night from U.S. competition 
would create a protective dyke behind which not only 
Liberty, Saturday Night, Maclean's and Chatelaine 
would shelter, but also a variety of other magazines 
that. would come in to enjoy the protection and to share 
the market. There are two reasons for this. The first 
is that the Canadian advertising market is one of the 
most lucrative in the world, in proportion to population. 
This is supported by the very high price paid for 
newspaper properties in this city when they have changed 
hands. It is bound to attract competition just as honey 
attracts flies. The second reason is that protection 
would be preferential in its effect, with the result 
that instead of shutting out capital and creative 
talent interested in exploiting the Canadian market, it 
would. simply encourage these economic factors to come in, 
establish a base in Toronto, and compete. I would 
offer no Sp inien whether or not this would be a desirable 
development, but I am sure it is not the result desired 
by the Canadian magazine industry. 

It is a strange situation to me that in the 
period of more than 30 years in which the news magazines 


were perfecting their technique in the United States and 
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building up large audiences, no conspicuous effort was 
made by the Canadian magazine industry to adopt the 
technique and command readership here. As a result, 
in view of the lucrative market, Time Magazine decided to 
move into Canada with its international edition. It 
was open for a Canadian magazine publisher to acquire 
rights to the contents of a U.S. magazine, to utilize 
the material, to Canadianize it, to amplify it with 
Canadian material, and to do precisely what Time and 
Reader's Digest are now doing. They are publishing as 
Canadian magazines. 

The question has been asked whether they are 
Canadian magazines. Wall, they operate in this country. 
They are American magazines, but I think this inquiry 
would miss the whole point about these two properties 
if it didn't realize that these magazines are really 
international magazines, and that is something new 
in the field of magazines and in the field of journalism. 

No one, to my knowledge, undertook this 
logical step to meet competition that the Canadian 
magazine industry now claims will soon drive it out of 
business. Both Time and Reader's Digest face strong 
competition in the U.S. market, and it is open toa 
Canadian publisher to find useful allies there to 
meet and defeat the competition that they face here. 
In view of the multiplicity of U.S. news magazines and 
their competitive instincts, the opportunity is still 
probably open. 


I know about 25 years ago I was engaged 


jot behtemd salsagaN pe <sootea pomeonis 


te sesiiiipeilal oe pore patne wish, ors teephe a! dancin | 


Jat Decusot, te iat? ay ot taste ROME HAE to bLett ed it 


#2 -noletes Lonoxtentezad wah apr eben 

os Lupa’ od: Tomb tiga aches uf 

ooubtaity ot ant AR AN, AY, « fa sinegnon, 8 ot wheat | 
tt gx AL ad dt, entansbeaad ot Latraten, ae 
hos oink, taehw (kealsena, ob. ot bas: tatneten ee | 


| |  seesegam aatbened 

orcs oodles neta betas ego bap notsanp edt Hera A 
JAmygawoe att) at: ekevege preg hea -aset ease natheaed ? 
watopit a hele mihi t,t <epatsngen anotsems a come ? 
aot tregwig owe woads Sitede: dai leq, akodt, ahd: nate biwow 

elheet ' ota aoniRegem Sept tad antlees sd th > > 


ot, Sate ene eh Ras) eye Laoatsagem Lanokdaanedse | 


hale Sasi "ie mutta . ea beLword Mas a? eno OM. 
nekhaas> gerd shpat HOLT! daqaies at enn ov aot. Laotges 

Go tad oh ohab Hooe Litw metelo. wor Vrvtautust ontuagan q 
Riot oA Sania Ce ~obsok bas. met IG seamanend | 

se Ot meq el ai Dee Rd i 24 ene: at ubiemneneyaeea | i 

oo. atene oetiia, Lateur nti’ oF meant echt ung netbeans 

ener wise alt farts me tatttequens subd, tested buts soon 
boa senisesom mwad 8, 8 To) ae Egham, abiall to Woly ary q 
Citseiut. ythmuswogyo add). steers gens vig egos sheds | 
i, 

| nego te | 


boyagne am |, ops axaey 29 suede wort hares: anh 


O7 
ANGUS, STONEHOUSE & CO. LTD. Ra chardson 


TORONTO, ONTARIO 


with a group in drawing up a prospectus for a magazine 
of this kind, and I know the Opportunity did exist 

at that time. It seems the contents of Time Magazine 
have been used in places like Australia for republica- 
tion there as part of an Australian package; not at 
the present time, as far as I know, but that was done 
at one time. 

One final point needs to be mentioned. The 
problem under study here is not one for magazine 
publishers alone. For the professional writer in 
Canada, including journalists, the governing factor is 
that Canada is part of the English-speaking world and, 
equally, the French-speaking world. The English-speaking 
world comprises some quarter of a billion persons. The 
Canadian writer occupies an exceptionally fortunate 
position in view of the immense market that is open to 
him, and in view of the vast and variegated pool of 
ideas, of writing techniques and of creative expression 
from which he may draw for inspiration. The French- 
speaking writer, too, has a strategic advantage that is 
apparent as soon as the position of writers in countries 
of other languages is considered. 

At this inquiry countries such as Switzerland 
and Belgium and Ireland have been mentioned. The 
position of the writer in a country like the Netherlands 
is under much greater handicap than we think, and we 
see immediately that the English or French writer in 
Canada has a tremendous advantage in a sense. 


The influence upon Canadian life of the 
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English-speaking world is continuous and pervasive, 

and it is from this source that Canadians draw, and 
always have drawn, for much of the creative inspiration 
that gives true Significance to Canadianism. Stephen 
Leacock referred to this situation when he said that he 
would not want to leave Canada because that would leave 
the United States too far away. 

It is against the immutable background of 
geography and of a common language with the United 
States, that all propositions for developing a 
Canadian identity must be judged. If efforts had been 
Successful in the past to build dykes against the em- 
bracing flood of influence that has operated upon 
Canadian life, there would have been no Canadian identity 
as its meaning is understood today. If such efforts 
are successful in future, nothing but disaster would 
result. Canadian nationalism is a product in the first 
instance of the traditions of French Canadians and the 
beliefs of loyal British colonists. It is a product 
of outside influences on which Canadians exercised their 
own powers of choice and discrimination and I, for 
one, am content to see the process continue, certain 
that the end result will be a more powerful and 
beneficial Canadian nationalism and a more highly ener- 


gized Canadian tradition. 


---Luncheon Adjournment. 
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---On resuming at 2.15 o'clock. 
SUBMISSION OF SPONSOR MAGAZINE 


APPEARANCE; 
MR. NORMAN GLENN, President and 


Publisher of Sponsor 
Publications. 


MR. GLENN: Mr. Chairman, I am the 
president and publisher of Sponsor publications 
which publishes Sponsor, a weekly magazine, 
headquartered in New York Citys I am also president 
and publisher of canadian Sponsor which is published 
in Toronto. 

THE CHAIRMAN: Have you anything you 
would like to tell us about these magazines* 

MR. GLENN: I very much appreciate the 
invitation to appear here. The question that was 
asked me when the gentleman called me from Ottawa 
one day was, the Commission is interested in 
knowing why Canadian Sponsor is published by a U.S. 
publisher in Canada and is completely canadian 
except for financing. I will do my best to explain 
that to you today. I have somé& exhibits here, copies 
of Canadian Sponsor. 

THE CHAIRMAN: I have them here myself but 
my fellow Commissioners may like to see them. 


MR. GLENN: I also have two copies of our 
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U.S¢S Sponsor and if more are needed we can easily 
furnish them. 

The reason why I thought I would like to 
do this on an oral basis rather than submitting 
a written report and recommendations was that I 
felt I could better express myself and get the 
full flavour of why we are doing it this way by 
oral means. | 

My interest in Canadian activity stems 
from about the year 1937 when I first attended 
@ meeting of the C.A.B., the Canadian Association 
of Broadcasters.im Ottawa. I was then advertising 
representative for Broadcasting Magazine published 
in Washington D.c, I was immediately impressed 
with the friendliness of the sessions and I met 
Such gentlemen as Harry Sedgewick, George Chandler, 
Phil Lalondec, Guy Herbert and many others, some of 
whom have departed from the scene and some of 
whom are still with us. 

Over the years I attended the meetings 
with regularity; I don't think I missed a single 
meeting of the C.A.B, I am referring here to the 
national meetings and I do not think I missed one 
from the year 1937 unt i1 I went into the service in 
1943. 

As time went on I became business manager 
of Broadcasting and in my capicity had the opportunity 
to express myself on the subject of Canadian 


Broadcasting to the N.A.B.,The National Association 
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of Broadcasters which is the counterpart of 

C.A.B. and headquartered in Washington D.C, I 
expressed myself on Canadian Broadcasting and what 
I considered the community of interest -- 

THE CHAIRMAN: Mr. Glen, we are 
desperately pressed for time and if you can cut it 
short and tell us why you are publishing these 
magazines and under what circumstances and what 
it has to do with this enquiry it will help greatly. 

MR. GLENN: All right, sir. Just to 
shorten this procedure I will say that what [I 
attempted to do was tell the leading people in the 
United States that there was much to be learned 
from Canadian Broadcasting; that we for our part 
could exchange information. 

Later on when [ started Sponsor after I 
got out of the service, I felt we could gain much. 
I came up here every year and developed a number 
of friends in Canada. I knew our United States 
publication was extremely well read here, ~~ 

THE CHAIRMAN; You were already publishing 
your American edition? 

MR. GLENN: We started publishing in 1946. 
After I got out of the service I established that, 
and we have put in quite a bit of information about 
Canada. Since we are a fact and figures publication 
our material was used up here and at some of the 
meetings of the C.A.B was the primary resource for 


facts and figures having to do with advertising. 
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About 1956 Jack Davidson, then president 
of the C.A.B, met with about 20 of the Lessa ne 
broadcasters where I was the guest invited to 
explore how our magazine Sponsor couldhe of even 
greater use to Canada. out of this the germ of the 
idea of the Canadian publication came. 

In 1958 I began investigating. I sent a 
man up here and he researched for 6 months to see 
whether there was room for such a publication. He 
reported there were two publications here that were 
doing the job, one was the Canadian Broadcaster 
which was doing a fine job among the people on the 
broadcasting side and there was Marketing which 
was an excellent publication but seemed to be more 
print oriented. There seemed to be room for such 
a publication as Canadian Sponsor. I then had to 
make a decision as to whether the publication would 
be a section within our regular weekly Sponsor, 

a book that does well in excess of $1,000,000.00 
a year, or whether we wanted to have a separate 
publication. I elected to publish a separate 
publication once every two weeks on the premise 
that it would have more interest and also develop 
along the line which wouldbe of greatest value 

to Canadian broadcasters. 

In June of 1959 we began publishing 
Canadian Sponsor and whave published it since. 

This is, in brief, the story of how 


we came to be in Canada with Canaiian Sponsor and 
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publishing it as we do. 

I really did not have any feeling as to 
whether it should be a section of Sponsor or a 
separate book except after the research was done 
it seemed as though people up here felt it should 
be a separate book. I was urged by many people 
to do it that way. 

THE CHAIRMAN: I understand it is a 
non-profit venture, the Canadian book? You do not 
make money with this* 

MR, GLENN: Well, not yet, but we hope 
one day to do so. 

THE CHAIRMAN: How many years have you 
been publishing it? 

MR. GLENN: We have been publishing 
Canadian Sponsor since June of 1959. 

THE CHAIRMAN; At a loss so far? 

MR, GLENN: At present figures we are 
away in the red to the tune of about $130,000.00. 

THE CHAIRMAN: But you are in the black 
with your American Sponsor? 

MR. GLENN: (t is the American Sponsor 
that supports the Canadian Sponsor. 

THE CHAIRMAN: Do you get a tax exemption 
for loss in Canada? 

MR, GLENN: There are some elements we 
do, sone bookkeeping and so on and so forth but the 


bulk of it we do not have a tax exemption. My 
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understanding is we do not have a tax exemt pion 
on the book yet. 

THE CHAIRMAN: Is it produced entirely 
in canada? 

MR. GLENN: It is, completely one hundred 
per cent produced in Canada. I am not even consulted 
on any of the contents of it, I know nothing about 
it until it is out and in my hands in printed 
form.. 

THE CHAIRMAN: It is written, edited and 
printed here? 

MR. GLENN: Yes, and all subscription 
efforts. 

THE CHAIRMAN: Do you buy your paper 
in Canada? 

MR, GLENN: Yes, we do. Everything is 
done in Canada. 

THE CHAIRMAN: And you are not asking for 
anything? 

MR, GLENN: We are not asking for anything. 

THE CHAIRMAN: You are unique. 

COMMISSIONER JOHNSTON: Do you not think 
the Canada Council ought to come into this? 

THE CHAIRMAN: What else can you tell us 
of significance about this magazine? 

MR. GLENN: I am very much impressed with 
the growth of Canada. I do want to express this one 


point and this is the reason why I did not want to 
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put it on paper because I thought it might be 
misunderstood. I believe, because broadcasting 
knows no international boundaries, there is a great 
deal to be gained on both sides of the fence. I 
am very fond of Canadian broadcasters and we have 
a good contingent of them over when we have the 
meetings in the United States. I feel that we can 
gain some good, there is a good exchange of inform- 
ation. 

THE CHAIRMAN: Who prints your magazine 
in Canada? 

MR. GLENN: MacLean's. 

THE CHAIRMAN: I hope you get a good 
press. 

MR. GLENN: We get the best we can. 

THE CHATRMAN: Well, are you getting 
advertising in Canada? 

MR. GLENN: Well, at present we are getting 
about 45% equally of what our monitary expenses are. 

THE CHAIRMAN: What is your. circulation? 

MR. GLENN: 3,500. 

THE CHAIRMAN: It is growing? 

MR, GLENN: It has been growing. We started, 
I think, with 2500. 

THE CHAIRMAN: What is the circulation of 
your American publication? 

MR. GLENN: 15,000. 

THE CHAIRMAN: Well, thank you very much, 


Mr. Glenn. If we were not desperately pressed for 
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time we would like to ask you a few other 
questions. You are unique. You are publishing a 
magazine that is not making money and you are not 
asking us to do anything about it. Tnank you very 


much. 
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SUBMISSION OF MR. B, T, RICHARDSON, EDITOR OF THE 
TORONTO TELEGRAM (continued 


THE CHAIRMAN: Now, mr. Richardson, in this 
series of editorials which you wrote about this 
Royal Commission, in the first one you concluded by 
saying: 

"If the Royal Commission does nothing more 

"than clarify the arguments it will serve 

"a good purpose." 

Well, there is one argument t am going to 
try to clarify a bit. You have laid great strength 
on press freedom all through your brief, your 
submission but I would say that you have neglected 
to define what press freedom is about and just how 
it relates to this enquiry. We have in this country 
what is known as Fair Trade Practices Laws; we have 
anti-dumping laws. Now, we have had some evidence 
here this morning of a ynited States magazine which 
Piaiees in the United States $2,244 for a certain 
page of advertising, a certain number of lines. 

For the same advertising in Canada under a split run 
they charge $224 or $1,000 less. Now, we have anti- 
dumping laws and I imagine most people would say 
with that split run cut of $1,000 in one single ad 
would, in fact, constitute dumping, at least, it 
would be within the principle of dumping. A iot 

of people would say that this was not a fair trade 


practice, that it would come within the scope of our 


fair trade practices laws. 
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Now, are you saying that these unfair 
practices, dumping and unfair in other respects, 
that this would be all right if they happened to 
be practised by some man who owned a newspaper? 

You see, my point is this: when it comes to unfairness, 
when it comes to one citizen within a society 
imposing injustice or unfairness on another 

citizen within the same society that the freedom 

of the press simply does not operate. The fact 

of a man having a newspaper does not exempt him from 
the law if he commits an injustice. Now, all through 
this enquiry we have had people coming to us and 
quoting to us something that was said by Sir 

Lyman Duff in the Aibert Press case. Just how they 
reason that the Aiberta Press case had any relation 
whatsoever to anything we might do I do not know. 
Wnat was the case in Aibert? There was a case where 
a Government sought to impose upon the people 

of Aiperta an idealogical or politica] dogma. Tney 
said to the newspapers in Alberta, "if you dare 
eriticize us then we are going to compel you 

to print our reply in any way we write it and 
exactly as we write it at whatever length we write 
it". That is what was at stake. This was an 

absolute invasion not only of the rights of a 
newspaper but of any citizen whatsoever. I must 


say 1 am sorry to say this that the people who have 


quoted Sir Lyman Duff to us, including your brief, 
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made the mistake of not quoting him in full. I 
do not know whether the freedom of the press gives 
him the right to take a line, take a judgment and 
take it out of its contents and print one part of 
it and not go on and print the whole of it. Now, 
here is what you quote Sir Lyman Duff as saying .and 
I will read it to you: 
"The British North america Act conptemplates 
"A Parliament working under the influence 
“of public opinion and public disucssion. 
"There can be no controversy that such 
"institutions derive their efficacy from 
"the free discussion of public affairs, 
"from crticism and answer and counter 
“criticism, from attack upon policy and 
"administration and defence and counter 
"attack; from the freest . and fullest 
"analysis and examination from every point 
"of view of political proposals." 
Then you end there but Sir Lyman Duff 
did not. Sir Lyman Duff went on to say this: 
"But the right of public discussion is 
"subject to legal restrictions, those 
"based upon considerations of decency 
"and public order and others conceived 
"for the protection of various private 


"ariipublic interests." 


Now, listen to that: 
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"Restrictions conceived for the 
“protection of vVarierterivete and 
“public insitutions. ” 

Freedom of the press, in other words, 
is subject to that. In a word he said that freedom 
of discussion means, to quote the words of Lord 
Wright in James versus Commonwealth, "Freedom 
governed by law.” 

Now, some of the people who have appeared 
before us seem to think that the newspapers are in 
some way dispensed from the ordinary laws of 
regulations which society lays down for the 
Government of people within society. That is 
absolute nonsense. 

I have here two other judgments, one given 
in the United States by Mr. Justice Coleman in the 
A.S.Abell company case in 19553 he was the head of 
United States District court and this is what he 
said: 

"Freedom of the press is a constitutional 

"guaranty. Yet this guaranty does not 

"oive immunity to the press...but merely 

"secures to the press the same basic 

"rights and immunities as are enjoyed 

"py the public at large." 

Nothing more and nothing less. This idea 
that in some way the abutet eh man has some special 
privilege in the state or that a newspaper has 


some special privilege in the state is simply not 
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true. All that he has is the freedoms given to 
every citizen whether by the consitution, the 
Bill of Rights or whatever. 

Now, let me give you an even better 
judgment and this is from Lord Shaw who was one 
ane great figures of the privy council. This 
is what he said in a judgment which he gave in 
1938. He said: 

"Their Lordships regret to find that 

“there appeared on the one side in this 

“ease the timeworn policy that some kind 

“of privilege attached to the profession 

"of the press as distinguished from 

"the members of the public. The freedom 

"of the journalist is an ordinary part 
"of the freedom of the public, and to 
"whatever Lengths the subject in general 
“may go, so also may the journalist, 
“put, apart from statute laws, his privilege 
"is no other and no higher. The responsibil- 
"4ties which attach to his power in the 
"examination of printed matter may, and 
"in the case of a conscientious journalist 
"do, make him more careful; but the range 
"of his assertions, his criticisms, or 
"his comments is as wide as, and no wider 
"than, that of any other subject. No 
"orivilege attaches to his position. 


And now, are we to argue then that if 
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upon some recommendation by this Royal Commission, 
decided to take action to prevent an injustice such 
as this or others that have been citdd before us 
over the past months, that anybody would have the 
right to come forward and say, "Oh, but you cannot 
do this. You can do it for the ordinary citizen, 
you can present unfair practices in the case of 
ordinary citizens, you can prevent dumping in 
the case of goods dumped here injuring one of our 
citizens but you must not do anything that might in 
any way interfere with the press". Surely that is 
nonsense. I have been going to newspaper meetings 
all my life and I have been hearing journalists 
getting up and quoting instentorian tones those 
words of Mylton: 
"Give me the right to know, to utter and 
"So argue according to my conscience 
“above all other principles." 
If there has been a looser statement than 
that in the English language in all of history 1 
do not know what it is. 
"Give me the right according to my 
"sonseience to utter treason; give me 
"the right according to my conscience to 
"utter public blasphemy; give me the 
"right according to my conscience to 
"utter libel; give me the right according 
"so my conscience, as Mr. Justice Holmes 


"put it, to get up in a crowded theatre 
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and shout 'fire'", 

This is nonsense and yet it is quoted 
again and again and again to support such contentions, 
I am sorry to say, as you have made here today. 
The truth is Mr. Milton although a glorious poet 
was a bit of a humbug as a champion of freedom. 
When he wrote these very words he wrote them in 
fear that the British authorities were going to 
Supress a tract which he had written in defence of 
divorce at a etele when his wife had left him. As 
a matter of fact, this great champion of freddom 

urged and advocated andi preached that the, 
religious tracts of his opponent® in England should 
only be printed in atdm and read by one tenth 
of one per cent of the English population. Finally, 
the greatest irony of all,.he, ended his life as 


_a@ well paid censor. 
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I am all for the press, but I must say that I 
have never conceded it to be a fact that the press in 
this country, whether a publisher or an editor or a 
reporter enjoys one whit of privilege beyond that enjoyed 
by the average citizen. Freedomcof the press is freedom 
of the printing press. That is only a freedom of speech 
and the freedom of assembly, and they are always tanahed’ 
no freedom is absolute. If any man thinks there is 
absolute freedom of assembly in Canada today, then let 
him go out this afternoon and try and hold a public meetin 
on Yonge Street. All those things are limited, and if 
society feels it must do something for the protection of 
its citizens to protect them from injustice at home or 
abroad, then this business of: running in and saying, "You 
must not do it in the case of this man because he owns a 
newspaper" - that is perfect nonsense, and I am making 
this statement with some vehemence because we have been 
plagued all through these hearings by people coming to us 
and saying, "You cantt do this and you can't do that or 
the other thing because you are going to infringe on the 
freedom of the press.” 

We could tax advertising as high as a hangman's 
gallows and it wouldn't interfere with the freedom of the 
press. It is an expression which may be persuasive, but 
it is not opinion in that sense that freedom sought to 
protect in the first place, and when you talk of the 
Stamp Act and all those things, they were taxed not on 
advertising but taxed on opinion by a tyrannical king, 


and that is something entirely different. There is no 
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absolute press freedom. There is no absolute freedom: 
there is no absolute freedom for speech, and for heaven's 
sake I hope we will hear the end of this, whatever else 
we do. Thank you very much, sir. 

MR. RICHARDSON: Do you want a comment from me, 
sir? 

THE CHAIRMAN: If it isn't too long I would 
like to have it. 

MR. RICHARDSON: Well, I really have nothing to 
Say because I agree with what you say is nonsense, but I 
ean'> see that this bit of eloquence has been building up 
for some time. 

THE CHAIRMAN: I have been reading your edito- 
rials; no wonder, 

MR. RICHARDSON: I am pleased. I thought you 
might have said that it precipitated it, because I can 
see the importance of making a statement like that, and 
there is nothing in my view that justifies a suggestion 
that x believe it is in any way absolute. I went out of 
my way to point that out. 

Now, you started out by talking about dumping. 
I said that I knew very little about advertising, but 
with regard to the situation between someone who pays 

$2,200 for a page and someone who pays $2,30,. 
my answer to that is that I hope the advertiser gets 
what he pays for. That is the only question that is 
involved in that. 

I don't know whether you are called on to 


review the Restrictive Trade Practices Act, but I hope 
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not$ I don't think it is rita your terms of reference. 
The reason why the freedom of the press was mentioned 
before this enquiry quite often is that it is in your 
terms of reference, but what it means there is a matter 
for you to decide. 

THE CHAIRMAN: I don't know what it means myself 
because I couldn't see any possibility of our doing any- 
thing that would infringe on press freedom. 

MR. RICHARDSON: And the record didn't quote 
the entire judgment of Sir Lyman Duff, which you haven't 
completely reported yourself in what you said about the 
Alberta Act... 

THE CHAIRMAN: I quoted Sir Lyman Duff completely 
his "but" was the qualification of what had gone before, 
and my objection to you, sir, is this; you didn't give 
the qualification, but he qualified what he had said 
before then. What he had said before that is a general 
statement of principles, and I think when you come to 
quote a man's judgment, and a historical judgment of that 
kind, that the whole judgment should be quoted. If you 
tabled it in Parliament you would have been asked, "Where 
4s the rest of it?" Is it like tabling a letter and not 
the reply. We had a case the other day where some people 
filed letters which they wrote to Mr. Harris and didn't 
give Mr. Harris' reply or even his acknowledgement. That 
was my complaint, and you were not the first to quote this 
So, it has been quoted to us again and again without 
giving us the full judgment, and the full judgment 


certainly clarifies what was said in the first place. 
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However, if you agree with us any place, you 
and I are in business, and don't write any more of those 
editorials in the Telegram! 


Thank you very much, 


Appearance: Mr. Robert Gibbon 

THE CHAIRMAN: Would you identify yourself for 
the record, sir? 

MR. GIBBON: My name is Robert Gibbon; I am 
secretary and a director of The Curtish Publishing Company 
and I am also a director and officer of several of its 
subsidiaries. 

THE CHAIRMAN: You may proceed, 

MR. GIBBON: Would you like the presentation 
read? 

THE CHAIRMAN: If there areany quotes which 
you would like, we would be glad to take the quotations 
or figures and admit them into the record; is that 
satisfactory with you? 

MR. GIBBON: Certainly. 

THE CHAIRMAN: And this is only because we are 
so rushed that we are asking you to do it, sir, and we 
are glad to have you here. There are some figures here, 
and you can just simply take them as read. 

MR, GIBBON: Thank you, 

The Curtis Publishing Company is happy to accept 
the invitation of the Commission to present the picture of 


its overall operations and specifically the relation of 
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those operations to Canada. 

The Curtish Publishing Company is a fully 
integrated magazine publishing company including paper 
making, printing and distribution. The following is a 
listing of the Company, its wholly owned subsidiaries 
and affiliated companies with a brief description of 
each: 

The Curtish Publishing Company (a Pennsylvania 

corporation) is the parent company with princi- 

pal offices in Philadelphia, Pennsylvania. 

Colonial Electrotype Company (a Pennsylvania 

corporation) -- makes electrotypes exclusively 

for the parent company. 

Curtis Circulation Company (a Delaware corpora- 

tion) -- solicits subscriptions and handles 

single copy distribution of Curtis magazines 
and those of a large number of other publishers, 

Curtis Distributing Company Ltd. (a Canadian 

Dominion corporation and a wholly owned subsi- 

diary of Curtis Circulation Company) -- handles 

single copy distribution and subscription sales 
in Canada for Curtis magazines and magazines 
and books of other publishers. 

New York & Pennsylvania Co. Inc. (a Pennsyl- 

vania corporation) -- a paper manufacturer 

supplying magazine paper for Curtis magazines 
and selling a small part of its output on the 


general market. 


Keystone Readers! Service, Inc. (a Pennsylvania 
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corporation) -- a field selling subscription 

agency operating only within the United States 

and selling subscriptions to Curtis magazines 
and those of other publishers. 

The Moore-Cottrell Subscription Agencies Incor- 

porated (a New York corporation) -- a catalog 

agency selling subscriptions to Curtis magazine 
and those of other publishers. 

The Premium Service Co. Inc. (a Delaware corpo- 

ration) -- engaged in the general premium 

merchandise business. 

National Analysts, Inc. (a Delaware corporation) 

-- engaged in general market research for 

Curtis and other customers. 

At this point I might mention that our philoso- 
phy, in explaining our business, has been that where we 
required goods or services in large quantities we have 
found it desirable'sto engage in that business and thereby 
spread the cost of it, and we have done this in the area 
of both the circulations and in the market research and 
in the premium business, in which case when we began with 
the Curtis operation, that subsidiary was dominant, and 
today it is a minor part in each case. | 


Affiliates: 


National Magazine Service, Inc. (a Delaware 
corporation: jointly owned by Curtis Circulation 


Company and Select Magazines, Inc.) -- engaged 
in "galley" distribution of magazines to dealer 


not serviced by regular truck runs of magazine 
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wholesalers, This company handles the distri- 

bution of the magazines and books for which 

Curtis Circulation Company and Select Magazines, 

Inc. are national distributors. This company 

also is engaged in the local wholesale magazine 

distribution business in Houston, Texas; Water- 
loo, Iowa; and Roanoke, Virginia. 

Bantam Books, Inc. (a New York corporation 

jointly owned by The Curtis’ Publishing Company 

and Grosset & Dunlap, Inc.) -- engaged in the 
publishing of paperback books, 

Wonder Books, Inc. and Treasure Books, Inc. 

(two Delaware corporations jointly owned by 

The Curtis Publishing Company and Grosset & 

Dunlap, Inc.) -- engaged in the publication of 

children's books. 

I would like to interject here that the Bantam 
Books distributed in Canada have their bodies printed in 
Canada by the Ronald Press in Montreal, and the covers 
are shipped in from the United States. In the case of 
children's books, a lot of the colouring books are printed 
in Canada by the University Press in Winnipeg. 

In 1959, The Curtis Publishing Company and its 
consolidated subsidiaries (Curtis Circulation Company, 
Colonial Electrotype Company, and the New York & Pennsyl- 
| vania Co., Inc.) had a gross revenue of $243,043,688 and 
one earnings, after taxes, of $3,960,810. For 1960 esti- 
veed gross revenue will approximate $250,000,000, but 


net earnings after taxes, will be less than $1,500,000. 
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I think these figures alone will explain why 
perhaps we will be reticent to advise our Canadian 
friends how to publish successfully. For purposes of 
comparison, the gross annual figure which I have used 
here could be compared with those of other publishers. 
Our figure given there is gross, before the deduction of 
commission and discounts. Many other publishers I know 
of follow this practice, so that their gross revenue afte 
these commissions and discounts, if we followed the same 
figures, instead of being $243,000,000 it would be 
$182,000 ,000. 

Our magazines are: 

THE SATURDAY EVENING POST is a general weekly 

magazine with a total circulation of approxi- 

mately 6,500,000 copies per week. 

LADIES! HOME JOURNAL is a monthly magazine in 

the women's service field with a current circu- 

lation of approximately 6,500,000 copies per 
month. 

HOLIDAY is a magazine in the leisure and travel 

field with a current circulation in excess of 

900,000 copies per month. 

THE AMERICAN HOME is a magazine in the shelter 

and home making field with a current circulatio 

in excess of 3,600,000 copies per month. 

JACK AND JILL is a monthly magazine for childrer 

with a current circulation of approximately 

800,000 copies per month. This is the only 


Curtis magazine which does not accept adver- 
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tising. 


Canadian circulation of Curtis magazines. 


Curtis publishes no regional editions. In other words, 
the editorial content is identical in all copies. The 
editorial appeal of each magazine is designed to attract 
all readers in its particular field without particular 
regard to roe tasit eel aren. Naturally, the editorial 
approach is that of an United States publication and 
except as specific articles may do so, we make no claim 
to represent a Canadian point of view, It is a fact that 
there are many common points of interest between the 
residents of the United States and those of Canada and, 
consequently, our magazines have achieved a general 
acceptance by the Canadian reading public. No special 
effort has been exerted to increase the Canadian circula- 
tion of our magazines and none is intended. Bearing in 
mind that the Canadian population is roughly 10% of that 
of the United States, the following figures for the years 
1950, 1955, and 1960, showing total Gausdian circulation 
and the percentage of total circulation which it represen 
for each of the magazines, demonstrate that Canadian 
circulation has either declined or maintained a relativel 
stable position in relation to total circulations (Source 
- ABC Statements for the first six months of each year. 
JACK AND JILL are publisher's own Pieueser: 

I would like to point out so far as these 
figures are concerned that in every case the percentage 
of the total circulation in 1960 was less than in 1950, 


and in all but one case less than in 1955. 
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1950 1955 1960 
THE SATURDAY EVENING POST 
Canadian circulation 179 ,835 263,991 228 ,653 
Percentage of total 
circulation 442 5 AS 3.67 
LADIES! HOME JOURNAL 
Canadian circulation 284,520 283 ,628 249,216 
Percentage of total 
circulation 5.95 5.70 3.87 
HOLIDAY 
Canadian circulation 18,210 25,068 27,494 
Percentage of total 
circulation 2,25 3.0 2.97 
THE AMERICAN HOME 
Canadian circulation 66,746  .61,159 76,367 
Percentage of total 
circulation 2.29 2.02 2205 
JACK AND JILL 
Canadian circulation 20, 326 33,871 30,100 
Percentage of total 
eirculation 3.30 4.72 3,58 


Advertising. For the four Curtis magazines 
accepting advertising approximately two-thirds of total 
revenue is received from this source, the balance of one- 
third coming from circulation. Advertising rates are 
based upon the average net paid circulation which the 
publisher undertakes to deliver for the advertiser... In 
the case of Curtis magazines, this advertising rate base 
4s the total circulation, including Canadian. Thus, 
Canadian circulation is in no sense "over run" or "over 
flow" circulation, but is considered an integral part of 
the total base used in determining advertising dollar 

If this were not the case, we could not afford to 


rates. 


distribute our magazines in Canada, since the net revenue 
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from the reader does not pay for the cost of manufacturin 
and delivering a copy of the magazine. The current rate 


bases for Curtis magazines are as follows: 


THE SATURDAY EVENING POST - 6,250,000 (6,500,000 
effective with the 
February 11, 1961 
issue) 
LADIES' HOME JOURNAL - 6,300,000 (6,500,000 
| effective with the 
February, 1961 


issue) 
HOLIDAY - 900,000 
THE AMERICAN HOME - 3,600,000 


As can be seen from the relatively low margin 
of profit, the consumer magazine publishing business in 
the United States is highly competitive both within the 
industry and with ail other advertising media, particularl 
radio, television and the weekly. or "Sunday Supplements" 
circulated with the Sunday editions of newspapers, as well 
as newspapers themselves. In addition, the substantial 
inereases in total circulations have priced many adver- 
tisers out of the mass circulation magazine field. In 
this framework it became necessary in the judgment of 
Curtis to exert every effort to provide advertisers with 
the greatest possible flexibility in their magazine adver 
tising. Examples of the steps taken toward this objective 
are: 

"Spectaculars" -- under this heading come unusual 
units such as gatefolds, double gatefolds, multi-page 
units, advertising units on special papers, and occasion- 


ally product attachments for newsstand copies. 
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"Split-runs" -- these are of many types de- 
Signed to fit particular advertising needs. For 
example, in the POST an advertiser with national distri- 
bution but a limited budget may buy either one-third 
or two-thirds of the total edition, but through the 
"alternate" copy procedure will be assured of national 
distribution of his advertisement. In addition, this 
alternate copy method may be used by a single advertiser 
buying the entire edition to test alternative advertis- 
ing copy. An advertiser buying the entire edition may 
also use different copy for subscription copies and copie 
destined for the newsstands. 

"Geographical split runs" -- here an advertiser 
buying the entire edition may change his copy to 
suit his marketing problem on a geographical basis. For 
example, a tire manufacturer may advertise snow tires 
in the northern section of the circulation and regular ant 
tires in the southern. It is this type of advertising 
which has been the subject of criticism in a number 
of submissions made to this Commission and therefore 
deserves special attention. 

It is important to bear in owmind. that.an 
advertiser using a Canadian split run in either THE 
SATURDAY EVENING POST or LADIES' HOME JOURNAL (not 
available in the HOLIDAY) -- and I would like to correct 
my submission at that point: THE AMERICAN HOME does 
Bebe piecing Uitp mubYuds Canaan aiew: It has not had any. 

It will run one in the January 1961 issue where the 


split consists simply of changing the post card insert 


eas, u ; 


ie dana es Yi — ein 
a! an 
indeed: Laacddun da.twe ssenecovhe: _ Teor moka gms 
pe ' a 
bHiny ead ter lite = ‘eat seu booms 2 WE: TM 
hs : 
i 


pn SO I A A a IO A a LEE AL 
i 
bes 


wet + wfeastena mae stagniont anor end bo ssanenn 


a ae ae 


sett xiv atgate % we been os cam boritam ‘eae starred 


wwe 


| -etavevtia evivairiadte taet at nottibe exttae aid ante | 
| viii roa. Le erndne ett gece osaosende sh a9ee an ti 
id y hoon tite eotaes nottairoede nett eA09: tnenetttb vey ents a 
| | ‘abs d newer acts 298 pent deed | 
be sm Lore hs ye rsd mi ted ditge Lootidgerrg000" - 
| I “he ‘vqoo" ete pani oom nokteoe outene ead t aitud 
Me 
} rr, SF | ‘aa igen ‘e ae endorse gntvesnam ate: ve, 
; mi ? yi 
| Sie sentrevbe nee noravdow buns ball 8. colguaxe | 
i oe tangent! Bets neidaliae yr ot o aotiooa reader act ph! 
7 i satestnes pee, | ate sen feat Br a etenihuos: ont nb sents 
ie oni is ot mekentire thes soopdae | ait) narod | nad oti i»: 
My i | ti 


em erty bes, "3 tna tanto ated ge ebsa ro ha hr to. r ‘he 
1 
aot ena ae Kanban aewroagh 7 
q 


iy 
hi i 
3 UY | 


“ni charge bane ak et | ag tastnogat. Ah oe 
| nee testy te ek. ar: Atlee. akbar Fos gt 

a toni) samo. ‘asson ‘cara Np aot ong Horoma| f 
t | Mets) ‘2 ‘omhe id tL Bate mS gacaaon at ak stdatiore Ht 


‘ : | | 00h WHORE WAOIAEMA stir statiog: vada ts ‘mo pmatnciva Ya 1s 


ee ‘bet ton gon $i. Wom ati anes «a hige a ie 
| ene Ore Bi Sons ‘ene, one, tat it al wo Bu ap 


ANGUS, STONEHOUSE & CO. LTD. Gibbon 126 


TORONTO, ONTARIO 


to permit mailability in Canada -- pays the full card 
rate for his advertisement, which, as pointed out 
above, is based upon the total circulation of the 
magazine. He is charged extra only for' the eost of 
making the plate change in the printing run of the full 
edition. Thus, the advertiser would have received 

and paid for Canadian circulation whether or not the 
plate change were made available to him. I believe in 
one of the earlier submissions to the Commission it 

was pointed out that on a rate per page per thousand 
basis the cost for making a color plate change for the 
Canadian edition for Saturday Evening Post was $5.85 
per thousand. I don't quarrel with that figure. However 
I think it should be noted that the rate per page per 
thousand paid for the general edition of the Post, 
which this advertiser must pay, including Canadian 
circulation, is $6.81. If you add the two together it 
costs him for his Canadian advertisement in the Post 
$12.66 per thousand. The ability to change the plate 
for the Canadian portion of the circulation is an added 
service to both the advertiser and the Canadian reader 
since the latter is shown the product in its Canadian 
form or with the trade name known to him. In these 
cases Curtis makes a single charge to the advertising 
agency placing the advertisement and has no knowledge 
of whether or not any portion of the cost is later 
allocated to a Canadian subsidiary's advertising budget. 
To the best of our knowledge the availability of this (= 


Canadian split run has in no instance been the deciding 
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factor in whether or not the advertisement would be 
placed in the Curtis magazine. In other words, the 
Canadian split run is in no sense a source of materially 
additional advertising revenue for Curtis except insofar 
as any service or convenience made available to an 
advertiser improves the general acceptance of Curtis 
magazines among advertisers and agencies. During the 
year 1959, nine advertisers used fourteen Canadian 

split run advertisements in THE SATURDAY EVENING POST. 
In two of these cases the only change for the Canadian 
run was in the return post card to provide for its 
mailability in Canada. In 1959, two advertisers placed 
three Canadian split runs in LADIES' HOME JOURNAL, of 
which one involved only a change in the post card 
insert. 

The figures for 1960 show six advertisers 
using 21 split runs in the Post,and one advertiser 
using it once in Ladies Home Journal for a post card 
change only. 

One type of "split run" advertisement which 
has been mentioned in previous hearings and about which 
there may be some misunderstanding, at least insofar 
as THE SATURDAY EVENING POST is concerned, is the 
regional split run where an advertiser may select 
any one or a number of contiguous geographical sections 
in the United States and have his advertisement appear 
only in the copies going to those areas. In other 
words, he may use less than the full edition. It should 


be pointed out that this flexibility is currently only 
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available in THE SATURDAY EVENING POST due to manufact- 
uring and scheduling limitations. This flexibility 

is designed to meet the marketing and distribution 
problems of individual advertisers to the fullest extent 
possible and is a part of the general effort to make 

it as easy as possible for an advertiser to place his 
business in a Curtis magazine. Since THE SATURDAY 
EVENING POST publishes only a Single edition under 
United States Postal Regulations, all copies must carry 
the same number of advertising pages. From this it will 
be apparent that to the extent it is impossible to fit 
other regional advertisers into the areas not purchased 
‘by the first advertiser, it is necessary for the Company 
to run a public service or "house" advertisement in the 
balance of the edition. Because Canada represents a 
relatively small portion of the total circulation of 
THE SATURDAY EVENING POST, it would be obviously unsound 
to offer to Canadian advertisers a regional split run 
consisting only of the Canadian portion of the circula- 
tion. Consequently, such a unit is not offered. 

In connection with this subject of split runs 
or regional advertising, it can be positively stated 
that The Curtis Publishing Company has not solicited 
advertising from Canadian advertisers except as they 
are interested in the total circulation of Curtis 
magazines as, for example, in the case of advertising 
directed to the tourist trade. 


Paper and wood pulp. New York & Pennsylvania 


Co., Inc. through its wholly owned subsidiary, T. S. 
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Woolings & Co., Ltd., owns and operates 123,659 acres 
of timberland in northern Ontario with a net book 
value of $1,984,000. The payroll of this subsidiary 
for the fiscal year ended May 31, 1960, was $568 , 385. 
For the same period, its purchases of materials and 
Supplies in Canada amounted to $134,000 and miscellaneous 
Canadian expenses to $190,000. For the same fiscal 
year, amounts paid for woodcutting operations on our 
own land and the land of others in Canada totalled 
$911,000. In addition to these operations of T.S. 
Woollings & Co., Ltd., New York & Pennsylvania Co., Ine, 
purchased Canadian sulphite pulp in the total amount 
of $675,000 in the calendar year 1960. ‘Total amounts 
paid to Canadian carriers during the fiscal year ended 
May 31, 1960, for transportation of wood and other 
products amounted to $920,000. 

Single copy sales and subscription sales. 
As has been noted above, total circulation revenue for 
Curtis magazines accounts for approximately one-third 
of its total revenue and therefore efficient sales 
operations in both the divisions of circulation sales 
are an important factor. In both of these areas Curtis 
has followed the practice of developing a strong sales 
operation and spreading the cost of the operation by 
offering its services to other publishers. In this 
way Curtis maintains control over the quality and quantit 
of its circulations through the various sources. 

In Canada the only Curtis controlled subscrip- 


tion sales operation is conducted through the Curtis 
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Vocational Plan of Curtis Distributing Company, Ltd. 
Under this plan Curtis' Canadian representatives offer 
to Canadian schools the opportunity for the students to 
conduet each school year a subscription selling campaign 
for a brief period -- usually not longer than one 

week or ten days. Commissions earned on these sales 

are retained by the school administration and used to 
purchase various items not always available because 

of budget limitations, such as additional athihetic 
equipment, television or sound systems, ete. In addition 
to the Curtis magazines and other United States publica- 
tions, the consumer magazines of Maclean-Hunter Publish- 
ing Company Limited are sold through this plan. During 
the calendar year 1959 Canadian schools received over 
$244,000 in commissions, and commissions and bonuses to 
Canadian Vocational Plan representatives, all of 

whom are Canadian citizens, amounted to approximately 
$134,000. 

The other major source of Canadian subscription 
to Curtis magazines is the Davis Circulation Agency, Ltd. 
a Canadian owned and operated field selling subscription 
agency with headquarters in Oakville, Ontario. During 
the calendar year 1959 total commissions paid to the 
Davis casts exceeded $403,000. 

Curtis is a strong believer in the value of 
Single copy sales. They provide an immediate guide 
to reader acceptance of our magazines and their contin- 
ued strength is a valuable sales tool for our Advertising 


Department. In addition, and by no means the least 
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consideration, single copy sales produce greater net 
revenue per copy to the Company than do subscription 
Sales. Traditionally, both in the United States and 
Canada, distribution of magazines to newsstands and 
other outlets for single copy sales are handled through 
independent magazine wholesalers. Since the disappear- 
ance of the American News Company from the wholesale 
distribution picture, each individual wholesaler (with 
the exception of a very few cities which support two 
wholesalers) enjoys a monopoly for magazine distribution 
within his territory. Consequently publishers seeking 
single copy distribution must go to the local wholesaler 
in each territory. All magazines and paperback books 
distributed through independent wholesalers are sold 

on a fully returnable basis and the cost of unsold 
copies becomes the major element in the cost of single 
copy sales. Ideally, one copy of each magazine should 
be on a dealer's stand when the next issue is put on 
sale as insurance that the maximum sales potential was 
achieved. Obviously this is a theoretical possibility 
only and in practice cannot be achieved. Curtis 

deals through approximately 800 wholesalers servicing 
approximately 100,000 retail outlets in the United 
States and Canada. We estimate that we require from 
200,000 to 250,000 copies of THE SATURDAY EVENING POST 
each week as minimum returns in order to insure 

maximum efficient sale. With the cost of returns 

such an important factor, intelligent allotment of 


copies to wholesalers and, in turn, by them to dealer 
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outlets is essential. In addition, check-ups by the 
dealer's route men during the "on sale" period to 
redistribute from over-stocked to under-stocked dealers 
is also important. 

Recognizing the value of proper single copy 
distribution, Curtis over thirty years ago built up 
the largest single copy field sales force in the country. 
Today this force consists of over 500 full time field 
employees whose responsibility is the Supervision of 
wholesalers' operations, the local promotion of 
magazines through point of sale display material, proper 
display on newsstands, special promotions of local 
interest features in particular issues, etc. Again, 
as in the case of subscription sales, Curtis offered 
its services as a national distributor for single 
copy sales to other publishers to enable it to spread 
the cost of maintaining and building this field force. 
At the present time Curtis Circulation Company acts as 
the national distributor for some twenty periodicals 
in addition to the five Curtis magazines. Also, it is th 
national distributor through independent wholesalers 
for the paperback books of Bantam Books, Inc. and 
the books for children published by Wonder Books, Inc. 
and Treasure Books, Inc. The following is the list of 
non-Curtis magazines for which Curtis Circulation 
Company acts as national distributor: 

Air Progress 

American Modeler 


Atlantic Monthly (The) 
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Bride's Magazine 

Coronet 

Esquire 

Field & Stream 

Gentlemen's Quarterly 

Glamour 

Harper's 

Home and Garden 

Living for Young Homemakers 

Look 

Mademoiselle 

Mobile Home Journal 

Newsweek 

The New Yorker 

Popular Gardening 

Science and Mechanics 

Vogue 

One of the most important assignments of the 
Curtis single copy field force is to keep abreast of 
population trends and shopping habits to insure the 
opening of new outlets for single copy sales where 
shopping traffic indicates a profitable magazine opera- 
tion can be started. For example, Curtis was the 
pioneer in persuading supermarket operators to open maga- 
zine departments. As a result of our work in this 
field, we frequently act as professional advisers for 
the magazine departments of supermarket chains. It is 


obvious that our success in this field stems not from 


power or pressure, but from the development of sound 
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marketing and distribution techniques. Curtis was also 
the pioneer in developing sound techniques for newsstand 
displays designed to produce maximum profit for the 
dealer. One of the basic Curtis policies is that no 
retail outlet may be forced to accept unwanted publica- 
tions in order to receive magazines in the Curtis Line. 
I should perhaps correct that to say, in order to 
receive any magazine in the Curtis line, because we 

do not insist any dealer accept even the entire Curtis 
pene. wit re wishes one or two magazines he may have 
them. 

In Canada our single copy distribution opera- 
tions are carried on by Curtis Distributing Company, 
Ltd., a wholly owned subsidiary of Curtis Circulation 
Company. The Canadian company was incorporated as 
a Canadian Dominion Corporation in December, 1945, and 
is under the management of Mr. E., Lloyd VanAlstyne, 
who, togetherwith all of the other employees of the com-.. 
pany, is a Canadian citizen and resident. Mr. 
VanAlstyne is here should the Commission press me for 
details of single copy distribution beyond my special 
knowledge. In addition to distributing the publications 
handled by Curtis Circulation Company, Curtis Distribu- 
ting Company, Ltd. also distributes the following 


Canadian publications: 


FINANCIAL POST ) 

MACLEAN'S ) All published by The 
CANADIAN HOMES ) Maclean-Hunter Publishing 
CHATELAINE ) Company Limited. 
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FAMILY JOURNAL 

CHILDHOOD PUBLICATIONS 

HARLEQUIN BOOKS 
The latter being the only Canadian publisher of paperbac 
books for newsstand sale. As a Pootnote, it may be 
interesting to report that the Curtis Distributing 
Company, Ltd. handled Canadian single copy distribution 
for SATURDAY NIGHT and CANADIAN HOME JOURNAL, both 
published by Consolidated Press, Ltd., from August, 
1950, until December, 1952, when Mr. Jack Kent Cooke 
purchased control of that publisher and withdrew the 
distribution franchise from Curtis. 

In terms of support to the Canadian single 
copy magazine and paperback book distribution industry, 
the Pollowing Curtis Pigures may be of interest: 


Wholesalers! Retailers' 
Commissions commissions 


United States Magazines $376,200. $563,700. 


Paperback and Children's Books $407,000. $521,000. 
(Canadian and United States Publishers) 


The above figures are for the 
calendar year 1959. 


a 


Mn Dacre EH 
= 


The following figures are for the 

twelve months ending October 31, 1960, 

representing a full year of distribu- 

tion of Maclean-Hunter publications. 
Maclean-Hunter and Family Journal $79,500. $106,700. 
Thus, on an annual basis total payments by Curtis 
Distributing Company, Ltd. are $862,700. to wholesalers 
and $1,191,400. to retailers in Canada. 


Total annual expenditures in Canada by Curtis 
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Distributing Company, Ltd., exclusive of commissions 
(summarized above) are in excess of $400,000, of which 
the major item is approximately one-quarter million 


dollars in direct s 


23 


alaries to Canadian employees. 

With the exception of the city of Toronto, 
all subscription copies of Curtis magazines are shipped 
to Canada and deposited in Canadian post offices. The 
annual payment of Canadian postage is approximately 
$220,000. Payments or apportionments to Canadian 
carriers other than the post office amount to an 
estimated $50,000 annually. 

CONCLUS ION 

We repeat our appreciation of the opportunity 
to present some picutre of our publishing operations 
and hope that a portion of the information contained in 
this submission may prove of value to the Commission. 
We know of no panacea for the periodical publishing in- 
dustry, either in the United States or abroad. We 
know that Curtis magazines can never be a substitute 
for a Canadian periodical press and would welcome 
any reasonable measures designed to foster the healthy 
growth of the latter. 

Tt is evident from examination of previous 
submissions to the Commission that it has before it a 
wealth of statistical data in the field of its inquiry, 
and consequently this submission has been limited to 
Curtis data, without reference to comparative figures 
within the industry or with respect to competitive 


media. We stand ready, however, to supply to the 
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Commission such other material as may be pertinent to 
its investigation and not readily available from 
other sources. 

Respectfully submitted, 

THE CHAIRMAN: Thank you :very much, for a 
very splendid presentation. There are scores of 
questions I would like to ask you, but I will turn 
you over to Mr. Johnstonrfor the moment who is more 
expert at it than Le 

COMMISSIONER JOHNSTON: Thank you, Mr. Chairman 
I will leave the freedom of the press to you. 

Split runs, Mr. Gibbon: is there any way 
that your Canadian competitor could find himself in 
a fair competitive situation? 

MR. GIBBON: There is a very strong assumption 
in your question, sir. I would rather not be asked 
when I stopped beating my wife. In other words, I 
do not feel qualified to debate the question of whether 
under Canadian law a splitvrun in the Post is unfair 
competition in the technical sense. It is competition, 
I have no daubt. 

COMMISSIONER JOHNSTON: The relative cost 
to the advertiser of your 250,000 in Canada would be much 
less .than the cost of an advertisement in a Canadian 
publication of 250,000 circulation? 

MR. GIBBON: That would depend on the rate 
per page per thousand, yes. 


COMMISSIONER JOHNSTON: Assuming the same 


rate per page per thousand? 
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MR. GIBBON: The cost would then be the 
same sir. 7 

COMMISSIPNER JOHNSTON: I beg your pardon. 

I don't see how a Canadian publication could compete 
with the Saturday Evening Post in this market on a 
circulation of 250,000? 

MR. GIBBON: There are so many qualifications 
I think you would wish to put in about that statement. 
For example, do you mean 680 line page book, or 632 
line page book, or 429 line page book, because I 
think these are important considerations, if I may say 
SO. 

COMMISSIONER JOHNSTON: I think Maclean's 
eeeetne and your paper are the same size. 

MR. GIBBON: I keg your pardon, sir: Maclean's 
at the moment is a little larger. It is not larger in 
the technical line sense, but despite their difficulties 
apparently they haven't cut corners as we have recently. 
We have reduced the trim size of both the Saturday 
Evening Post and Ladies Home Journal, which merely 
means that the white margin is less. They still remain 


680 line books as is Maclean's. 
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However, there is an econ to us, 
a substantial economy in reducing this because 
essentially it seems to me that magazine publishers 
are converters of white paper. There has been a Breat 
deal of conversation about rates per page per 
thousand but in basic economics it seems to me 
that what is a key figure is what we get for 
a square inch. In other words, 1 think if you 
would study the various rates per page per thousand 
for the magazines in different line sizes you will 
find that while within the same size magazine the 
rates in the United States are within pennies per 
thousafid that if you will compare the rate per 
page per thousand of, say, Time and Newsweek a 
429 line book to those of Post and Life, you will 
find not only are they slightly higherabsolutely but 
they are infinitely higher than if you relate these 
to the price of what they are getting for per square 
inch of paper that they can sell to the advertiser. 

COMMISSIONER JOHNSTON: I think I have 
asked flor information on the square inch basis 
but I do not think you answered my question, 
probably because I did not ask it clearly. I want 
to know from you, if I can, what disadvantage there 
is to the Canadian advertiser who is confined to 
a strictly Canadian publication in comparison with 


an international advertiser who gets the benefit 


of a split run. Perhaps I am not clear yet?. 
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MR. GIBBON: Well, I will try to answer 
the question as I understand it. The local canadian 
advertiser who has distribution only in Canada is, 
by definition, excluded from the pages of Curtis 
Magazines. Naturally we would consider this a 
disadvantage. 

COMMISS IONER JOHNSTON : To him or to you? 

MR. GIBBON: To both of us. But, his 
competitor as a Canadian subsidiary who has national 
distribution and wishes to buy the entire Saturday 
Evening Post, as I said, will pay approximately 
$12 for his colour plate, $12,000.00 per thousand 
for a circulation in Canadaas against something 
such as Maclean's circulation of 4,000 and some 
odd. 

MR, JOHNSTON: Are you saying that a 
Moffat stove which I believe is made only in Canada 


and can, therefore,be advertised only in Canada is 


advertised in your papers? 

MR. GIBBON: There is an area in which the 
Canadian manufacturer is at a disadvantage on that. 
If you will assume a product which is substantially 
ae game in form and in trade name of the United 
States and throughout the world as it is in Canada, 
a good example is Coca Cola. Coca Cola buys the 
entire edition of the Saturday Post, it gets 


Canadian circulation at a cost of $4.00 in colour, 
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$6.71 per thousand so we must consider it pays 

$6.71 per thousand for circulation of the Pst in 
canada. Whether it charges it to the Canadian or 
not I do not know but economically they are paying $6.71 
per thousand for 250,000 Canadian Post circulation. 
Now, mr) this a disadvantage to a local bottler of 
soft drinks in Canada who has no distribution outside 
of Canada and, therefore, must place its advertising 
in Mr. Chalmers publications. I would think he is 
getting perhaps a better bargain. 

COMMISSIONER JOHNSTON: You say MacLean's 
rate would be lower than your $6.71? 

MR. GIBBON: I think I was in error there 
pecause your rate is higher and Mr. Chalmers for 
colour than ours. May I suggest, again coming back 
to the side which does interest me, and you say you 
are asking for a per square inch figure. I would like 
to add this, that it would be economically impossible 
for us to publish a magazine of 680 lines in size 
with four colours throughout the book editorially 

in the United States. if our magazine potential 
circulation were anything in theorder of 600,000 

or 700,000 copies. This is just economics. We 

could not receive enough money to get us the kind 

of editorial material that we would need. On the 
other hand, and this I think you will find in 
studying circulations in relation to book size 


also, that if the limitation of circulation is 
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recognized it is possible to publish successfully 
and profitably in smaller book size. This is the 
case of many limited circulation magazines to the 
United States. 

COMMISSIONER JOHNSTON: The thing we 
have encountered quite oftenhas peer that advertising 
in the United States of goods of standard brands -- 

I am not alluding to any company, that the 

overflow circulation into Canadahas, by the strictly 
Canadian company at a disadvantage of the Canadian 
company, has not been charged full cost of that share. 
I think you say in your brief you collect-- 

MR. GIBBON: We have only one billing and 
so I do not know enough about it to intelligently 
answer that question. 

COMMISSIONER JOHNSTON: Well now, goods that 
are standard -- take a Plymouth car, the advertising 
in Saturday Evening Post might persuade the Chrysler 
Corporation not to advertise to the same extent in 
Canada. That is the disadvantage, I think the 
facts are clear that Canadian per capita advertising 
is about half what the United States per capita 
advertising is. 

MR. GIBBON: I do not know how your 
figures are arranged but in any such calculation 
are you charging as Canadian advertising the 
Post 250,000 at its rate per page per thousand because 


this is paid to us for this circulation. 
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COMMISSIONER JOHNSTON: I am not sure, 
frankly, just how they work it out. 

MR. GIBBON: We think it would be an 
important element in your calculation. 

COMMISSIONER JOHNSTON: We have had some 
evidence that the Canadian companies,if they are 
charged,are charged a very minor sum on the split 
run where the change in the copy is merely a change 
of address, if it is XYZee Corporation and the 
XYZed Corporation, just to charge for making that 
change of name place. Do you recall what your charge 
would be for that? 

MR. GIBBON: I cannot give you the 
details. Under the current rate card a plate change 
for a colour plate, and this would be any change 
because the major expense is in stopping the press, 
is $1350; under our new rate card effectdiveiin 
February, it would be $1550. 

COMMISSIONER JOHNSTON: So that the 
Canadian subsidiary would get a page of advertising 
inthe Saturday Evening Post for $1550. 

MR. GIBBON: If that is all he was 
charged, yes sir. 

COMMISSIONER JOHNSTON: You do not use any 
Canadian paper in the Saturday Evening Post or 
in the Laiies Home Journal? 

MR. GIBBON: pouete we do not. I cannot 
speak specifically because we had a paper mill 


strike last June and we pought a fair amount of 
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paper from other maufacturers. I do not know whether 
we at that time purchased any Canadian paper or not 
but as a rule, no sir. We purchase Canadian pulp 

to make our own paper. | 

COMMISSIONER JOHNSTON: It is not your 
policy so to do? 

MR. GIBBON: No, sir. 

COMMISSIONER JOHNSTON: But you do take 
quite a lot of wood and wood pulp and sulphite 
pulp? 

MR. GIBBON: Yes. 

COMMISSIONER JOHNSTON: There has been a 
complaint in this country eaece 1867 that we were 
hewers of wood and drawers of water for the tnited 
States; do you buy any water from us? 

MR. GIBBON: I think we have_occasional 
argument with you about the supply of water 
generally. 

COMMISSIONER JOHNSTON: I have always had 
a great admiration for the MacLean-Hunter Publishing 
Company being one of their graduates. Why can they 
not run their own distribution system in this country? 

MR. GIBBON: Why can't who? 

COMMISSIONER JOHNSTON: Why don't they 
use their own distribution company? 

MR. GIBBON: Who? 

THE CHAIRMAN: ie eas Hunter? 

MR. GIBBON: Oh, that I would have to 


refer to Mr. Chalmers because he is much better 
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informed than I. All I can say to that point is 
we were very happy to have him come with us. I 
was personally present at a solicitation we made 
to them about 10 years ago,which was unsuccessful 
for their trade Perhaps after I became less directly 
associated with the Canadian operation in which I 
was one of the directors, perhaps my removal from 
the immediate scene helped. 

COMMISSIONER JOHNSTON: I heard the other 
day of someone who received a receipt for a 
subscription to Machean's magazine from the Curtis 
Publishing Company which struck the person who 
received it as rather strange. I said, "Well it is 
a strange world, publishing". It was one of the 
witnesses who received a receipt for $3.00 for 
a year's subscription to MacLean's and the receipt 
came from the Curtis Publishing Company, a Curtis 
Subscriber's receipt. 

MR. GIBBON: That would have been through 
a subscription taken through the school plan in 
Canada which I described in my major submission, 

COMMISSIONER JOHNSTON: Have you any 
corperate relationship between MacLean's, MacLean 
Hunter Publishing Company and Curtis? 

MR. GIBBON: Any corporate relationship? 

COMMISSIONER JOHNSTON: Yes* 

MR, GIBBON: No, sir. 

COMMISSIONER JOHNSTON: I was wondering 


whether they had bought you out or you had bought 
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them out. And now, this check up by dealer's 

route, does that mean that you persuade or suggest 
that the magazines that you people handle are a 
little better sellers than the magazines that someone 
slse may have? 

MR. GIBBON: We do not have any room for 
Suggestion. There is a constant up to date service 
or collection of figures which gives the dealers 
a profit on a monthly basis. There are also figures 
that give wholesalers atures on a monthly basis on 
various publications. It is our position that 
wholesalers with the commissions from the Curtis, 
line of magazines are adequate to enable them to 
perform the service we ask them to perform. If they 
say that they are not and can prove to us that they 
are not sufficient then we will sit down with them 
and either adjust our commissions to them or adjust 
the services that we ask them to perform. 

COMMISSIONER JOHNSTON: Have you any 
competition in this country in the distribution 
of magazines and books? 

MR. GIBBON: Yes, sir, we represent 
something under 20%, I think substantially under 
20%, around 17 or 18% of that business. Yes, we 
do have competition. 

COMMISSIONEP JOHNSTON: I do not like 
to ask but I would like to know who your competition 
in the distribution of magazines are? 


MR, GIBBON: Select Magazines Inc, Cable 
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News, Triangle and Fawcet. If you wish more I 
would have to ask for some help -- McFadden, 

COMMISSIONER JOHNSTON: What does he 
distribute, a health magazine? 

MR. GIBBON: He distributes his own. 

COMMISSIONER JOHNSTON: How many of these 
distributors are Canadian? 

MR. GIBBON: That I do not know. I would 
have to ask Mr, VanAhsbynae 

MR, VANALSTYNE: All wholsesale distributors 
are Canadian. 

COMMISSIONER JOHNSTON: Your competitors 
‘rc in this country, are they Canadian? 

MR. VANALSTYNE: They are all Canadian 
represmntatives, yes. 

COMMISSIONER JOHNSTON: Canadian in the 
sense that your company is Canadian? 

MR, VANALSTYNE: Not in the same sense. 
They represent American publishers but they are 
Canadians representing American publishers. 

COMMISSIONER JOHNSTON: All of them? 

MR. VANALSTYNE: Yes, sir. 

COMMISSIONER JOHNSTON: I note with interest 
you say that the Curtis Magazines can never be a 
Substitute for a Canadian periodical press. 

THE CHAIRMAN: Just one question: You 
Say on page 10 that the total circulation revenue 
for Curtis Magazines account for approximately 1/3 


of its total revenue. Is that right? 
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MR. GIBBON: Yes, sir. 

THE CHAIRMAN: Have 480 any breakdown that 
would show us the case of the Saturday Evening Post? 

MR, @BBON:; No sir, I do not have that with 
me. You are getting into an area where for good 
reason or not it is considered a rather private 
property. My submission here is on our overall. 
operation. 

THE CHAIRMAN: Your total operation? 

MR. GIBBON: Yes. 

THE CHAIRMAN: Would you volunteer for 
usa guess as to what it may be, the Saturday  vening 
Post? 

MR, GIBBON: I would say it is approximately 
32%. 

THE CHAIRMAN: 32% of your revenue from sales 
and subscriptions? 

MR. GIBBON: Yes, sir. 

COMMISSIONER JOHNSTON: The total of the 
total wvenue of the company is 324? 

MR. GIBBON: Yes, sir. 

COMMISSIONER JOHNSTON: Of the Saturday 
Evening Post, of the outside revenue of the 
Paturday Evening Post 32 @ comes from subscriptions? 

MR. GIBBON: Well, remember what I am speakin 

of is a -combination of advertising and circulation 


revenue. Now insofar as we make revenue from other 


sources, that is for any reason 1 cannot think of 
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at the moment, is credited to the Post. I am 

not talking about that, lam talking about the 


relationship between these two sources of revenue. 
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THE CHAIRMAN: Would you say the cost of the 
magazine has been more of its promotion than its total 
returns from subscriptions and sales? 

MR. GIBBON: I uaeia say that it was hoping to 
build a better day, and may I say, sir, that I heartily 
agree with the statement I heard this morning, and I 
think many a publisher is continuing the magazine for a 
considerable period of time, at what might seem to his 
stockholders to be an unreasonable loss. It took us a 
number of years to bring Holiday into the black. Again, 
sir, the reason - and aside from competitive reasons - 
the reason I like to stay away from individual magazine 
costs is that we are not sure we know ourselves. 

THE CHAIRMAN: Under special circumstances, 

MR. GIBBON: It is a matter of the press on 
which we print them, We have some presses that we put in 
in the ‘twenties, and on ocrasion we use them to print, 
we will say, Holiday, whereas we have very modern 
presses for the Post. Our present accounting system is 
to charge the magazine with the press om which it is 
printed, and no one could argue with this, but I think it 
is difficult to allocate individual magazine profits. 

THE CHAIRMAN: You very modestly stated at the 
outset that perhaps you eave give lessons to Canadians 
on how to run magazines, but I note that your net sales 
seem to be very low; it is less than 2% of your total 
operation, is that right? 

MR. GIBBON: Yes. 


THE CHAIRMAN: Do you in the United States 
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regard that as a reasonable return, 2%? 

MR. GIBBON: No sir, 

THE CHAIRMAN: Would three be good? 

MR. GIBBON: I think we would like to put it 
to four or better, if we can persuade our competition to 
do the same thing. 

THE CHAIRMAN: What is the average return in 
the publishing business in the United States? 

MR, GIBBON: I don't have that figure, sir. 

As I said in my conclusion I had assumed that from some 
of the material I had seen, and I am sure that you have 
the industry figures --- 

COMMISSIONER JOHNSTON: But the industry 
figures are available? 

MR. GIBBON: Yes, they are, The Magazine 
Publishers! Association has prepared a table quite 
recently showing the overall figures for the consumer 
industry in the United States, and they are available to 
you. 

COMMISSIONER JOHNSTON: Would you tell Mr, 
Chalmers where he could get them? I asked him if he 
knew, and he said that he wouldn't know. 

MR. GIBBON: I think if you write to Mr, Robert 
Kenyon, the manager of the Publishers! Association in 
New York City he could tell you. 

THE CHAIRMAN: Is the magazine or periodical 
industry in the United States regarded as a fairly low- 


earning industry? 


MR. GIBBON: If you will confine that to 
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consumer publications --- 

THE CHAIRMAN: I will do that, then. 

MR. GIBBON: I would say yes. At least it is 
considered highly speculative. There are exceptions; 
there are --~ 

THE CHAIRMAN: Mr, Luce? 

MR. GIBBON: Yes, although I think they some- 
times have trouble, too, but there are very highly profi- 
table magazine properties and there are others that show 
a large business and a relatively low return, 

COMMISSIONER BEAUBIEN: I have just a question, 
sir. On page 9 at the middle of the page it is stated: 

"Because Canada represents a relatively small 
portion of the total circulation of the Saturday Evening 
Post, it would be obviously unsound to offer to Canadian 
advertisers a reasonable split run consisting only of the 
Canadian portion of the circulation," 

I imagine you would feel the same way about 
printing in Canada. Have you ever considered that? 

MR. GIBBON: We never have, because I don't 
believe we could economically break off that small pro- 
portion of the run and match our costs by printing here, 

COMMISSIONER BEAUBIEN: Would you venture a 
guess as to what portion of your production would be 
necessary to justify a split run for Canada? 

MR. GIBBON: I would rather not give an answer 
on that, sir, without consulting our advertising depart- 


ment. 


COMMISSIONER BEAUBIEN: Thank you, sir. 
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THE CHAIRMAN: Thank you, Mr. Gibbon. I wish 
we had more time; we are terribly rushed, but we will 
have some chance in Ottawa in January for rebuttals, and 
maybe we will hear more about your presentation then, 

In the meantime, thank you very much for a very splendid 


presentation. 


SUPMISSTON OF McGRAW-HILL PUBLISHING COMPANY, INC. 


Appearance: Mr, John L, Cady. 

THE CHAIRMAN: Will you identify yourself for 
the record, ere ney 

MR, CADY: My name is John L. Cady. I am Tax 
Director of the MeGraw-Hill Publishing Company. I would 
like to emphasise at this point that I am represent ing 
the magazine publishing side of McGraw-Hill Company , 
through which all of our magazine activities in Canada 
are handled. Being a Tax Attorney, I am very much 
interested in any deliberations of bodies such as United 
States Congressional Committees, State Legislative Commit- 
tees, and Canadian Royal Commissions where it is likely 
that recommendations for tax legislation may be based upon 
information gathered, 

It is a real privilege for a United States 
citizen to be able to participate in the proceedings of a 
Canadian Royal Commission, The procedure followed by 
this Commission in seeking out witnesses from the United 
States and inviting them to express their views on the 
Canadian problem under investigation, before attempting 
to devise ways and means of solving it, is highly commen- 


dable. We are confident that the sifting of testimony 
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offered to this Commission and the weighing of its merits 
will proceed in the Same high plane, 

Before getting to the point of recommending 
Canadian tax or other remedial legislation, this Committee 
will have to satisfy itself that the problems presented 
justify legislative intervention. It is our opinion that 
in the business paper field, no problem of sufficient 
magnitude to warrant Canadian legislative action exists. 

I use the term "business papers" in conformity with the 
practice in the publishing industry of calling periodicals 
directed at special segments of the business and profes- 
Sional reading public "business papers" whether they be 
published in magazine or in newspaper form. If the 
activities of the McGraw-Hill Publishing Company are 
representative of the activities.of other U.S; business 
paper publishers, it can be amply demonstrated that U.S. 
business papers do not compete "unfairly" with Canadian 
business papers. 

In support of our contention that McGraw-Hill 
is not competing "unfairly" with any publisher of Canadian 
business papers, I will outline briefly our method of 
handiing Canadian business. 

McGraw-Hill currently publishes 29 business 
papers which accept Canadian subscriptions - 30,if you 
count one paper which has one Canadian subscriber. Ten 
years ago, in 1950, McGraw-Hill also published 29 business 
papers which accepted Canadian subscriptions. In tabula- 
ting our net gain for the past ten years in the number of 


business titles circulated in Canada, it can be said that 
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we have grown from 29 to 30, assuming that you count the 
paper boasting one Canadian subscriber as a title circu- 
lated in Canada. 
McGraw-Hill currently has 55,645 subscribers in 

Canada. While this body of Canadian subcribers might, 
in the aggregate, have some appeal to an advertiser, it 
must be remembered that these 55,645 subscriptions are 
spread over 30 separate business papers. Ten of the 30 
business papers circulated in Canada by McGraw-Hill reach 
less than 1,000 Canadian subscribers. Twelve more reach 
less than 2,000 Canadian subscribers, Amother five reach 
less than 3,200 Canadian subscribers. The top three in 
the circulation standings reach the following number of 
Canadian subscribers: BUSINESS WEEK 13,722, POWER 4,551, 
CONSTRUCTION METHODS AND EQUIPMENT 3,457. Om average, 
the mumber of Canadian subscribers per McGraw-Hill busi- 
ness paper circulated in Canada equals 1,854 and the 
median circulation in the list of our 30 business papers 
is 1,249. A complete list of the McGraw-Hill business 
papers circulated in Canada with the number of Canadian 
subscribers to each is attached as Appendix A, Figures 
are drawn from our Audit Bureau of Circulation reports 
for the six months period ending June 30, 1960. 

| This Commission has been told by various Cana- 
dian publishers that the "overflow" circulation of U.S. 
business papers, like the overflow circulation of U.S. 
consumer magazines will one day “bury” the Canadian 
business paper press. If these Canadian publishers have 


been able to project current Canadian circulation of the 
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various U.S. business papers - including those published 
by McGraw-Hill - into a tidal wave which will one day 
engulf them, they must possess extraordinary powers in 
the field of long range business forecasting. Certainly, 
there is nothing in the records of McGraw-Hill subscrip- 
tion sales over the past ten years or so which could 
justify a responsible claim that disaster lies ahead for 
the Canadian business paper industry unless it can curb 
overflow circulation of U.S. business papers, Ten years 
ago, in 1950, the 29 business papers circulated in Canada 
by McGraw-Hill had a total of 28,572 Canadian subscribers, 
While I do not have access to statistics regarding growth 
in the circulation of Canadian business papers over the 
last ten years, I would be very much surprised if the 
Canadian business paper press had not equalled or exceeded 
the 95% increase in Canadian subscribers which was achieve 
in the aggregate, by McGraw-Hill's various business papers 
during the past decade. 

The contention that a course of business conduct 
which permitted the average number of Canadian subscribers 
accepted by McGraw-Hill's various business papers to 
increase from 985 to 1854 over a ten year -period should be 
labeled "unfair competition" is difficult to understand. 
In point of fact, a McGraw-Hill business paper which has 
only 1854 Canadian subscribers - or 2854, or 4854 - can 
not realistically be classified as a publication "in compe 
tition" with a similar Canadian business paper. And there 
are at least four reasons for this position, 


1. There is no problem of competition for position 
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on the newsstands since McGraw-Hill publications are sold 
only by subscription, 

2. There is no problem of competition for the 
dollars which Canadian subscribers are prepared to spend 
on business paper subscriptions since virtually all 
Canadian business papers are distributed without charge. 
In this connection it is interesting to note that the 
representatives of Canadian business papers which are 
given away cite as "unfair" the practice followed by some 
U.S. business papers of charging the same rate for a 
Canadian subscription as for a U.S. subscription. McGraw- 
Hill publishes 19 business papers which charge more for a 
Canadian subscription than for a U.S. subscription and 11 
business papers which charge the same for both subserip- 
tions. In my opinion, it would be easier to show that the 
19 are "unfair" to their Canadian subscribers than to show 
that the 11 are “unfair" to the Canadian business paper 
press. 

3. There is no problem of competition for the 
business of advertisers who wish to reach primarily 
Canadian subscribers through advertising in business paper 
Since the idea of buying space in a U.S. publication in 
order to reach between 3% and 4% of its subscribers is 
sheer folly. Conceivably, if a McGraw-Hill business 
paper had approximately as many Canadian subscribers as 
the total number of Canadian subscribers reached by a 
Canadian business paper, it could compete for the adver- 
tising dollars of those wishing to reach primarily 


Canadian subscribers by publishing a special or split-run 
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edition of its business Paper and selling advertising 
which would be delivered solely to the Canadian subscri- 
bers, At its present rate of growth, McGraw-Hill might 
possibly reach a point some 40 or 50 years from now when 
the number of Canadian subscribers to a given business 
paper might justify a special or split-run edition 
carrying advertising aimed exclusively at the Canadian 
subseribers. Under present conditions, however, the 
statistics speak for themselves. The prospect of attemp- 
ting to split off and sell Separately a Canadian circula- 
tion numbering 2,000, 3,000, or 4,000 readers is complete 
impractical from an economic point of view. McGraw-Hill 
definitely has no plans now or in the foreseeable future 
for selling advertising to be carried ony in a special 
or split-run Canadian edition of any of its business 
papers. 

4, Finally, there is no problem of competition 
for the business of advertisers who could be expected to 
purchase space in Canadian business papers were it not fo 
the fact that by utilizing McGraw-Hill business papers 
which are also circulated in Canada they can reach both 
the United States and Canadian markets simultaneously. 

An advertiser who is interested in reaching only 2,000, 
3,000, or 4,000 Canadian subscribers - the group which 
he would reach by advertising in a McGraw-Hill business 
paper - can hardly be regarded as a likely customer for a 
Canadian business paper. Conversely, the advertiser who 
is interested in reaching a large number of Canadian 


subscribers is unlikely to be deterred from advertising 
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in Canadian business papers because his Canadian and U.S. 
advertising may overlap when it reaches those of McGraw- 
Hill's Canadian subscribers who also subscribe to the 
Canadian business paper selected. 

To date, this Commission has heard two versions 
of the business paper Story. Some Canadian publishers 
have taken the position that U.S. business papers are 
competing unfairly by "flooding" Canada with overflow 
circulation, Other Canadian publishers have taken the 
position that the Canadian business press is currently 
strong and healthy but that steps should be taken to 
prevent U.S. competitors from upsetting this happy state, 
We believe the record will show beyond any doubt that 
Canadian business papers are under no real pressure from 
U.S. competition, The economics of business paper 
publishing make it unlikely that any real competition fro 
U.S. business papers will be felt in Canada for years to 
come, if ever. 

In the meantime, what of the Canadian reader? 
The fact of the matter is that Canadian subscribers want 
the technical and scientific information contained in U.S. 
business papers far more than the U.S. publishers of these 
business papers want the subscriptions at stake. True, 
it would cost U.S. business paper publishers a good amount 
to replace their Canadian subscribers with U.S. subsceri- 
bers. But once the substitution had been made, life 
would go on as before. The number of advertisers who 
would withdraw their business because three or four 


thousand Canadian subscribers to a given business paper 
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had been replaced by U.S. subscribers would in our 
opinion be negligible. The Canadian subscribers, on the 
other hand, would suffer a serious loss. Much of the 
information they need and seek could be supplied by the 
Canadian business press. But much of the information 
could not be made available in this manner. To deliver 
the research and development, marketing and other techni- 
cal and scientific information currently drawn from-the 
four corners of the world and made available to Canadian 
subscribers by U.S. business papers, the Canadian busines 
press would have to incur prohibitively high additional 
editorial costs. 

In view of the acknowledged contribution which 
U.S. business papers have made and are currently making t 
the scientific growth and development of Canada - as well 
as to that of the United States - it is our view that the 
clamor for legislation designed to cut off or impair the 
free flow of information contained in these periodicals 
should be resisted by this Commission, 

Thank you very much for the opportunity to 
appear before you. I hope that if you have any questions 
regarding the views I have expressed, I shall be able to 


answer them, 
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APPENDIX A 
McGraw-Hill's Canadian Subscribers 


Per ABC Reports for Period Ending 6/30/60 


Business Week 13, fae 


| 


Power 4,551 


Construction Methods & Equipment 3,457 


Engineering News Record 34159 
Factory 3,000 
Fleet Owner 2,824 
Engineering & Mining Journal 2 AAT 
Food Engineering 2,083 
Chemical Engineering 1,934 
Petroleum Week 1,617 


American Machinist Metalworking 
Manufacturing 1,541 


Aviation Week & Space Technology L322 


Product Engineering 1,306 
Control Engineering 1,260 
Electrical Construction & Mainte- 

nance 1,249 
Chemical Week 1,249 
Electrical World L,t72 
Electronics 1,163 
Electrical Merchandising Week 1,052 
The American Automobile 1,003 
Textile World 910 
National Petroleum News 880 
Purchasing Week | 877 
Electrical Wholesaling 450 


Nucleonics 399 
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APPENDIX A 
Page 2, 
Industrial Distribution 308 
Electrical West eTe 
Engineering & Mining Journal - 
Metal & Mineral Markets 226 
Coal Age | 211 


International Management Digest 1 


TOTAL: 55,645 
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COMMISSIONER JOHNSTON: I think your brief 
is fine except where you suggest this Commission is 
listening to any clamour for legislation to cut off 
and impair the free flow of information. I think most 
of the representatives of the business press conceded 
they were doing fairly well at they present time, 
but I suppose like all business men they are always 
fearful next year is going to be awful even though 
they put up a brave front. I have no questions. 

THE CHAIRMAN: Do you know what are the net 
earnings of McGraw-Hill from all of their operation? 

MR. CADY: Yes, sir: the published report 
for the company Shows net earnings slightly in excess 
of eight million on a gross of one hundred and ten, 
That includes all operations -- publishing, books, 
technical writing and everything. 

THE CHAIRMAN: That would be seven per cent 
plus something? 

MR. CADY: For the whole operation. It would 
be lower on some aspects of it. | 

THE CHAIRMAN: Thank you, sir, for coming. 
If we had more time we might ask you some questions, 
but we think we understand your point of view in your 


brief and we assure you it will get careful consideration 
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SUBMISSION OF 
JOHN INGLIS COMPANY LIMITED 


APPEARANCES: 


MR. E. M. BASSINGTHWAITE, Director of Consumer 
Products Division. 


MR. P. J. BALDWIN, Secretary. 


MR. BALDWIN: Mr. Chairman, my name is P.J. 
Baldwin, secretary of the John Inglis Company, and I 
have with me Mr. E. M. Bassingthwaite. 

John Inglis Company Limited greatly appreciates 
the invitation tendered by the Commission through its 
Secretary to submit a brief in connection with the 
forthcoming enquiry "on certain aspects of Canadian 
periodical publishing". 

Inglis is engaged, amongst other things, in 
the manufacture of domestic laundry appliances and 
domestic storage water heaters. These products are 
marketed under the trade name Inglis. The company also 
manufactures domestic appliances for Simpsons -Sears 
Limited and R.C.A. Victor Company, Ltd. 

Inglis celebrated its centennial year in 1959 
and the name Inglis has become well established in the 
minds of Canadians as representing a leading manufacturer 
of capital goods, defence materiels and since the second 
world war of domestic appliances, Inglis has sought to 
give the Canadian buyer products of advanced design with 
a high Canadian content of manufacture, e.g., Inglis was 


one of the earliest companies in Canada to produce an. ¢ 
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automatic washing machine and it was the first company 
in Canada to manufacture a glass lined water heater. 

In the sale of its domestic appliances Inglis 
is competing directly with manufacturers and importers 
who are subsidiaries of American concerns or who are 
licensed or otherwise permitted to market their products 
under U. S. brand names. This means that with the 
present heavy influx of American periodicals the 
company operates under a threefold disadvantage as 
compared with these affiliates of American concerns, 
namely: 

ay It cannot benefit from the "institutional" 
advertising of an American parent 
organization. 
La It does not benefit from the product 

advertising of any U.S. counterpart. 

gM Be It is handicapped in the development of 

eS models and styling suited to distinctive 

Canadian tastes. 

With reference to the first and second of these points 

it will be apparent that Inglis must try to offset the 

effect of such "free overflow" advertising by additional 

advertising at its own expense. A survey made by 

Elliott-Haynes Limited, Market Research Consultants, 

Toronto, for the period January lst to December 3lst, 


1959, the results of which we understand will be made 


i available to the Commission on request, bears out 
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offset the U.S.A. "overflow" advertising enjoyed by its 
competitors. An examination of these figures will 
Show that Inglis spends up to two and one third times 
the amount spent in Canadian printed media by its three 
leading U.S.-affiliated competitors for comparable 
advertising. This extra cost must ultimately be passed 
on to the consumer. 

The third point is equally important. Under a 
heavy inundation of U.S. advertising the tastes of 
Canadian consumers acquire a predisposition for American 
models, sales features and styling. It ana be no 
great exaggeration to term some of these so-called 
sales features "gimmicks" - i.e., sales ideas which do 
not add intrinsic worth to’ the~product. From this 
situation arises the not unknown anomaly of a manufact- 
urer incorporating such "gimmicks" in his Canadian pro- 
duct in order that he may receive the full benefit of 
his U.S. principal's advertising which "overflows" into 
Canada. 

Inglis has no desire to restrict the 
availability to the consumer of new developments and 
styling in any way whatever, and if it had any such 
motive there is sufficient competition in Canada in all 
of these lines to thwart any such idea. Much of the 
so-called styling in vogue today resuits in heavy 
tooling costs, which must be frequently changed and 
which result in proportionately heavier costs of 
production when applied to the smaller Canadian volume of 


goods produced. Sometimes such "styling" or decorative 


a te anni neubaga fas . 


| helen cmt ot avodk seqme bovearinie-,2.0 yathest fb 


Vi mtg dbatiw admire. igant fam gnted (oa Mpcgkty Darmabiy " setitses goles 


i Kix 8! | 
oe 
jac a, 


f 


_ is 


i ae ot awe 


| edd. gd Bes soba seta nena ecb 
Li bw eorrys' oe acl Ro natdaninse ah 
- i 


oF 


yor bias a 


=A | 
renatal batilt: ei > fie owed ot on abaege atigar todd ea 


, perch age, ed etiam naaateg asthene ak teege ‘ne ae 
| | a 


| Petey tel se dineh ti tout Yano go mee vate Rceeriscceis 


7 | -seuresos ontd: on 0 
a tohey . caemiomeh: Lisp 9, ad, tatog pranats sat, moa it 
hey able tg i anesteovde | 1G a fe vot Sabor) wrned 


3 


Ase Seeks Mort: soko Leggy dio i axiupoa atracrmted Liane a t, 


on ad Bikaow #7 woabtyen | hea: eorwmtae? nalea ALebom Te 


1 ig 
Bhd, 


eh aghnr ps gen dtl Sey | Siete pene | Pr aed Latempasts aeem% 


tei & e lame tsi TO OE Pee tIa MOLTAT ES i 


, 
® 


@tet? eit! ute, aoe neem Ot Mer tae. bbe ton i 


ae te uy 4 ? 1 ; See ; Te a ee Mas 
. » ana Laue ietbeh call! "apa leamneliag” plesaaat PRL RS TORER OM Ra drt 
Go Weed CS att: aint yeah ah ata 1ebao uh teu 
i rf : ] ‘td Tyhe 
1 Oho. Maegan aac” whe, Lae Mile tesev be sithleson! | 4.8 ak 


. re Wie i ; saben 
wee SOILS OM oa wel eeh eye ane Bee eS iy 

rit. es resieaggo Ly Rv wits, hay oe ween acts ot ‘ede Saas | teva 

oie wie fod % i wt feu cneverece ve vas ‘enliven | 


) She ab, see at Ltangnbe Saat, at osadtt, evivom,. 


ARE) "2D BAO! ee: io 1 ls al Sapa od comb sveds to \ ae 
' i : i ] if 
AG | gy meet: esi Yabo busey mL. pate “ee Dag La0-a Di: 


Deiat. hegesro Na soupent gd 'deun 1h Se <nae99 patos | 


eT Raeeo ewan: Motonotscaora 1 st emma 
ay aan, mY Te, och 
aah od bets qe nea sons 


my 


fier ANNA : fi 


tu nbaaiaiiales nn , 6 evats S$muak oaae 


ANGUS, STONEHOUSE & CO. LTD. 
TORONTO, ONTARIO Baldwin 


- 167 = 


trim is designed around the American companies' trade 
marks, and whereas the Canadian subsidary of a U.S. 
company may import the stampings and die castings 
which it requires, Inglis must frequently absorb 
the full tooling costs for its Canadian production. 
Inglis believes that the determination of 
the number of models in any product line and changes in 
styling should be the outcome of Canadian manufacturing 
effort working in free competititon for the Canadian 
consumer market. Under the natural aibtdenees of such 
an arrangement the Canadian consumer would reap 
considerable benefit both as to product and cost. Inglis 
also believes that Canadian magazines could play an 
important part and prosper accordingly in an indigenous 
effort of this sort. 
A senior employee of Inglis who has spent 
a lifetime in the appliance business has said: 
"Up to ten years ago the overflow circulation 
of American magazines was not.a sufficiently 
strong factor in the sales of finished products 
in Canada to seriously affect a Canadian manu- 
facturer mainly because a great many of these 
products were not available in Canadian stores 
or were available only in older:models. I 
am firmly convinced that as of now, the 
situation has changed considerably, that a 
great deal of this merchandise is marketed 
in Canada by American-owned subsidiaries, and 


models and types are kept much more closely 
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in line with American advertising. Today, 
"overflow" circulation of U.S. magazines can b 
depended on to substantially assist the sales 
of a U.S. subsidiary whether the products 

are made in Canada or not or likewise the 
sales of a Canadian importer". 

For the purpose of the Commission's enquiry 

Inglis respectfully Suggests that it compile data as 

follows: 

CLASS 1 A list of entirely Canadian magazines and 
periodicals with latest circulation figures. 

CLASS 2 A list of American publications such as Pime , 
Reader's Digest, having so-called Canadian 
editions, location or printing plants, Canadian 
circulation figures, brief description of 
so-called Canadian content, estimate of art 
work and engraving costs per issue. 

CLASS 3 A list of American magazines and periodicals 
without so-called Canadian content showing 
total circulation in Canada. 

The above information should also show whether these 

magazines are issued weekly or monthly, a close estimate 

of the number of full pages of advertising in each 

issue and an estimate of art work, engraving and type- 

setting costs of advertising space only, and the claimed 

number of readers. Further specific information should 
be obtained on the amount of advertising of products 
identifiable with U.S. products which is being obtained 


through free overflow circulation in this country of 
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magazines either in Class 2 or Class 3. 

Inglis submits that such information will be 
in a large measure basic to ee Commission's work and 
that it should be compiled and distributed to all 
interested parties. If this were done Inglis would be 
glad to confirm or if necessary modify its views in the 
light of actual data. If desired by the Commission 
Inglis would be glad to be represented at any hearing 
for the further explication of its: position in this 
important matter. 

All of which is respectfully submitted. 

I might say on behalf of Mr. Bassingthwaite, 
Mr. Chairman, that from my own personal knowledge 
he has been intimately associated with the appliance 
business in Canada since the late 20's and is prepared 
to answer any questions you may wish to ask. 

THE CHAIRMAN: We would greatly like to 
hear the representation, but if you don't mind we will 
take it for the record and would like to assure you 
even though we don't ask you any questions it’will get 
full attention and full consideration. Thank you 
very much, both of you, for coming. 

MR. BALDWIN: Thank you very much, Mr. Chairman 

THE CHAIRMAN: Now, gentlemen, that concludes 
our sittings in Toronto and we wish to thank the 
University for this splendid roof they have given us. 
We want to thank all the people who came here with 


submissions and assure them we will look carefully into 
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all that was said to us. We want to thank the press 
for excellent reports and thank our reporters for 
their excellent reports, and all that remains to be 


done is to wish you all a very happy Christmas. 


---Adjournment. 
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